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Chapter 1: Introduction
Advancements in modern technologies have connected people around the world like never
before. Social media in particular has aided in the progress of global communication. According
to Chaffey (2022), there are approximately 4.62 billion people around the world using social
media platforms. This equates to nearly half the global population having an online presence on a
site such as Twitter, Snapchat, Instagram, or Facebook to name a few. In fact, the average
American in 2018 spent nearly six hours a day on social media (Ortiz-Ospina, 2019). Whiting
and Williams (2013) explored why people use social media to the degree that they do. They
identified 10 uses and gratifications of using social media- social interaction, information
seeking, to pass time, entertainment, relaxation, communicatory utility, convenience utility,
expression of opinion, information sharing, and surveillance/knowledge about others.

The most used social media platform is Facebook. In 2019 there were 2.4 billion people
using the social media platform (Ortiz-Ospina, 2019). One major distinction from Facebook and
other social media platforms is Facebook’s group feature. On the homepage of Facebook groups,
there are 17 categories of groups to join. To name a few, there are groups for those interested in
fashion/style, home/garden, science/tech, fitness/health, and travel/leisure. Facebook users join
groups for entertainment, socializing, access to information and other personal reasons (Park et.
al., 2009). However, some users seek to promote hate, violence, and spread misinformation
(Hutchinson et. al., 2021).

Nevertheless, this research instead focuses on the positive outcomes of engaging in
online spaces. People are now able to create an online space that meets their needs and/or wants,
as well as the needs and/or wants of others who join. DeWolf et al. (2014) supports this claim by

stating that, “Facebook users can employ settings that limit the audience to whom the



information flow is directed or, together with others, agree on what type of information can be
disclosed.” (pg. 444). In other words, privacy settings allow groups to develop for certain people
based on criteria that members must meet to join. Privacy settings allow group creators the
authority to set the group as private, meaning they must approve the members to the group.
Typically group creators ask those requesting to join the group questions that will answer
whether the requesting individual meets the criteria for joining or not. This can be particularly
beneficial for those whose lives or interests exist outside of normative expectations. Scholars,
such as Lucero (2017), now refer to these types of groups as ‘safe spaces.’

Clark-Parsons (2018) emphasizes how women in particular have made use of online
platforms as ‘safe spaces.’ She argues that the spaces have been used in different ways, such as a
way to battle gender-specific concerns, like sexual harassment. They do so through women-only
groups that discuss lived experiences rooted in womanhood and all its complexities. According
to Duggan (2014), these spaces are considered ‘safe’ because they exclude men, the primary
perpetrators of misogyny. Johnsson (2021) argues that women-only online safe places are
attractive for women because, “these communities can provide a sense of community and
belonging, support, and the relative anonymity can make it easier to talk about topics that are
sensitive and difficult to talk about publicly” (pg. 11).

This creates a unique opportunity for feminist geographers interested in researching the
lived experiences of women!. Feminist geography encompasses many things, but at its core, it
draws attention to the ways that gender inequities shape and are shaped by material space and
place (Rose, 1993). In fact, feminist geographers Domosh and Seager (2001) argue that feminist
geography can radically shift male dominated and Euro-centric approaches to space and place by

asserting an emphasis on gender. In other words, by studying women in a geographical context,



feminist geographers can challenge masculine forms of knowing which perpetuate gender
inequality. From a feminist geographic perspective, the women-only communications that exist
within Facebook groups provide insights into both Facebook groups as ‘safe spaces’ for women
as well as the spaces outside of Facebook that these women navigate and discuss in the group.

My research showcases how women navigate both virtual and material travel spaces and
create a sense of community through a content analysis of @Curvy, a women-only Facebook
group focused on travel. I combine feminist geography with McMillan and Chavis’ (1986)
‘Sense of Community’ framework to investigate an online community for plus-size, solo women
travelers, or women who travel by themselves. My research used qualitative methods, which are
privileged in feminist geography and expanded upon in the methodology chapter (Kwan, 2001). |
also apply pre-existing feminist geography literature, like that of Lloyd (2019), to lay the
foundation for understanding the value of my research. She argues,

“our emotional interactions with spaces and people around us can become embodied in a

way that implicates our size as felt, so that there are multiple ways that size can be lived

and experienced. Like emotions, our body size is dependent on the socio-cultural spaces
that we find ourselves in. How body size is experienced can change throughout the day,
as people move around the city in relation to different places and people, and the

practices we engage in” (pg. 815).

My project is driven by my interest in gender, body size, and solo travel. Hence, my
interest in investigating the experiences of plus-sized, solo women travelers. This population is a
particularly favorable for this study for three reasons. First, solo women travelers are located in
and traveling around the world, therefore they speak to the spatial distribution of those impact by

negative body discourses. Second, despite being aware of how their body size is perceived



locally and abroad, they chose to embark on solo travel anyway. In this way, plus-size solo
women travelers serve as disruptors to the negative body discourses which historically restrict
their lives, as will be highlighted in my results. Thirdly, I focus on solo women travelers because
of the different experiences they have compared to women who travel in groups or with men.
According to Jordan and Aitchison (2008), solo women travelers are more subjected to the male
gaze because being alone is perceived as being available. In other words, solo women travelers
are more aware of their gender and its restrictions because of how they, as solo women travelers,
are received by others.

This research also emphasizes how scholars can study communities which take form
online. Plus-size solo women travelers are a community without defined geographic boundaries.
They are globally positioned and therefore cannot be easily studied in the physical world. With
this being said, my research draws attention to how online communities allow for global
communities to be studied. My project utilizes the ‘Sense of Community’ framework to help
structure this research on an online community. This framework contains four elements, (1)
Membership, (2) Influence, (3) Integration and the fulfillment of needs, and (4) Shared emotional
connection. | used qualitative coding and this framework to understand the experiences of solo
plus-sized women travelers and how they create a sense of community online. Figure 1
visualizes these four elements and how they were used in my research. The words and word
groups attached to the elements are codes (in quotations) and categories | created to make sense

of my data. | will discuss this process in detail in the methodology section.
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Figure 1: Visual of ‘Sense of Community’ framework usage in my project

My research questions are:
e RQ 1- Who are members and how do they show their right to belong in @Curvy?
e RQ 2- What does influence look like in @Curvy?
e RQ 3- How are members rewarded through being a part of @Curvy?

e RQ 4- How do members establish shared emotional connection in @Curvy?

The findings to these questions contribute to feminist geographers who study body size and
gendered travel experiences separately. However, my study combines these two topics to
understand how body size and gender intertwine to influence plus-size women travelers
experiences.

My research is significant because it creates an avenue for feminist geographers to draw
attention to two important conversations. First, cultural norms and values about body size are
flexible and vary from place to place, meaning they are not static, unchanging, or universal
(Batnitzky, 2011). Second, plus-size solo women travelers disrupt negative body stereotypes
which restrict the lives of women around the world. The following chapters elaborate on these

topics, contributing new conversations in feminist geography.



Chapter 2: Literature Review

2.1 Feminist Geography

Feminist geography, a subdiscipline of human geography, is essentially the application of
feminist theory to the discipline of geography. As suggested by Crossman (2021), feminist
theory:
“..shifts its assumptions, analytic lens, and topical focus away from the male viewpoint
and experience toward that of women. In doing so, feminist theory shines a light on
social problems, trends, and issues that are otherwise overlooked or misidentified by the
historically dominant male perspective.” (pg. 1)
When feminist theory is applied to geography, conversations surrounding women and gender
across time and space come to the forefront. Susan Hanson was an early contributor to feminist
geography. Hanson (1992) discussed the application of feminist theory in geography in her
presential address when becoming the president of the American Association of Geographers.
She says, “from geographers, feminists need to learn to appreciate the geographic basis of all
social life, and from feminists, geographers need to learn to acknowledge the gendered basis of
geographic patterns and processes” (pg. 582). She concluded by suggesting that when applied
together, geography and feminist theory can contribute powerful new insights about the world.
Put simply, feminist geographers explore avenues of geographic research using a feminist
perspective. For example, geographers are interested in comparing and identifying difference
based on varying locations of environmental and cultural factors. Feminist geographers are more
specifically interested in the analysis of gender in places and how it influences the lived and
embodied experience of women (Billo & Hiemstra, 2010 & England, 2006). The multitude of

geographic research areas explored in feminist geographers can be observed in Figure 2.



Feminist Geographies

Geography of Women

Topical focus
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Theoretical influences
welfare geography, liberal
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Geographical focus
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Socialist feminist geography

Topical focus

relations between capitalism
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Theoretical influences

Marxism, socialist feminism

Geographical focus
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relations in place

Feminist geographies of difference

Topical focus

heter(sexed) identities;
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gender and constructions of
nature; heteropatriarchy and
geopolitics

Theoretical influences

The construction of gendered  Cultural, post-structural,
post-colonial, psychoanalytic,
queer, critical race theories

Geographical focus
Micro-geographies of the
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mapping and GIS; affect and

Theories of transnationalism,
globalization and transversal
networks and circuitries; non-

representational theory;

political ecology; Agamben;
political economy; theories of

affect

Geographical focus

Global networks and circuits;
multi-scalar and multi-site
focus on connections;
relations and processes;
constructions and disruptions
of scale; space of exception;
borders and border
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and connectivity;
dispossession

Figure 2: Interwoven Strands of Feminist Geography (Pratt 2009, pg. 248).




Although the focal topics of research vary within feminist geography, Pratt (2009)
identified six common tendencies in feminist geography. First, feminist geographers are critical
of gender oppression, manifestations of heteronormativity in society, and the ways in which
these topics are reproduced in geographical knowledge. Second, feminist geographers tend to
analyze sexism within geographic institutions by observing staffing within geography
departments. Third, feminist geographers highlight the interconnectedness of geography’s sub-
disciplines, including economic geography, social geography, political geography, and cultural
geography. Fourth, feminist geographers are committed to the idea that knowledge is partial and
dependent on context. This leads to the fifth tendency of challenging traditional masculine
knowledge and its restrictions to be objective and scientific. The sixth common tendency is to
produce knowledge aimed at political and social transformations (Pratt, 2009).

Although not mentioned by Pratt (2009), an additional focus in feminist geography is the
concept of embodiment (Longhurst, 1995; Sharp, 2005; Nash, 2010). This avenue of interest in
feminist geography is discussed by Richardson (2015). She says:

“Our bodies are at the core of our experience of the geographies we inhabit. We live our

lives as embodied creatures; feeling, sensing, and thinking through the body. Our

relationship to space, place and landscape is inescapably shaped by the kind of bodies we

have. And yet our embodiment is often written out of geographical discourse.” (pg. 6)

In a 21-year review of Gender, Place, and Culture, the flagship journal for feminist
geography, Longhurst and Johnson (2014) gather all articles pertaining to embodiment. Their
study emphasized the different types of identities that scholars center their research around. For
example, one of the articles referenced examined how place and identity are coproduced through

the study of black southern women after emancipation in the United States (McK:ittrick, 2000).



This involved exploring how identities of gender, race, and class played a role in the embodied
experiences of a group of women from a particular time and place. While concluding their
review, Longhurst and Johnson (2014) offer explanations for why feminist geographers study
embodiment. First, feminist geographers and their discussions of embodiment have the potential
to disrupt “hegemonic masculinist structures of knowledge production” (pg. 268). Secondly,
feminist geographers study embodiment because they have a “desire to address unequal power
relations and an acknowledgement that bodies are historically and geographically situated” (pg.
271).

2.1a Feminist Geography and Body Size

As discussed, feminist geographers are interested in how various intersecting social markers-
gender, age, class, religion, race, and ethnicity, interact to create different lived experiences
(Hopkins, 2008). However, it was not until recently that feminist geographers expanded their
research interests to include engaging with body size as a social identity (Evans, 2006). Lloyd
(2019) illustrates the justification for this expansion in research by suggesting that body size is a
lens which can be used to analyze gendered experiences in different places. However, it was
Longhurst (2005) who first called for geographers to start thinking about the influence of body
size, weight, and shape. She says, “It is time to write body shape geographically” (pg. 247).
Subsequently, feminist geographer began to do just that, taking the conversation of body size,
shape, and weight in different directions depending on their interests.

For example, research by Colls (2012) sought an “understanding of the spatialities of
bodily experience” (pg. 175) Whereas Evans et al. (2012) were not only interested in the spatial
analysis of body size, but its relationship with the built environment. Their work aimed to

“explore body size and embodied experiences of urban space in order to uncover exclusionary



geographies which shape people’s lives” (pg. 105). This was echoed in research by Colls and
Evans (2014) which stressed the importance of highlighting how “particular social, cultural,
political, and economic environments can make living as a fat body problematic” (pg. 735).

Lloyd (2014) studies body size and gender in a completely different context, through a
conversation of migrating domestic workers. Her paper emphasizes how modern women and
their bodies cross social, cultural, and national borders. She facilitates her research through
transnationalism, using an approach she refers to as ‘trans-sizing.” This is explained as a
viewpoint that privileges cross-cultural research which challenges the nature of (some) national
understandings of sized bodies. She suggests that a trans-sizing agenda enables body size
identities to be studied geographically, which can “provide valuable contributions to feminist
geographical research” (pg. 128). Her paper highlights how body size can be studied in different
contexts to better understand the spatially variations of body size norms and values towards
women.

2.1b Feminist Digital Geography

In addition to studying the material experiences of gender and its intersecting identities,
like body size, feminist geographers are turning their attention to digital spaces. McLean and
Maalsen (2013) believe digital studies could revitalize feminist geography. More specifically
they say, “social media provides a space for multiple voices and thus can more effectively
mobilize a variety of issues” (pg. 245). This sentiment is also discussed by Tudor (2021) who
focuses on queer communities and how sexuality and embodiment take different shapes on and
offline. These scholars speak to how feminist digital geographies apply feminist theory to a
broad range of topics within the study of online space and digital technologies. McLean et. al.

(2020) argue that feminist digital geographies are beginning to account for “the broadening and
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deepening of digital engagement in everyday lives, as well as challenging the structural
dynamics that may reproduce inequalities and intensify corporatization and commodification
processes” (pg. 469).

Elwood and Leszczynski (2018) highlight a few of the many research avenues in this
study area. They suggest one avenue involves exploring how women’s involvement in the digital
sphere disrupts the gendered idea that computing is masculine or male-only. For example, Light
(1996) discusses how women’s employment with switchboards challenged a previously male-
dominated field. She argues that “less centralized forms of control in digital spaces opened new
opportunities for advancing women’s socio-political status” (pg. 633).

Elwood and Leszczynski (2018) also discuss the avenue of research that is critical of
digital spaces that unevenly represent male viewpoints. For example, Stephens (2013) draws
attention to how crowd-sourced data primarily reflects male views of landscape. Her work from
2013 utilizes Google maps as an example, saying:

“The features and attributes on OSM [OpenStreetMap] reflect a male view of the

landscape. Google Maps, the proprietary basemap, while structured differently, suffers a

related gender problem: as men dominate as contributors to the map, and men also

dominate as reviewers of the information contributed by volunteers” (pg. 982).

Stephens (2013) also emphasizes how masculine spaces, such as brothels and strip clubs, were
more highly represented on Google maps than spaces considered to be feminized, such as child-
care centers. This example speaks to how some scholars in feminist digital geographies identify
and criticize digital spaces which unevenly represent male viewpoints.

Feminist digital geographies also investigate how technologies are also changing research

methods within geography (Longhurst, 2017). For example, Adams-Hutcheson and Longhurst
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(2017) highlight how digital technologies now allow interviews and content analysis to be
carried out digitally. They suggest digital technologies are “stretching fieldwork in new
directions across time and space” (pg. 148). This avenue of interest is particularly noteworthy
given the recent global pandemic as the Coronavirus restricted most face-to-face research
methods (Nguyen et. al. 2020). However, digital technologies allowed research to continue
despite limited physical human interaction. My research echoes this idea by relying solely on a
digital space as a source of data.

2.2 Geography and Sense of Place & Community

In a traditional sense, Geographers such as Relph (1976), Buttimer (1976), and Tuan (1977)
emphasize the taken-for-granted nature of place. They each emphasize how place is a dimension
of human life that is inescapable and therefore previously unguestioned by scholars. As a result,
their work highlights the depth of place and how it plays an integral role in human experience
(Seamon & Sowers, 2008). This led to the idea that geography as a disciple is centered around
the notion of place. As Seamon and Sowers (2008) put it, “astronomy has the heavens, History
has time, and Geography has place” (pg. 43).

However, not all geographers tackle the concept of place the same way. Creswell (2009)
suggests geographers have three approaches to studying place. The first approach is descriptive,
meaning the geographer aims to identify and describe each particular place and its uniqueness.
Regional geographers typically employee this approach. The second approach uses a social
construction lens to understand how places are instances of underlying social processes. Radical
and feminist geographers mostly apply this approach when studying place. The third approach is
phenomenological, meaning places are an essential part of the human experience. Humanistic

geographers often use this approach.
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Geographers also developed an interest in understanding the psychological bonds and
emotional ties people feel towards a place (Bow & Buys, 2003). This has resulted in geographers
attempting to measure and map the idea of place attachment (Brown et. al., 2015). Bow and Buys
(2003) suggest one way to investigate place attachment is through a study of communities. They
argue that a sense of community is intrinsically linked to place by saying, “It is generally agreed
that community is somehow tied to place because of the powerful relationship that exists
between them, so much so, that it is often difficult to separate them in conceptual terms” (pg. 3).
In other words, it is possible to understand deeper feelings held towards a place by studying the
communities within the place under review. Essentially, a sense of community can be seen as
something that develops peoples’ attachment to place.

According to Townley and Kloos (2009), Seymour Sarason is regarded as the first to
study the sense of community. Sarason (1974) was a community psychologist who
conceptualized sense of community as a phenomenon of bonding between community members,
which he argues is essential for personal and collective well-being. Four years later, Doolittle
and MacDonald (1978) created a 40-item scale to determine the sense of community in social
organization. The scale was used to rank communities into low, medium, and high sense of
community based on five things: (1) informal interaction with neighbors, (2) safety or having a
good place to live, (3) pro- urbanism, or having privacy, (4) neighboring preferences involving
the preference for frequent neighbor interaction and (5) localism which is the opinions and a
desire to participate in neighborhood affairs. Others also created their own method for measuring
sense of community (Bachrach & Zautra, 1985). However, McMillan and Chavis (1986) are
recognized as have the most widely accepted sense of community framework (Rivera-Segarra et

al., 2016 & Schwarz, 2009).
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2.2a McMillan and Chavis’ Sense of Community Framework

Feminist geography is one half of my theoretical framework, which is essentially seen as
what guides and structures the development, collection, and analysis of research (WUL, 2022).
The other half is the Sense of Community framework by McMillan and Chavis (1986). The
‘SOC’ framework provides researchers with four major components of communities that can be
explored: (1) Membership, (2) Influence, (3) Integration and the fulfillment of needs, and (4)
Shared emotional connection. The explanation for the framework’s success is discussed by
Wombacher et al. (2010) who say, “Unlike previous community frameworks, theirs was the first
to be thoroughly grounded in psychological literature and for that reason perhaps has become the
most widely accepted and applied in community research” (Pg. 672).

McMiillan and Chavis (1986) claim that a sense of community is dynamic with various
forces that work together to produce the experience that is a sense of community. Their goal was
to identify the multiple elements at play when discussing sense of community. In doing so, they
identified four key elements in sense of community: (1) Membership- feeling of belonging and
of sharing a sense of personal relatedness, (2) Influence- the sense of mattering, of making a
difference to a group and of the group mattering to its members, (3) Integration and the
fulfillment of needs- feeling that members’ needs will be met by the resources received through
their group membership, and (4) Shared emotional connection- belief that members have shared
and will share history, common places, time together, and similar experiences (Wombacher et
al.,_2010). McMillan and Chavis (1986) then used these elements to create their own definition
of sense of community, which is “..a feeling that members have of belonging, a feeling that
members matter to one another and to the group, and a shared faith that members’ needs will be

met through their commitment to be together” (Pg. 9).
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In their article, McMillan and Chavis (1986) reference multiple pre-existing community
studies. Some focused on specific neighborhoods (Doolittle & MacDonald, 1978; Glynn, 1981;
Riger & Lavrakas, 1981) while others studied rural communities (Bachrach & Zautra, 1985).
However, only one reviewed the sense of community in a non-site-specific group. Hillery (1955)
studied sense of community in an organization where members vary geographically, the
American Psychological Association (Hillery, 1955). McMillan and Chavis (1986) then
discussed the idea that communities can be both tied to a geographic space and exist without
geographical boundaries. They suggest two types of communities, one is based off a territorial
notion of community and the other is relational with no reference to location.

After the SOC framework was published, the internet was developing and quickly
changing global communication as we knew it. As Leiner et al. (2009) puts it,

“...by 1985, Internet was already well established as a technology supporting a broad

community of researchers and developers and was beginning to be used by other

communities for daily computer communication” (pg. 26).

In other words, the age of the internet allowed for communities to take shape in what is now
known as ‘cyberspace.’” This then allowed scholars to apply the SOC framework to a broad range
of online communities. For example, the SOC framework has been applied to studied online
communities of people who play video games (O’Connor et al., 2015) and those struggling with
infertility (Welbourne et al., 2009). My research adds to literature which studies online
communities of marginalized people. This is achieved by applying McMillan and Chavis’ (1986)

SOC framework to the content of a women-only Facebook group for solo, plus-size travelers.
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2.3 Solo Women Travelers

Historical books and journals from women travelers of the past, such as Gertrude Bell
(2014) and Isabella Bird (1880), teach us that women have been traveling for leisure purposes for
centuries. These historical texts are not only examples of how feminist geographies and tourism
can connect, but also shed light into the lived experiences of women travelers from long ago.
Their books and journals highlight how the social position of women in those times resulted in
men typically accompanying women on their journeys. This can best be illustrated through the
story of Jeanne Baret, who lived between 1740 and 1807. She is best known as the first woman
to circumnavigate the world, however she did so disguised as a man because otherwise she
would not have been able to travel independently (Youlden, 2022). This story speaks to the
restrictions placed upon women by what Welter (1966) calls ‘true womanhood.” She divided the
attributes of “true womanhood” into four virtues: piety, purity, submissiveness, and domesticity.
To be a true traditional woman one must be religious, a virgin until marriage, obedient to men,
and perform domestic duties well. These include all aspects of homemaking: becoming a
mother/bearing child, raising the children properly, cooking family meals, and constantly
cleaning and tidying up the home. As you can imagine, this left little time for anything outside of
domestic work for most women, including traveling. The exception was elite women, whose
lifestyles afforded them more free time (Domosh, 1991). These traditional roles persisted for
decades and continue to exist today. However, technologies and industrialization brought forth
varying degrees of social changes for all, including women. According to Hartman (ho), single
women couldn’t help but see new opportunities for themselves as factories, retail, and offices

began to open. It important to note how the new employment options were primarily reserved for
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single women, as married women were continuously confined by the idea of “true
womanhood.”

When women began to earn their own money, they experienced new economic and social
freedom like never before. This likely explains the continuous rise of women choosing to travel
solo. According to The Wandering RV magazine (2020), internet searches of “solo female
travelers” has increased 62% between 2016 and 2019. This statistic speaks to the rise of interest,
and subsequently, the rise in the number of solo women travelers. Essentially, a solo woman
traveler is a femme-identified individual who embarks on a journey without a travel partner or
group. Solo women travelers are stereotypically thought to be young, attractive, single, white,
and western girls (Specia & Mzezewa, 2019). One Facebook group for solo women travelers,
Solo Female Travelers Club (2020), conducted a survey of 5000 of their members. They found
that over 75% of them were from the US, Canada, and Europe. Additionally, nearly 50% were
under the age of 35. 44% of those surveyed were also single compared to the 30% of those in a
relationship.

However, the stereotypical idea of solo women travelers does not capture the diversity of
women travelers, who actually vary in age, ethnicity, race, marital status, nationality, body size
and other social categories. There are some studies which do account for the diversity of solo
women travelers. For example, although Dillette and Benjamin’s (2021) work discussing the
modern “Black Travel Movement" isn't tailored only toward solo women travelers, it touches on
topics that apply to them. Their research discusses how the residue of hundreds of years of
slavery and racist inequities still impact black travelers today, including black solo women
travelers (Dillette & Benjamin, 2021). This example speaks to how race can play into the

experiences of solo women travelers.
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Other studies explicitly analyze the phenomena of solo women travelers from around the
world, includes southeast and eastern Asian countries, as well as solo women travelers who
travel to predominantly Muslim countries (Xie, 2019; Osman et al., 2020; & Hosseini et. al.,
2021). For example, one study highlights common trends in those who identify as Muslim solo
women travelers: (1) emphasizing the facets of Muslim life (i.e following dress codes, no
alcohol or pork consumption, the necessity to getting families’ consent), (2) approaching travel
in a brave, well-prepared and flexible way, (3) valuing information sources, (4) clear inspiration
deriving from other Muslim women who travel alone, (5) a prevailing attitude that comes from
being positive and open-minded, (6) prioritizing safety, and (7) encouraging others to try new
things (Oktadiana et. al., 2019). This example highlights how religion affects solo women
travelers.

There were also studies of solo women travelers which are not centered around race,
nationality, or religion (Berryman, 2015; Pereira & Silva, 2018; & Terziyska, 2021). Instead, the
research primarily pertains to the constraints and motivation of all solo women travelers (Valaja,
2018; Kaba, 2021; & Karagoz, 2021). For example, Jordan and Gibson (2005) discuss how solo
women travelers feel subjected to surveillance because of their gender and other’s perception of
them being alone. Their results found that solo women travelers were

“... conscious that they were the subject of sexual speculation because of their solo

presence in the sexualized and potentially limonoid spaces of tourism. They worried that

their singleness signaled availability and constructed them as the subjects of unwanted

sexual attention of men in the places they visit” (pg. 206).

Other constraints can be seen in work by Wilson and Little (2008), who applied Valentine’s

(1989) ‘geography of fear’ to discussions of solo women travelers. Their work identified two
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additional fears or constraints of solo women travelers: (1) the personal sense of being prone to
vulnerability in unknown spaces and (2) a sense of restricted access and temporal mobility based
on fear in their travels.

There are also scholars who, while acknowledging the challenges that arise when women
travel solo, instead investigate the positive elements of solo women travelers and their
experiences. This includes Chiang and Jogaratnam (2006), whose research aims to “investigate
the leisure travel motivations of women who travel alone and to examine the characteristics and
the consumption patterns of solo women travelers” (pg. 60). In other words, their project seeks to
understand what motivates women to travel independently and what their travels consist of.
Their project determined five motivations for solo women travelers: (1) to have new and exciting
experiences of new places and ways of life, (2) to be social by meeting new people and having
fun, (3) to improve self-esteem by developing independence, (4) to relax and spend time doing
only the things they want and (5) to escape their typical day to day routines. These sentiments
are also found in the work of others who study why solo women travelers, like Wilson and Harris
(2006). Their research explores how traveling independently is meaningful for women. By
analyzing the words and stories of solo women travelers, Wilson and Harris (2006) identified
three themes which bolsters their concept of ‘meaningful travel.” The first theme is searching for
self and meaning, the second is seeking self-empowerment and the last is yearning for
“connectedness with others” (Pg. 167).

2.4 Skinny Culture

Within the literature about solo women travelers, there has yet to be a study exploring the
impact of a woman’s body size when traveling solo. Therefore, my research takes into account

the intertwining of body size and gender when traveling solo. As such, it ignites conversations
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about how body size greatly influences a person’s lived experiences (Colls & Evans, 2014;
Longhurst, 2005; Ingraham & Boero, 2020), including those involving travel. This is especially
stressed by Fuller (2021) who says we are living in an era “where plastic surgery, injections,
dangerous diet culture, and extreme workout regimens became the norm for decades as skinny
jeans and size two waists seemed to be the perfect body type for mainstream society. This
“skinny” culture quickly led to low self-esteem, depression, alcoholism, and extreme eating
disorders.” (pg. 1)

Biefeld et al. (2021) argue that discourses about bodies are gendered such that “women often
face more stigma than men as well as more pressure to be thin” (pg. 289). This is especially true
in westernized societies (Albertson et al., 2003). At the same time, the ideal of thinness
reinforces stereotypes about women and body size. As a result, thinner women are socially
perceived as more intelligent, popular, attractive, and happy than plus-size women (Biefeld et al.,
2021). These stereotypes and the pressure to be thin lead to the social marginalization of plus-
sized women.

The literature offers two explanations for why plus-size women are marginalized. The
first is directly connected to what Striley and Hutchens (2020) calls ‘thinness culture’ which
creates the negative connotations associated with plus-size women. Put simply, the size and
shape of a woman can immediately result in negative assumptions based on collective
knowledge about plus-size people. These stigmas are dated and can be found in literature from
the 90’s. For example, Bell and Valentine (2013) discusses how a plus-size body is understood to
be unhealthy, ugly and sexually unattractive. Their work goes on to say that these stigmas create
a process where “fat people are stereotyped as undisciplined, self-indulgent, unhealthy, lazy,

untrustworthy, unwilling and non-conforming” (pg. 36). Stoll (2019) suggests the negative
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associations of size result in thinness being a marker for social status, and therefore a desired
feature. In thinness culture, a slender woman's body shows ‘self-control and dominance of mind
over body, but also the appropriate civilized female behavior’ (Alberti, 2021). Ideologies like
these perpetuate discourses which equate thin bodies as the ‘ideal and morally acceptable body
shape’ and therefore posits society against plus-size women (Lloyd, 2019).

The second explanation for the marginalization of plus-size women in literature is linked
to the idea of the “obesity crisis” which has been spread by the medical world. This so called
‘crisis’ has correlated poor health with amount of fat on the body. Because societies place high
levels of respect and trust into objective medical science and healthcare, the public easily accept
their finding that health is determined by BMI. However, scholars like Murray (2007) are
working to bring awareness to the inherent subjectivity of all judgements, even those of doctors.
In her research, she contests the idea that medical practitioners are completely objective through
her claim that medial observations are “never, cannot ever be, neutral, but are always already
structured in and through the variety of cultural meanings, specificities, and prejudices that
provide a kind of lens through which we perceive others and the world” (pg. 362). The idea that
medicine and medical workers are fully objective is what Murray (2007) calls the ‘clinical gaze.”
This gaze can be contribute to the lack of rejection towards medical discourses which
inaccurately link health to body size. In her article, she includes a personal example of
encountering this discourse during a doctor visit. Murray (2007) remembers being encouraged to
lose weight due to being labeled ‘medically obese’ despite having good results on procedures
which actually indicate one’s health, such as blood pressure readings, lung capacity tests, and

proper functioning of internal organs.
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Gailey and Harjunen (2019) initiate a conversation that brought attention to the large
scope of women impacted by negative stigmas and stereotypes regarding body size. Their
research is a cross cultural examination of the experiences’ of plus-size women in North America
and Finland. They concluded,

“Women’s stories in both cultures about fatness bear so many similarities that one

would not know they were collected in two historically distinct cultures. The same deep-

seated feelings of shame, guilt, self-hatred, and embarrassment appear in women’s

accounts of fatness whether they are Finnish or North American” (pg. 386).

In other words, their study showcases how negative body discourses persists globally and result
in deep feelings of internal and external hatred (Gailey & Harjunen, 2019).

However, it is important to address how cultural values about bodies and body size are
not static or fixed. Osayomi (2020) discusses this when emphasizing how larger bodies in
Nigeria symbolize prosperity and wealth. In other words, thinness in Africa is correlated with
poverty, disease and struggling. This example serves as an argument against the idea that plus-
size automatically signals poor health, just as a thin body does not symbolize good health. My
research presents a similar challenge to thinness culture by examining the experiences of plus-
sized solo women travelers. As | will demonstrate, these experiences and the sharing of these
experiences in a Facebook group dedicated specifically to plus-sized women travelers, not only
creates a sense of community amongst its participants, but can also challenge and resist the
negative discourses about body size that confine women around the world. Such resistance is
vital as body size norms and values are neither objective nor universal. The hatred and
marginalization of plus-size people, particularly women, in western societies is unjustified and in

need of critique.
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Chapter 3: Methodology
This research will address four questions:

e Who are members and how do they show their right to belong in @Curvy?

e What does influence in @Curvy look like?

e How are members rewarded through being a part of @Curvy?

o How do members establish shared emotional connection in @Curvy?

To address these questions, | utilize a qualitative methodology. Qualitative research, in
comparison to quantitative research, primarily focuses on the interpretation of non-numerical
data. Qualitative methods contribute to what Mathijssen et al. (2021) call “a better understanding
of the complexity and the multifacetedness of the social phenomena under research” (pg. 12). In
essence, qualitative research seeks to study dimensions of the human experience that are
excluded in quantitative studies.

3.1 Research Study Site

The study site for this project is @Curvy, which is a subgroup of @GirlsLoveTravel. The
main group was created in 2015 by Haley Woods. Before creating @GirlsLoveTravel, Woods
traveled excessively and found herself getting lonely. To combat loneliness while traveling
alone, Woods created a Facebook group for women passionate about traveling. She started the
group with 40 of her friends and over the course of six years, the group grew to over a million
members around the world (Ongie, 2019). As membership began to grow exponentially,
members began requesting subgroups, or a separate space designated for members with
particular similarities who wish to connect further. For example, there are subgroups of
@GirlsLoveTravel for members who are momes, fitness fanatics, or in the LGBTQ+ community.

However, this project focuses on @Curvy, the subgroup for members who identify as plus-size.



Put simply, I chose @Curvy as my study site because membership in the group signals the
meeting of the criteria for this study. This study investigates the intertwining of gender and body
size identities through plus-size solo women travelers. Therefore, the criteria for inclusion in this
study are individuals who identify as women and are active or inspiring travelers. | also chose
@Curvy as the study site because since its creation in 2016, the group has grown to 18,775
members. The @Curvy site stores seven years’ worth of posts and interactions between
thousands of plus-size women travelers. Essentially, this subgroup is a treasure trove of data
which contains detailed information pertaining to the lives of plus-size women travelers. By
reviewing the interactions of members of @Curvy, | can investigate how body size and gender
impact the lived experience of plus-size solo women travelers and their connections to one
another.

3.2 Data Collection and Analysis

As @Curvy contains a large amount of data, | had to first select a timeframe for the
study. I needed a large enough sample, but one still feasible with my timeline. | decided to
narrow my search to 2017 and 2018, which is the first full year @Curvy was a group and the
year after. This allowed me to analyze how a sense of community developed within the first two
years. | also had to narrow my search to access the posts relevant to my study. As stated,
@Curvy is for members of @GirlsLoveTravel who identify as plus-size. However, not all plus-
size travelers travel solo. Therefore, | used the search feature on the home page of @Curvy to
gather all posts and the associated comments containing my key word: ‘solo.” This resulted in
103 posts.

Once | gathered all posts and associated comments referring to solo travel, I used the

advance search tool in Facebook groups to only view posts during my 2017-2018 timeframe.
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This search provided me with 19 posts from 2017 and 84 posts from 2018. | then created a table
in a Word document and manually copied and pasted each post and its individual date,
comments, replies to comments, and number of likes into the table (Table 1). I refrained from

collecting members' names to protect their anonymity.

Date Post # of Comments Comments | Replies to comment | # of likes

Table 1: Example table used in data collection

After making a Word document for each post, | created two NVivo projects. One project
for the data from 2017, and another for the data from 2018. I uploaded 19 Word documents into
the 2017 NVivo project, and 84 Word documents in the 2018 NVivo Project. | then used the
NVivo software to conduct the content analysis. NVivo is a powerful tool for qualitative scholars
because it allows users to make inferences from their organized data. The first step in NVivo is
open coding each post. This is when the researcher goes through their texts line by line and
assign codes to different words or groups of words. For example, on 11/27/2017 a member
posted the following: “Hey ladies! Where could this curvy girl go for a solo trip on January? —
looking for recommendations.” This post was coded for its date, how many likes it had, the fact
that is a question for the group, and the fact that it mentions being (1) curvy, (2) a girl, (3) going
on a solo trip, and (4) is looking for recommendations.

Once | open coded all 103 posts, there were 105 codes attached to 2017 data and 132
codes for the 2018 data. Utilizing NVivo to deductively organize my data according to the SOC

framework | then sorted the 237 codes created during open coding into one of the four elements
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of SOC framework: (1) membership, (2) influence, (3) integration and fulfillment of needs, and

(4) shared emotional connection. To do this, | created a Word document containing the gist of

each element in the framework (Figure 3). | used the document as a guide when deductively

sorting the codes. As a result of sorting, | was better able to investigate the data for elements of

SOC using the codes in each category (Figure 4).

Membership:

A sense of belonging, personal relatedness, investment of the self, feeling the right to
belong, being a part of the community, boundaries including identifying people who
belong and people who don't belong, emotional safety (through belonging), feelings
of acceptance, willingness to sacrifice for the group, identification with the group,
sharing common symbols, and personal investment.

Influence:
Mattering, individual members making a difference to the group and the group having
an influence on its members, conformity, members having a say in what happens in

the group, consensual validation, closeness.

Integration & Fulfillment of Needs:

Feeling that members’ needs will be met by resources of the group and through
membership, reinforcement, rewarding to members, status of membership, group
success, group and individual competence, “person-environment fit,” serve
individual's needs by belonging, shared values, members are able and willing to help
one another and receive help in return.

Shared Emotional Connection:

The commitment and belief that the community has (and will continue to share) a
history, common places, shared events, time together, and similar experiences;
positive experiences among group members; relationships and bonds between
members; completed tasks; shared importance of events/tasks; investment (time,
money, intimacy); emotional risk between members; honors, rewards and humiliation
by the community have an impact on members; spiritual bonds.

Figure 3: Aide for deductive categorizing
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Sense of
Community
Framework
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Integration and Shared
Membership Influence Fulfillment of Emotional
Needs Connection
= Heavy = Just be you » Warning * Flying
* Heavyset « Self-worth * Travel * Just us members
s Obese « Embrace experience * Weight gain
* Woman = Positive » Fees to expect » Feeling judged
« Gal thinking « Support « Fear
s Curvy * Love travel = Tips s« Feeling
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s Plus-size stories recommendations * Lose weight
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s Fat s Clothing/style s Solo travel * Being mean to
e Girl * Body s [ did it self
e Lady positivity * Proud of myself = Relating
s  Fluffy
s Chunky
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* Education
« (Occupation
s Age
s I'm from

Figure 4: Example of some codes being categorized into one of the four elements of SOC in no
particular order

3.3 Research Credibility

Dallimore (2000) contends that objectivity has been put on a pedestal in academia, and
subjectively based knowledge has been seen as separated from ‘real’ science. As a result, the
validity of feminist qualitative research is often questioned. Dallimore (2000) argues that “critics
should not discredit feminist research by claiming it fails to meet traditional standards of validity
and objectivity when, in reality, these critics may simply be uncomfortable with the goals of
feminism generally and feminist researchers more particularly” (pg. 162).

Some scholars suggest that research validity can be achieved through ‘trustworthiness’
with the researcher (Lincoln & Guba, 1985; Stewart, 1994; and Taylor, 1994). In other words,

validity can be achieved in feminist qualitative research if there is confidence in the researcher,
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or trust that findings are factual and meet the goals of the feminist research. Cosgrove and
McHugh (2002) describe the goal of feminist research as something that

“...puts gender at the center of one’s inquiry. Specifically feminist research examines the

gendered context of women’s lives, exposes gender inequalities, empowers women,

advocates for social change, and/or improves the status or material reality of women’s

lives” (pg. 23).

The results chapter will demonstrate how my project works to achieve the goals of
feminist research. First, my study discusses inequality in content of gender and plus-size bodies
by emphasizing how women are unequally impacted by thinness culture compared to men.
Second, my project promotes social change by encouraging others to rethink restrictive body

norms that reproduce stigmas and hatred towards primarily plus-size women.

28



Chapter 4: Results and Discussions
Utilizing McMillan and Chavis’ (1986) framework, I present the findings of my research in four
sections. One for each element of the SOC: (1) Membership, (2) Influence, (3) Integration and
the Fulfillment of Needs, and (4) Shared emotional connection. This framework not only
provided structure for this research, but it also afforded me two things. First, it allowed me to
focus my investigation of the data fully for signs of each element of the SOC framework.
Second, this focus allows for a detailed report of each element of SOC | found within the
dataset.

4.1 Findings of Membership

(RQ-1) Who are members and how do they show their right to belong in @Curvy?
To answer the question of who members are, | relied on codes | developed to categorize the
demographic data shared within the posts | gathered. This includes members’ ages, occupations,
locations, and education. Often times, but not always, members disclosed this type of
information in introduction-like posts when joining the group. The following example highlights
how members introduce themselves and disclose information used to answer the question: Who
are the members of @Curvy?
Example 1:
“Hi beautiful ladies! I was born and raised in NY but I've been living here in Los Angeles
for 21 years. I'm a curvy girl (just turned 43) who was diagnosed with rheumatoid
arthritis as a teenager. | somehow made it to the bottom and back to the top of Iguazu
Falls on the border of Argentina and Brazil. In a span of less than 8 months starting in
September 2016, | was diagnosed with congestive heart failure, had surgery to implant a

CRT-D (pacemaker/defibrillator combo), and lost both of my parents. | went to one of



my favorite cities in the world (Sydney, Australia) to try and start to heal. This September

I'm going to Fiji solo!”

Using posts like these, | created a created a chart containing the number of members in my

sample who disclosed demographic information (Table 2).

2017 2018
Age: 58 16
Occupation: 34 7
Nationality: 143 20
Education: 10 1

Table 2: Demographic data from sample

There were 74 members who included their age in their posts. Members who disclosed

this information were mostly in their 20’s to 40’s. However, the oldest member who shared her

age was 66, and the youngest member to identify age was 18. This age range speaks to how

members of @Curvy represent all different age groups.

Members age in sample

50+

40-49
(8 members)

(7 members)

30-39
(26 members)

18-29
(33 members)

Aaes
m18-29
®30-39

40-49

H 50+

Figure 5: A graph of members who disclosed their age in posts with the dataset
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Of the posts that contained demographic data, 41 members mentioned their
occupation. Members’ jobs varied dramatically, some worked in healthcare, others in retail.
However, the most common job held within my sample of @Curvy members is an educator. Of
the 41 members who listed their job, 11 were teachers of some sort. There was a Zumba
teacher, theater teacher, and a middle school teacher. The second most common jobs within
the sample were in the tourism industry. This includes flight attendants, cruise ship workers,
and tour leaders. However, the sample also included an artist, an entrepreneur, an engineer

and even a ninja (Table 3)

Teachers 11
Tourism industry 8
Healthcare workers 7
Students 3
Management 3
Artist 1
Lawyer 1
Ninja 1
Writer 1
Live events producer 1
Library assistant 1
Retail 1
Engineer 1
Personal assistant 1

Table 3: Chart of members who disclosed their occupation within the sample
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A review of members who shared their nationality in their post spotlight how they are
globally positioned. There were 160 members who included their nationality in a post within my
dataset. Although there were members in South America (2), Africa (8), Asia (6), the Middle
East (1), and Australia (9), a majority of members were from the global north- the United States

(89), Europe (34), and Canada (11).

Global Distribution of Sample @Curvy Members

# of Members
239
S 11 I

b udl

1 4

13

Foswered by Bing
D Australian Bureau of Statstics, GeoMames, Miorosaft, Navinfo, OpenStreetbiap, TomTom, Wikipedia

Figure 6: Nationality of members of @Curvy who shared where they are from with the dataset
In terms of education, it was a demographic that was rarely disclosed. Only 11 members
discussed the level of education they received. There was one member with a law degree, two
members with bachelor’s degrees, and seven members with master’s degrees. There was also a
member working on the TEFL certificate which certifies people to teach English as a foreign

language.
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Degree type Number of members in sample with degree
Law 1
Masters 7
Bachelor 2
Certificate 1

Table 4: Education levels of some @Curvy members

To summarize, my analysis of the demographic data in the @Curvy sample concludes
four major things. First, a majority of members are aged between 20 and 40, however, members’
ages do vary. Second, most members in @Curvy work in service careers or in education. Third,
although some members are from South America, Africa, and Asia, most are from the global
north- Europe, Canada, and the United State. Fourth, members of @Curvy are educated, with
master’s degrees being the most held degree for members.

The other half of the first research question centers around how members demonstrate
their right to belong in the group. According to McMillan and Chavis (1986), members feel as
though they have the right to be in the group because they fit the criteria of membership
established by the community. Meeting criteria for membership is important, as McMillan and
Chavis (1986) put it, “Membership has boundaries; this means that there are people who belong
and people who do not.” Essentially, for a community to have strong membership, criteria must
be defined. A community where all members meet the same requirements creates what McMillan
and Chavis (1986) call a sense of emotional safety. They believe emotional safety is “necessary
for needs and feelings to be exposed and for intimacy to develop” (pg. 9).

In @Curvy, membership criteria is twofold. First, one must identity as a woman who is
an active or aspiring traveler. Second, one must identify as having a larger body size than the

norm. Therefore, membersip is dependent upon identifying as a woman and deviating from the
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normal body by having a larger size. From my content analysis, | discovered that members
achieve membership by self-labeling themselves. Members attach labels that are prescribed to
individuals who are biologically female, as well as labels connected with having a larger body.
This mechanism for meeting membership criteria can be observed in the following post,

“Hi everyone! My name is --! I’'m a 28 year old mummy to be from the UK, constantly up and
down with my weight but consistently curvy girl with a travel obsession” Therefore, when this
member self-identified as a mom and curvy girl, she demonstrates her right to belong in the
group by fitting the membership criteria. Although the previous member specifically self-labeled
her femme identity, this was not always the case. This can be observed in the following post, “Hi
guys! I am a curvy (I usually go straight to "fat", no shame!) traveler, and | am excited to hear
everyone's experiences on the road.” This post highlights two key ideas. First, there are multiple
interchangeable words that can be used to describe larger bodies. Second, not every member’s
post identifies gender. This explains why there they are a plethora of codes representing labels

used to acknowledge their large bodies compared to those for femme identity.

Fat
Girl Curvy

Fluf
Lady utfy

Self-labeling
for
Membership

Labels for
Gal - Femme Identity

Woman /

Mom

Labels for
Body Size

Chunky

Chubby

Overweight

AN

Bigger
Heavy

Plus-Size

Figure 7: Mind map of labels apply to themselves to demonstrate how they belong
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Labels for femme identity Labels for body size identity

Girl 15 Curvy 46

'Woman 11 [Fat 22

Mom 5 Big or 19
Bigger

Gal 3 Plus-size 14

Lady 3 Overweight 4
Chubby 3
Heavy 2
Fluffy 2
Chunky 1

Total 37 113

Table 5: Terms used when self-labeling

4.2 Findings of Influence

(RQ-2) What does influence in @Curvy look like?

McMillan and Chavis (1986) posit influence as a bidirectional concept in their theory of
sense of community. One of these directions involve members of a community having influence
over the group itself. Whereas the other direction involves the community having influence over

its members. This interpretation created a feasible way to analyze @Curvy for the element of

influence.

Influence in
@Curvy

Figure 8: McMillan and Chavis’ bidirectional influence concept applied to @Curvy

4.2a Direction One
In this view of influence, members are seen as having an impact on the overall group.
With this understanding, | reviewed my dataset while asking, “Are there any signs of individual

member impacting the group environment?” I found my answer to this question when reviewing

35




the content attached to my code “Admin posts.” This code was created for when group
moderators posted or responded to a member’s post. My analysis suggests that a member of
@Curvy can influence the group through becoming a moderator. Moderators are group members
who accept new members, promote engagement in the group, and review posts for instance
where group rules are broken. To explain further, 1 will showcase an instance where a moderator
removed a member for unkind remarks.

For context, the conversation used to visualize the influence of moderators takes place in
the comments section of a post. The post is from a member sharing her disappointed after a
recent photo shoot in Rome while traveling solo. 77 members commented on her post with
mostly an outpour of love and support toward the member struggling to see beauty in herself
because of her body size. 10 of the members commented along the lines of “you are
gorgeous/pretty” Another 13 members responded with “you look amazing/stunning/great/
beautiful/ fabulous. 11 other members commented saying they liked/loved the photos shared by
the original poster. However, one comment was not received well by others-

“Either own the fact that you are overweight & ok with that fact, or lose weight. Don't

blame anyone or anything for your own insecurities. | think you look gorgeous BTW - |

wouldn't even classify you as overweight. Clearly you have your own mental struggles - |

hope you can learn to love yourself. Do you travel to obsess about your looks or to have

new experiences? Get out there and live, laugh, love - life is too short to waste”
Figure 9 visualizes the replies to the comment above. The interaction illustrates how members
can influence @Curvy by being a moderator- someone who reinforces rules that foster an open

and safe environment.
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— | (1) Oh wow, you're
prefty terrible. YT T —
(3) while I understand e
that you're being
—— | blunt, what you're (4) Dont shoot the
saying can be prefty. messenger - please tell
hurtful, especially me_you have a shred of
with such directness. ““Ell_lgmﬂ? and are not
a 1 dimention character.
Learn to accept reality-
—— | (5) This isn't the &ﬂﬂmﬂlﬂﬂm E’ v:-:w[;em“
lace for that . -_
Ef' comment EE;PE bind ﬂtéurself with your
Show your Uwn B
#eltrespect and use

6) She’s clearly very unhappy. Onginal
Poster should just disregard.

(7) I hope she does! Every other
comment on this post has been great!
Let's focus on those from now on!!

(&) -- and --, thank you for vour support. -- you're entitled to your
own opinion. However, saying to people that surely they have a “shred
of mtelligence” because they don’t agree with you 1s incredibly
disrespectful. Secondly, whether or not I'm overweight has precisely
zero to do with how hard [ work to keep fit. You're not my doctor. So
don’t presume to tell someone to “just lose weight”. Accepting
yourself and being confident 1s not a once-off decision that someone
makes. You have no idea of my circumstances or the hard work ['ve
done to be happy with myself over a number of years. ['m a happy,
healthy and confident person. And I'm not perfect. So, some days, |
struggle with the way that I feel about myself. And that's when I tumn
to this group - because it’s a safe place to express concerns, and relate
to others who have felt the same. Don’t make it a less safe space with
your negativity. Because it's not welcome here.




(9) Super mature, mate. —_—

(10) Mod here! We have decided to remove -- from Curvy
—— | due to not only her first comment, but her follow-up
comments as well. In this group we have zero tolerance for
dismissiveness. —'s comments did not show any #gltrespect
so we felt it would be best if she was removed from the
group. Thank you everyone for your support of the Original
Poster. We all have our moments of insecurity and we expect
our members to show empathy not ridicule. If you have any
questions, don't hesitate to reach out to one of us!

(11) I really appreciate the support, — and other mods. It’s really
wonderful to be a part of a group who are dedicated to keeping
things open, supportive and encouraging. It means a lot.

Figure 9: Showcasing a moderator influencing @Curvy by removing a non-compliant member

As shown above, five members, represented with the colorless women icons, voiced their
disapproval of the harsh response. The member with the mean comment, on the right side,
responded to a couple of these concerned members. The member who originally posted also
responds to the comment considered to be insensitive, she is represented with dots. The
significant take away from this illustration being the comment in stripes, highlighting how
members can influence @Curvy. The moderator’s comment speaks to how they influence
@Curvy through reinforcing rules which create an environment that provides ‘emotional safety’
for members. The final comment speaks to how members value the work done by the moderator
to protect the group’s intimacy.

Although there is only one instance within my dataset where a moderator removes a

member, it clearly displays the level of influence members can have when volunteering as a
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moderator. This level of influence is also displayed when reviewing the number of likes and
comments on each post received. Essentially, | reviewed each post to see which had the most
engagement through the number of likes and comments it received. | observed post by
moderators received by far the most amount of engagement. For example, in October of 2017 a
moderator posted the following to ignite engagement in the group-
WELCOME TO CURVY! Please read the guidelines posted below and introduce
yourselves in the comments. We look forward to getting to know everyone and making
this an amazing community of love and support! *** GUIDELINES OF CURVY ****
1. This group is geared towards Curvy ladies but welcomes women of all shapes and
sizes, including allies. Curvy has a zero tolerance policy for dismissiveness. We are all
different shapes and sizes and dismissiveness will get you muted for a period of time,
removed from Curvy and/or removed from Girls LOVE Travel completely.
2. The purpose of this group is to empower and provide a safe haven for ladies of the
Curvy community when it comes to travel and anything else us Curvy ladies may
encounter through life. All posts must be Curvy-related. Posts are not required to be
travel-related but must somehow incorporate the Curvy lifestyle.
3. Shaming of any kind is NOT allowed. Please remain respectful to each other. This also
means no shaming of anything happening in the main group. Remember, Curvy is a part
of GLT and shaming will get you removed.
4. Medical advice is not allowed in Curvy. Additionally, Curvy does not encourage
weight loss surgery however we do realize that our members do deserve a platform to
share and express their experiences. Please remember medical advice is against

guidelines and will be removed.
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5. Editing your post after it has been approved to include promotional information such
as Instagram, Twitter, etc. handles is against guidelines. If you edit your post to include
these items, your post will be deleted and you may be removed from Curvy. Promoting
yourself is only allowed in Monday’s Whatcha Doin’ dedicated post.

6. We encourage positivity and advice for a healthy lifestyle. When a member requests
advice about a healthy lifestyle, it’s expected that all members provide love and support
to the community.

7. Everyone's struggle is different so please be open minded and respectful when
engaging in conversation. Some topics may be sensitive and we expect all members to
be respectful when engaging in these posts. Invalidating a member's feelings will result in
you being either muted for a period of time or removal from Curvy.

8. No blocking of Moderators or Admins. This will result in your removal from Curvy.
9. This is not a place to promote weight loss remedies, products or solutions. We support
all members in their journeys but do not allow promoting weight loss. This will result in
your removal from Curvy and possibly from the main group.

10. Please come to Curvy with the intention to be active and engaged. We want to get to
know you! Thus, we can and will be removing any "lurkers" in the group. Lurking is
identified as anyone who looks but never touches (“touching" can include: reacting to
posts, commenting on posts, and starting conversations).

11. This is an official subgroup of Girls LOVE Travel® - all guidelines from the main
group must be adhered to even if they have not been mentioned here. Our inboxes are
always open so please come to us with concerns, suggestions, and #gltLOVE! You can

also email us gltcurvy@gmail.com
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The moderators are: --, -- and --. The admin is --.

Thank you!

- Mod team
This lengthy post from an admin was posted nearly a year after the group was created. It is
essentially a recap of @Curvy’s rules, but it also encourages members to introduce themselves.
There were 813 comments to this post and 340 likes. Of the 19 posts collected in 2017, there
were only three posts with more than 50 likes. Of the three, two were posts from moderators
encouraging group engagement. Therefore, the analysis of number of likes and comments further
explain how group members serving as moderators directly influence the group as a whole
through their posts which receive the most attention and interaction.

4.2b Direction Two

In this direction, instead of members impacting the group, it is members being impacted
by the group. To explore how @Curvy impact’s its members, I reviewed the content attached to
the ‘this group’ code. I created this code to contain context of how members talk about the
group. I noticed three themes when reviewing the contents of the ‘this group’ code. The first
being general influence of happiness from the groups’ existence. The second being the influence
on levels of hopefulness thanks to the group. The last being the influence @Curvy has on its
member’s individual actions.

Of the 58 instances where ‘This group’ was coded, 36 of those times were expressing
member’s love and gratitude for the creation of the group. For examples, the following posts fall
within this category; (1) “I’'m in GLT for a year and so but and always missed that safe space
where | can share particular experiences from a big girl as ask for seat belts extension or avoid

harassment. So happy to have found this group” And (2) “I’m so happy there is a group for us
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curvy girls and I’m so so so so happy to be here!!” These examples speak to how @Curvy, just
through its creation, influences member’s general level of happiness.

After removing the 36 posts corelated with members being happy about the group, there
were 22 codes remaining. Of the remaining, | observed that members discussed hopefulness
stemming from @Curvy. Most of the hopes were connected to the idea of getting something out
of their membership that could help them in one way or another. For example, (1) “Heya, my
name is -- and I'm from Hampshire, England. I'm not very empowered, I've been in California
for 4 weeks and I've spent it all covered up, hoping some positivity on this group will get me
into the bikini I packed! thanks for having me” In this post, the member is hoping she will be
influenced by the positive content in @Curvy to wear the bikini she packed. (2) “...being apart
of this group I hope I gain inspiration on destinations, tips, suggestions and motivation to
explore!” In this example, the member is hopeful that she will be influenced to explore by
@Curvy’s inspiration and motivation. (3) “I’m holding myself back from dream trips because of
anxiety and I’m hoping this group will help me alleviate some of those concerns” In this post,
the member has hopes of @Curvy influencing her by alleviating concerns that hold her back
traveling. These examples represent how @Curvy influences some members in terms of
hopefulness.

Once | removed the posts pertaining to general happiness and feelings of hopefulness,
there were fewer than ten posts. A few of the remaining posts did not speak to influence, such as
one which said, “I am new to this group!” Since this post and a few others were not helpful when
reviewing for how @Curvy influences it’s members, [ removed them from the analysis. What
remained were posts which described how @Curvy influenced its members’ personal actions. (1)

“Hey ladies!! I just got back from my very first trip abroad-and | did it SOLO!!! Encouragement
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from this group helped me realize I am capable of making my dreams of travel come true!” In
this post, the member acknowledges how encouragement from @Curvy’s community impacted
her actions. She realized that she could make her travel dreams come true, which appeared to be
solo traveling. This was not the only post of its kind. There was an additional post along the
same lines, (2) “You inspired me to go on my first solo trip ever. Thank you! I love this group so

"’

much!” This post is less wordy, but essentially says the same thing: @Curvy influenced me to
travel solo. These two examples speak to how @Curvy influences members’ personal decision-
making and actions.

To summarize, by using a code used to store how members talk about the group, 1
discovered three contexts which can illustrate how members are impacted by the group. First,
@Curvy influences members’ happiness by being a safe space for plus-size women travelers.
Second, @Curvy influences members by giving them hope through inspiration and motivation.

Third, @Curvy influences members actions as shown in my examples.

4.3 Findings of Fulfillment of Needs

(RQ-3)- How are members rewarded through being a part of @Curvy?

This element of SOC corresponds with members feeling rewarded through membership
by having their needs met. McMillan and Chavis (1986) identified multiple forces in groups that
cater to the needs of members, referring to them as reinforcers. The first reinforcer is status.
Because they did not specify, I interpreted this as members feeling that they have a standing in
the group. The second reinforcer is competence. This corresponds with believing the skills and
competence of other members can be used for your own benefit. The third reinforcer is shared
values. This is the satisfaction that results from involvement with individuals who share the same

personal values.
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Of the reinforcers listed, | found that the second and third examples were the most

noteworthy within @Curvy. However, this does not infer that status is not shown within

@Curvy, rather my study did not capture it. | do not believe this reflects inadequacy in my study,

but instead points to the intricate nature of this topic. As stated by McMillan and Chavis (1986),

“given the complexity of individuals and groups, ... it has been impossible to determine all of

the reinforcements that bind people together into a close community, although several reinforcers

have been identified” (pg.12) Here the authors acknowledge how not all reinforcements can be
identified or comprehended. Therefore, the sections below showcase the two prominent

reinforcers that work to fulfill the needs of members within @Curvy.

4.3a Competence in @Curvy

The results of the coding process uncovered large numbers of members seeking advice,

recommendations, and tips. Of the 103 posts in my dataset, 39 were coded as ‘questions’ for the

group. The chart below displays how the questions-based posts fell into two categories, (1)

asking for suggestions and resources or (2) asking personal questions related to body size.

Asking for Suggestions or Resources

Asking about Personal Topics

Relating

Activities 12
Destinations Logistics 5
Clothing Romance 1
Online Resources Meeting up 1

Public Transportation

Photography

General

Total

=20

=19

Table 6: Types of questions asked in @Curvy
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The multitude of questions asked in @Curvy is suggestive of how members use one
another as resources. A better example of this can be observed in the comments of this post-
“... as a bigger woman, it is hard to find real advice that is relevant to me. I recently got
my passport and have figured out where | want to go (SE Asia on a G adventures tour)
but have done nothing else. My questions for you fellow travelers are: 1. Do | have time
to get everything done in order to leave by Dec 24th? | am worried about vaccinations
and other things I don’t know I should be doing. 2. Are there resources that give me a
checklist of how to prepare for an international trip? Do you have lists or resources that
you use to prepare for international travel? 3. The trip [ want to go on is with G
adventures and is a trip to Southeast Asia. Anyone had any experiences (good or bad)
with G adventures? 4. How do | decide what to pack? Are there good websites to help
me? 5. Anything else I need to know as a big girl?”
In response to this post filled with questions, some members respond with resources to check
out, like online packing lists. However, one member responded with, “We did Vietnam with G
Adventures and absolutely LOVED it. After 30 countries, it’s still the best vacation we ever did.
I’1l be happy to answer some of your questions and give you some insight” This comment speaks
to how members can connect with others who can help them through membership in @Curvy.

4.3b Shared values in @Curvy

While discussing the second reinforcer, McMillan and Chavis (1986) say, “when people
who share values come together, they find that they have similar needs, priorities, and goals, thus
fostering the belief that in joining together they might be better able to satisfy these needs and
obtain the reinforcement they seek” Therefore, to analyze the shared values in the group, |

looked at evidence of shared goals, priorities, and needs.
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1- Needs

Figure 10: Parts of Shared Values according to McMillan and Chavis (1986)

In the ‘need’ portion of shared values, I assumed the following assumption to be true:
people behave in ways that meet their needs. Therefore, when reviewing codes, | asked myself,
“What are members doing in @Curvy?” When reviewing my codes | determined members were
mostly sharing and discussing personal experiences, emotions, and thoughts which displayed
how intertwining gender and body size identities are. For example,

“I love that this subgroup exists because when it comes to traveling many of my concerns and
questions are related to my being curvy. I am 37 and I love this group already because your posts
are so inspiring, interesting and informative”

This example speaks to the simple need for a space where members can discuss and share
their travel experiences shaped by gender and body size to an audience that can relate. The
second portion of shared values are priorities. Priority has two meanings in the English language.

The first involves precedence, or the order to which something can be obtained. The second use
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is for regarding something as being of the upmost importance. This discussion is situated within
the latter definition. Therefore, while reviewing content for shared priorities | asked myself,
“what concepts appears to be of significance for members?” When doing so, the following post
stood out; “I'm a big person and sometimes it's rough living in a world that caters better for small
people. But I refuse to let anything stop me from doing what | want to do and being the person
I want to be.” The use of the word ‘refuse’ felt significant and important in this post. I felt this
because of the seriousness attached to what it means to refuse. One definition describes a refusal
as when you absolutely will not do something. Therefore, | believe this member made it a
priority to not allow her size to stop her from doing as she wants despite “living in a world that
caters better for small people,” as she says. This sentiment was also echoed by others, like the
member who posted the following-
“my first solo trip was to Australia! i was always very worried going to the beach as i was
(still am) extremely self-conscious but now looking back at pictures i can tell how
genuinely happy | was just actually being there .. don't ever let your size/insecurities
stop you because the experiences traveling are worth so much more than that horrible
voice in your head telling you that you aren't good enough”
And also, the member who said,
“My first trip 1 actually took my tax refund, book a group tour leaving in two weeks to
London and Paris and never looked back. That was 2010 and since then I’ve been to 23
countries. Don’t let your weight stop you. I finally just went for and have thoroughly
enjoyed myself and aware of what i can and can’t do and what to avoid. Like i avoid tiny
chairs at outdoor euro cafes, i use seat guru to check out the seat map on my flight so i

can be comfortable, etc”
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In essence, these examples speak to a priority shared by members to not allow body size to
restrict one’s life. I argue this priority exists because of the restrictive body norms and values
which prevent plus-size women from living life how they want because of how their body size is
received by others. Therefore, when members make it a priority to not let their body size rule
their life, they disrupt and challenge stigmas which restrict plus-size women.

The last component of shared values are goals, which are things people strive to achieve.
To accomplishing goals, people must take steps to progress. Therefore, when reviewing the
codes for evidence of goals | investigated what members were working on or towards. With this
in mind, 1 took a closer look at the code created to file discussions of self-acceptance and loving
oneself. The ‘Love myself’ code contained ten instances where members talked about self-love.
As a result, 1 concluded that members share a goal of practicing self-love and acceptance. The

findings that support this claim are represented in Table 7.
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Theme Post

Love myself despite "Being maore health conscious...| haven't been taking care of myself
gaining weight and gained all the weight | had lost and then some. I've been trying
to find beauty in myself since gaining weight and trying not to
carrelate my self worth with my weight, but it's hard; especially

with self love.”
sStruggling with self- "This past year has been my heaviest and I'm the same | will never
lave be a skinny girl and | don’t want to bel | had a hard time with self
lowe and being confident but it all camie back after a few changes.”
Learning to love "Iy year brought somee firsts, first time flying in a plane and seeing
myyself a ton of spow. | got a new nephew too! I've learned to love myself

a little bit more. | can't wait to see what 2018 has in store for me”

there, Mow off to new adventures in Ho Chi Minh, Vietmam | Life is
| good I

“Iwa recently started on a journey of self-acceptance by starting a

30 before 30 list. But the truth is, all this learning to love myself

and my body began the first time | wore a bikini in public at the age

of 27 and the dress size of 20, and no one batted a single eve. After

that, | got passionate about my curves in ways | never thought

Changing from hating “I've been getting into body positivity after going to a body posi
body to loving body event this past spring. I've been on the journey of learning to love
my body after hating it my whole life. I've been trying to read
books that are about embracing all types of bodies {I'm open to
suggestions!)."

Growing in self-love "I wish | would have found this group a long time ago. Being a curvy
wormnan in Vietnam has been challenging to say the least, and | have
had some of my worst body image issues while here. But, with the
help of some positive thinking, positive affirmations from my loved
cnes and finding other resources enline (have you seen Kellie Anne
Drinkwater’s TED talk? Go watch it right now) I've grown to a level

"Hey! — here from Asheville NC An empowering moment for me is
empowering women 1o be confident and love their bodies as much
as | have grown to do with mine!™

“I"rmv still trying to love myself and shut out the harmiful volces 've
always heard. And in doing so, I've chosen to surround myself as
much as | can by others who carry the empowerment torch to light
the way."

"My most empowering moments are always when | meet new
people who love me just the way | am the same way | try to love
myself everyday.”

Table 7: Goal of practicing self-love in @Curvy

Trying to love myself

The shared goal I've identified amongst members in @Curvy, loving and accepting

yourself, also works to challenge societal norms. As discussed in the section about skinny



culture, plus-size women in western societies are seen as less than because of their body size.
Therefore, there is a notion that plus-size women are supposed to be ‘working on themselves’ or
in other words, lose weight. This notion promotes the idea that plus-size women ought to
conform to skinny culture and its preferable smaller body size. However, when members work to
practice self-love and acceptance they reframe from conforming to skinny culture. By doing so,
plus-size women challenge the skinny culture notion that all women must be thin to be healthy
and beautiful.

To summarize, the fulfillment of needs element involves members being satisfied through
their membership. My study shows two ways members gain satisfaction through @Curvy. First,
there is a sense that members benefit from the group and its members and secondly, members
enjoy having shared values with others in the group. Shared values are important because it
creates the belief that by coming together, there is satisfaction in being with those who have
similarities. As suggested by McMillan and Chavis (1986), the similarities which establish
shared values involve needs, priorities and goals. My study provides insight into the shared
values of @Curvy members. | found that members share the need of having a space where they
can open up about their body size as an active or aspiring woman traveler. | also determined that
members make it a priority to not allow their size to interfere with their lives or travel
aspirations. Finally, | discovered how members have a goal of practicing self-love and

acceptance.
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4.4 Findings of Shared Emotional Connection

(RQ- 4) How do members establish shared emotional connection in @Curvy?

The final element of SOC can be viewed as a strand capable of connecting members
despite all differences. McMillan and Chavis’ (1986) equate the strand to one’s shared history.
The following source speaks to the multidimensional nature of shared history;

“There is no fixed definition of shared history and the concept has been used in many

different contexts. Any situation where shared history is possible therefore requires its

own definition and its specific empirical conditions. Shared history emerge through
dialogue and critical reflection (sharedhistory.eu).”
For the purposes of this study, shared history is defined as a connecting force that allows

members to identify with one another based on similar lived experiences.

To identify shared history in @Curvy, | used various connecting codes which represented

the connections between members. In doing this, | was able to make inferences about shared

emotional connections between members. My analysis uncovered that the type of emotions

typically shared between members are based in fear and anxiety. In most scholarship pertaining

to the fear of solo female travelers, the work centers around the feelings of being unsafe (Thomas

& Mura, 2018). However, my analysis for shared emotional connection in my dataset suggests
that plus-size solo women travelers experience more constraints regarding their body size than
they do of their fear for their safety. This likely stems from the fear they have of not fitting in
spaces not designed with larger bodies in mind, or their fear of being stared at or harassed
because of their body size. These two fears are highlighted in two key situations discussed in

@Curvy. First, members can relate based on the intense feelings while flying as a plus-size

o1



woman. Second, members express high levels of relating when opening up about the emotional

experience that is wearing a bathing suit in public as a plus-size woman.

—
Emotional Emotional experiences
experiences related related to wearing a
to flying bathing suit in public
Code: Flying Code: Bathing suit

- Shared
\/ History

Members expressing their ability to
understand and/ or relate based on their
own lived experiences

Code: Me too & Relatable

Figure 11: A visual of shared history within the dataset

4.4a Shared Emotional Connection in Flying

The intense emotional feelings felt by plus-size travelers while flying can best be seen in
the following post,
“I’m currently heading back from visiting family. Had to ask for a seat belt extender and
honestly more discouraged than I’ve been in a very very long time. Has anyone else
been here? It’s terribly embarrassing and frustrating. I have trip planned to Hawaii in
December and | hope not to be in the same position, ever again. But regardless, I'm so
happy there is a group for us curvy girls and I’'m so so so so happy to be here!!”
This post showcases the difficult emotions felt when a member needed a seatbelt extender while
flying. Another member responded to this post by saying, “This happened to me for the first time
in April. I think | cried but I was more comfortable with the extender than | have been on almost

any flight.” This interaction captures what is meant by shared emotional connection. In the
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example provided, the women were not on the same plane, nor did they ask for seatbelt extenders
together. Therefore, their experiences happened independently of each other. Nevertheless, they
were still able to connect emotionally because of their own similar situation which produced the
same feelings. In other words, despite not having experienced their feelings of anxiousness
simultaneously, they can still identify with each other.
To explain why members have shared history in terms of flying, lets review the following
post:
“Took my first solo international trip & enjoyed every minute of it. Now I’m on the plane
headed back to the states & the guy next to me keeps huffing & puffing & adjusting
himself in the seat BUT I’m not even like spilling over into his seat! Has this been an
issue for any of you?”
Here the member shares about a male passenger beside her who is using non-verbal body
language to signal his dissatisfaction. This example speaks to why plus-size women feel anxious
and scared when flying. Put simply, their body is seen as an inconvenience for others because of
limited available space on planes. In response to this post, a member comments:
“Once on a flight a year or 2 ago a dad with his preteen literally told me I was ruining his
flight by taking up his space. Arm rest was down, and | was in no way in his space. |
ignored him, but to this day I regret not telling him oft”
This reply signals how negative experiences when flying as a plus-size women are not isolated
occurrences, rather something that had happened to multiple members. Therefore, members can
relate to one another in the context of flying as a plus-size woman because of the similar lived

experiences they share.
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4.4b Shared Emotional Connection with Bathing Suits

The second situation in which members of @Curvy share an emotional connection
involves wearing a bathing suit as a plus-size women. As discussed, plus-size women are
subjected to harsh stigmas because of their size. This often results in what Gailey and Harjunen
(2019) refer to as ‘internalized hatred.” In other words, plus-size members embody the negative
stigmas and allow them to restrict their lives. An example of this is shown in the following post:

“So, I’'m going on a cruise by myself next month. I found a few cute swimsuits however,

they’re two pieces and well, I don’t have a “bikini body” | need some words of

encouragement that as long as I’'m confident and happy it doesn’t matter right?! I was
originally going to cancel this vacation because of how I look right now; but life’s too
short”
Here the member is struggling with the idea of wearing a two-piece bathing suit because she
does not have the ‘right’ type of body for a bikini. The example displays how members, aware of
social norms, lack confidence to do things they want as plus-size women because of fear from
others, including wearing a bathing suit. Other members echo this paranoia in conversations of
wearing a bathing suit. For example:

“...So many times I get discouraged about going places because I think that I won’t fit in,

that no one wants to see me in a swimsuit, or that I’ll just hold back a tour group by being

so slow... I’'m heading to China in November, which I am really worried about, not just
because it’s the furthest I’ve ever been, but because I’ve heard that they can be quite

cruel to bigger people”
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The paranoia in this post regarding bathing suits stems from the fear of others not wanting to see
her plus-size body and the negative attention she might get. In response to this post, a member
commented:

“I truly admire your courage! Every time I put on a bikini I'm a little nervous, but the

more | do it, the more I've come to realize that people really don't think about me as much

as | thought they would. And if someone ever does happen to say something to you, just

give them the finger. All of us have the right to exist in this space! Keep on keeping on!”
This comment illustrates two things. First, members can relate to one another about the anxiety
of wearing a bathing suit as a plus-size woman. Second, members offer support and encourage
one another by sharing how they navigate being in the same emotionally--supportive situation as
someone who has shared the same experience.

In essence, members establish shared emotional connection in @Curvy when they
respond to a member voicing how they can relate based on similar shared experiences that
produce strong emotions. My analysis uncovered two situations that were especially emotional
for members: (1) flying as a plus-size woman and (2) wearing a bathing suit as a plus-size
woman. | came to this conclusion after noticing obvious connections between codes. The
connecting codes were emotion-based (fear and anxiety) and the codes used to represent instance

of talking about flying and wearing a bathing suit.
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Chapter 5: Conclusion
This research project investigated a Facebook group for plus-size women travelers to explore
how body size and gender influence women as they move across social, cultural, and national
borders. To facilitate my research, | relied on a theoretical framework which utilized feminist
geography literature and methods combined with McMillan and Chavis’ (1986) SOC framework.
The results of my study provide insights into the sense of community created within @Curvy and
the experiences of plus-size solo women travelers.

In terms of membership in @Curvy, | found that members vary in age, nationality,
occupations, and education levels. This vast variety in members speaks to the global scale at
which fat stigma is experienced. As shown in Figure 7, members of @Curvy are located in North
and South America, Europe, Africa, the Middle East, and Asia. Therefore, this my study speaks
to how women around the world are impacted by body size norms and values. For example, a
member of @Curvy posted the following,

“A local host in Vietnam flirted me and thought he was doing me favor as I never felt

the love of a guy because of my body shape.... He considers me the same as

Vietnam ladies, which being curvy is not an option. No guy will marry a curvy

girl..”

In this example, the member is flirted with out of pity because of her size by a Vietnamese man.
His actions suggest that he only flirted with her because he assumed others do not because of her
body size. In other words, plus-size women in Vietnam are viewed as unattractive and
unmarriable because of their size. This is yet another example of the discrimination and hatred of
plus-size women which persists globally. This finding is similar to that of Gailey and Harjunen

(2019) who determined that women in the US and Finland are both confined by negative



stereotypes linked to body size. However, because my findings are primarily based off western
women, literature suggests that differing values and norms pertaining to body size are
unaccounted for. For example, Batnitzky (2011) emphasizes how Muslim traditions in north
Africa influence both body size and the attitudes Moroccans have towards plus-size women. Her
work illustrates how body size values and norms are socially shaped, rather than objective fact.
This is echoed by Ziraba et al. (2009) who address how large bodies can symbolize wealth and
prosperity in regions stricken with poverty and starvation (Ziraba et al. 2009). This is similar to
the past values western countries had before we knew advancement and surplus that reduced
food shortages and increased the average weight of both women and men (Krems et al. 2022).
My study also emphasizes how Facebook groups can influence individuals in the real
world. Through a discussion of influence in @Curvy, | found that members do in fact influence
@Curvy, but the group also influences its members. As | discussed in my results, this is best
shown in the post where a group member contributes her decision to travel solo to being a
member of @Curvy. She says, “Hey ladies!! | just got back from my very first trip abroad-and |
did it SOLO!!! Encouragement from this group helped me realize | am capable of making my
dreams of travel come true!” This example highlights how the positive environment fostered
within @Curvy influences members to do things they previous felt incapable of doing, including
traveling solo as a plus-size woman. This is important because there is in essence a trickle-down
effect which takes material shape through changed behaviors and viewpoints. According to Wo
et al. (2019) the “Trickle-down effects thus refers to the flow of perceptions, feelings, attitudes,
and behaviors.” (pg. 2264) My research suggests that the creation of online safe spaces not only

provides a sanctuary for marginalized groups but also results in social influence.
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This research also explored how members’ needs were met through their membership in
@Curvy. From my analysis, it was apparent that the primary need for members was a space
where body size is understood as an identity with stigmas attached to it, especially for women. |
came to this conclusion after realizing how members’ conversations intertwined travel topics
with restrictions associated with body size. Members needs are met by @Curvy by being a space
specifically for plus-size women travelers. This is of value because through an analysis of the
group, | discovered that plus-size women travelers differ from those with smaller body sizes. For
example, plus-size solo travelers worry about how they will be received by others because of the
shape of their body. This is especially the case in Asian countries because people there are much
smaller in stature than people from western countries. Therefore, plus-size women are more
visible there than in other areas around the world. These findings contrast with studies of non-
plus-size solo women travelers whose fears are tied to concerns of safety (Karagoz et al., 2021).
My study instead suggests that the concerns for plus-sized women traveling alone revolve around
their body size and its implications. In other words, plus-size women travelers are more
concerned with their body size than issues of safety. While my data does not point to a clear
explanation, I hypothesize that the absence of discussions of safety in my research is perhaps
because plus-size women travelers feel less like targets because of how their body size is viewed
as being undesirable and unattractive.

My project also concludes that plus-size solo women travelers have shared emotional
connections. These connections are essentially ‘shared history’ or the connecting force that
allows members to identify with one another based on similar lived experiences. In my dataset, |
discovered members could especially relate to one another in two emotionally charged situations.

The first is the fear and anxiety felt while being a plus-size woman on a plane. The second being
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the act of wearing a bathing suit as a plus-size woman. My findings of shared emotional
connection illiterates how members share personal stories and other members relate to the stories
because of similar lived experiences based on body size. Not only does this speak to how plus-
size solo women travelers face reoccurring discrimination, but also how trust is built within
@Curvy. Stefancic et al. (2019) suggests that when members respond to negative stories
involving body size with a form of ‘I have been there’ they form “credibility used to establish
trust” (pg. 909).

However, a major takeaway | hope people get from my research is the fact that despite
fears and concerns associated with body size and gender, plus-size solo women travelers
continue to explore the world. My study reveals how plus-size solo women travelers are aware of
the stigmas they face; however, they choose to not allow such stigmas to stop them from
traveling or doing the things they love. This is significant because their decision to live life on
their terms works to disrupt notions which will otherwise continue to restrict the lives of plus-
size women.

The value of studying @Curvy is being able to report the following: plus-size women
travelers share both their good and bad times as travelers in @Curvy. They brag about amazing
trips they took which resulted in feelings of empowerment and self-development. They also
confide in the group about their struggles while traveling to receive support and encouragement.
As a result, other members are provided with both inspiration and examples of real-life hurdles
that can be expected which help future travelers be more prepared. All of these facets combine to
create a sense of community within @Curvy. This group then serves as a safe space where

members can share their experiences so that others might find the courage to achieve their dream
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of traveling solo. This simultaneous provides opportunities to challenge and disrupt the stigmas
that currently affect plus-size women around the world.

5.1 Research limitations

Although I am confident that | completed this study with as much detail as possible, |
realize that there is naturally more that can be uncovered. Given the limited time | had to design
and complete this project, | was not able to add other methods outside of my qualitative content
analysis. If I was not constrained by time, |1 would have liked to gather more data from the
group’s content for the analysis as well as conduct interviews with both group members and
moderators. | believe interviews and a larger data sample would have produced even more
intriguing findings which would result in further interest in conversations about gender and body
size in the context of plus-size solo women travelers.

Therefore, for future research | would encourage actual interaction with plus-size solo
female travelers. This would allow for an analysis of the lived experiences of plus-size solo
female travelers in a real time conversation rather than online interactions where the researcher
cannot ask members questions or prompt members to expand on interesting topics, such as the
ones | have uncovered in this project. Essentially, my project has continued a conversation in
feminist geography involving body size and gender through the study of plus-size solo female
travelers. It is my hope that others will expand upon my findings to result in further insight into

how body size and gender interact to shape the experiences of plus-size women while traveling.

60



Work Cited
2020 Solo Female Travel Trends Survey Results. (n.d.). Solo Female Travelers. Retrieved April

27, 2021, from https://www.solofemaletravelers.club/2020-solo-female-travel-trends-

statistics/
Adams-Hutcheson, G., & Longhurst, R. (2017). ‘At least in person there would have been a cup

of tea’: interviewing via Skype. Area, 49(2), 148-155.

Alberti, F. (2021). Fat shaming, feminism and Facebook: What ‘women who eat on tubes’ reveal

about social media and the boundaries of women’s bodies. European Journal of Cultural

Studies, 24(6), 1304-1318. https://doi.org/10.1177/13675494211055499

Albertson, E. R., Neff, K. D., & Dill-Shackleford, K. E. (2015). Self-compassion and body
dissatisfaction in women: A randomized controlled trial of a brief meditation
intervention. Mindfulness, 6(3), 444-454.

Bachrach, K. M., & Zautra, A. J. (1985). Coping with a Community Stressor: The Threat of a
Hazardous Waste Facility. Journal of Health and Social Behavior, 26(2), 127-141.

https://doi.org/10.2307/2136602

Batnitzky, A. K. (2011). Cultural constructions of “obesity”’: Understanding body size, social
class and gender in Morocco. Health & Place, 17(1), 345-352.

https://doi.org/10.1016/j.healthplace.2010.11.012

Bell, D., & Valentine, G. (2013). Consuming geographies: We are where we eat. Routledge.
Biefeld, S. D., Stone, E. A., & Brown, C. S. (2021). Sexy, Thin, and White: The Intersection of
Sexualization, Body Type, and Race on Stereotypes about Women. Sex Roles, 85(5),

287-300. https://doi.org/10.1007/s11199-020-01221-2



https://www.solofemaletravelers.club/2020-solo-female-travel-trends-%09statistics/
https://www.solofemaletravelers.club/2020-solo-female-travel-trends-%09statistics/
https://doi.org/10.1177/13675494211055499
https://doi.org/10.2307/2136602
https://doi.org/10.1016/j.healthplace.2010.11.012
https://doi.org/10.1007/s11199-020-01221-2

Billo, E., & Hiemstra, N. (n.d.). Full article: Mediating messiness: Expanding ideas of flexibility,
reflexivity, and embodiment in fieldwork. Retrieved April 29, 2021, from

https://www.tandfonline.com/doi/full/10.1080/0966369X.2012.674929

Bow, V., & Buys, E. (2003). Sense of community and place attachment: the natural environment
plays a vital role in developing a sense of community. In Social Change in the 21st
Century 2003 Conference Refereed Proceedings (pp. 1-18). Centre for Social Change
Research, School of Humanities and Human Services QUT.

Brown, G., Raymond, C. M., & Corcoran, J. (2015). Mapping and measuring place
attachment. Applied Geography, 57, 42-53.

Bell, G. (2014). The Letters of Gertrude Bell. United States: eStar Books LLC.

Berryman, G. (2015). Solo Female Travel: Barriers and Benefits.

Bird, I. L. (1880). Unbeaten Tracks in Japan: An Account of Travels in the Interior Including
Visits to the Aborigines of Yezo and the Shrines of Nikkd and Isé. United Kingdom: J.
Murray.

Buttimer, A. (1976). Grasping the dynamism of lifeworld. Annals of the association of American
geographers, 66(2), 277-292.

Chaffey. (2022) Global social media statistics research summary 2022. (2022, March 29). Smart

Insights. https://www.smartinsights.com/social-media-marketing/social-media-

strategy/new-global-social-media-research/

Chiang, C.-Y., & Jogaratnam, G. (2006). Why do women travel solo for purposes of leisure?
Journal of Vacation Marketing, 12(1), 59-70.

https://doi.org/10.1177/1356766706059041

62


https://www.tandfonline.com/doi/full/10.1080/0966369X.2012.674929
https://www.smartinsights.com/social-media-marketing/social-media-%09strategy/new-global-social-media-research/
https://www.smartinsights.com/social-media-marketing/social-media-%09strategy/new-global-social-media-research/
https://doi.org/10.1177/1356766706059041

Clark-Parsons, R. (2018). Building a digital Girl Army: The cultivation of feminist safe spaces
online. New Media & Society, 20(6), 2125-2144.
https://doi.org/10.1177/1461444817731919

WUL. (2022) Collection Development Guiding Principles—UW Libraries. (n.d.). Retrieved

April 26, 2022, from https://www.lib.washington.edu/cas/collection-development-

quiding-principles

Colls, R. (2012). BodiesTouchingBodies: Jenny Saville’s over-life-sized paintings and the
‘morpho-logics’ of fat, female bodies. Gender, Place & Culture.

https://www.tandfonline.com/doi/full/10.1080/0966369X.2011.573143

Colls, R., & Evans, B. (2014). Making space for fat bodies?: A critical account of ‘the
obesogenic environment.” Progress in Human Geography, 38(6), 733—753.

https://doi.org/10.1177/0309132513500373

Cosgrove, L., & McHugh, M. C. (2002). Deconstructing Difference: Conceptualizing Feminist
Research. Charting a new course for feminist psychology, 20.

Cresswell, T., (2004). Place: A Short Introduction. London: Blackwell.

Crossman, A. (2020, February 25). What is Feminist Theory? ThoughtCo.

https://www.thoughtco.com/feminist-theory-3026624

Dallimore, E. J. (2000). A Feminist Response to Issues of Validity in Research. Women s Studies

in Communication, 23(2), 157-181. https://doi.org/10.1080/07491409.2000.10162567

De Wolf, R., Willaert, K., & Pierson, J. (2014). Managing privacy boundaries together:
Exploring individual and group privacy management strategies in Facebook. Computers

in Human Behavior, 35, 444-454. https://doi.org/10.1016/j.chb.2014.03.010

63


https://www.lib.washington.edu/cas/collection-development-%09guiding-principles
https://www.lib.washington.edu/cas/collection-development-%09guiding-principles
https://www.tandfonline.com/doi/full/10.1080/0966369X.2011.573143
https://doi.org/10.1177/0309132513500373
https://www.thoughtco.com/feminist-theory-3026624
https://doi.org/10.1080/07491409.2000.10162567
https://doi.org/10.1016/j.chb.2014.03.010

Dillette, A., & Benjamin, S. (2021). The Black Travel Movement: A Catalyst for Social Change.
Journal of Travel Research, 0047287521993549.

https://doi.org/10.1177/0047287521993549

Domosh, M. (1991). Toward a Feminist Historiography of Geography. Transactions of the

Institute of British Geographers, 16(1), 95-104. https://doi.org/10.2307/622908

Domosh, M., & Seager, J. (2001). Putting Women in Place: Feminist Geographers Make Sense
of the World. New York, USA: Guilford Press.

https://vtechworks.lib.vt.edu/handle/10919/69176

Doolittle, R. J., & Macdonald, D. (1978). Communication and a sense of community in a
metropolitan neighborhood: A factor analytic examination. Communication Quarterly,

26(3), 2—7. https://doi.org/10.1080/01463377809369297

Duggan, M. (2014) Online harassment. Pew Research Center. Available at:
http://www.pewinter-net.org/2014/10/22/online-harassment. Accessed 2 May 2022.
Elwood, S., & Leszczynski, A. (2018). Feminist digital geographies. Gender, Place & Culture,

25(5), 629-644. https://doi.org/10.1080/0966369X.2018.1465396

England, K. (2006). Producing feminist geographies: theory, methodologies and research
strategies. Approaches to human geography, 1, 361-373.
Evans, B. (2006). ‘Gluttony or sloth’: Critical geographies of bodies and morality in (anti)obesity

policy. Area, 38(3), 259-267. https://doi.org/10.1111/].1475-4762.2006.00692.x

Evans, B., Crookes, L., & Coaffee, J. (2012). Obesity/Fatness and the City: Critical Urban

Geographies. Geography Compass, 6(2), 100-110. https://doi.org/10.1111/].1749-

8198.2011.00469.x

64


https://doi.org/10.1177/0047287521993549
https://doi.org/10.2307/622908
https://vtechworks.lib.vt.edu/handle/10919/69176
https://doi.org/10.1080/01463377809369297
https://doi.org/10.1080/0966369X.2018.1465396
https://doi.org/10.1111/j.1475-4762.2006.00692.x
https://doi.org/10.1111/j.1749-%098198.2011.00469.x
https://doi.org/10.1111/j.1749-%098198.2011.00469.x

Fuller. (n.d.). Body Positivity vs. Body Neutrality. Verywell Mind. Retrieved April 12, 2022,

from https://www.verywellmind.com/body-positivity-vs-body-neutrality-5184565

Gailey, J. A., & Harjunen, H. (2019). A cross-cultural examination of fat women’s experiences:
Stigma and gender in North American and Finnish culture. Feminism &
Psychology, 29(3), 374-390.

Glynn, T. J. (1981). Psychological Sense of Community: Measurement and Application. Human

Relations, 34(9), 789-818. https://doi.org/10.1177/001872678103400904

Hanson, S. (1992). Geography and Feminism: Worlds in Collision? Annals of the Association of

American Geographers, 82(4), 569-586. https://doi.org/10.1111/j.1467-

8306.1992.tb01718.x

Hartman, S. Lives of Women. (n.d.). Retrieved April 25, 2021, from

https://www.connerprairie.org/educate/indiana-history/lives-of-women/

Hiemstra, N., & Billo, E. (2017). Introduction to Focus Section: Feminist Research and
Knowledge Production in Geography. The Professional Geographer, 69(2), 284-290.

https://doi.org/10.1080/00330124.2016.1208103

Hillery, G. A. (1955). Definition of community. Rural sociology, 20, 111-123.
Hopkins, P. (2008). Critical Geographies of Body Size. Geography Compass, 2(6), 2111-2126.

https://doi.org/10.1111/j.1749-8198.2008.00174.x

Hosseini, S., Macias, R. C., & Garcia, F. A. (2022). The exploration of Iranian solo female
travellers' experiences. International Journal of Tourism Research, 24(2), 256-269.
Hutchinson, J., Amarasingam, A., Scrivens, R., & Ballsun-Stanton, B. (2021). Mobilizing

extremism online: Comparing Australian and Canadian right-wing extremist groups on

65


https://www.verywellmind.com/body-positivity-vs-body-neutrality-5184565
https://doi.org/10.1177/001872678103400904
https://doi.org/10.1111/j.1467-%098306.1992.tb01718.x
https://doi.org/10.1111/j.1467-%098306.1992.tb01718.x
https://www.connerprairie.org/educate/indiana-history/lives-of-women/
https://doi.org/10.1080/00330124.2016.1208103
https://doi.org/10.1111/j.1749-8198.2008.00174.x

Facebook. Behavioral Sciences of Terrorism and Political Aggression, 1-31.

https://doi.org/10.1080/19434472.2021.1903064

Hyde, K. F. (2000). Recognising deductive processes in qualitative research. Qualitative Market
Research: An International Journal, 3(2), 82-90.

https://doi.org/10.1108/13522750010322089

Ingraham, N., & Boero, N. (2020). Thick Bodies, Thick Skins: Reflections on Two Decades of
Sociology in Fat Studies. Fat Studies, 9(2), 114-125.

https://doi.org/10.1080/21604851.2019.1629262

Jordan, F., & Aitchison, C. (2008). Tourism and the sexualisation of the gaze: Solo female

tourists’ experiences of gendered power, surveillance and embodiment. Leisure Studies,

27(3), 329-349. https://doi.org/10.1080/02614360802125080

Jordan, F., & Gibson, H. (2005). We’re not stupid... but we’ll not stay home either’: Experiences
of solo women travellers. Tourism Review International, 9, 195-211.

https://doi.org/10.3727/154427205774791663

Kaba, B. (2021). Foreign Solo Female Travellers’ Perceptions of Risk and Safety in Turkey. In
M. Krevs (Ed.), Hidden Geographies (pp. 475-493). Springer International Publishing.

https://doi.org/10.1007/978-3-030-74590-5_23

Karagoz, D, Isik, C., Dogru, T., & Zhang, L. (2021). Solo female travel risks, anxiety and travel
intentions: Examining the moderating role of online psychological-social support.
Current Issues in Tourism, 24(11), 1595-1612.

https://doi.org/10.1080/13683500.2020.1816929

66


https://doi.org/10.1080/19434472.2021.1903064
https://doi.org/10.1108/13522750010322089
https://doi.org/10.1080/21604851.2019.1629262
https://doi.org/10.1080/02614360802125080
https://doi.org/10.3727/154427205774791663
https://doi.org/10.1007/978-3-030-74590-5_23
https://doi.org/10.1080/13683500.2020.1816929

Krems, J. A., & Neuberg, S. L. (2022). Updating long-held assumptions about fat stigma: For
women, body shape plays a critical role. Social Psychological and Personality
Science, 13(1), 70-82.

Kwan, M.-P. (n.d.). Quantitative Methods and Feminist Geographic Research. 17.

Leiner, B. M., Cerf, V. G., Clark, D. D., Kahn, R. E., Kleinrock, L., Lynch, D. C., ... & Wolff, S.
(2009). A brief history of the Internet. ACM SIGCOMM Computer Communication
Review, 39(5), 22-31.

Light, J. (1996). “The Digital Landscape: New Space for Women?” Gender, Place and Culture 2
(2): 133-146.

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. SAGE.

Lloyd, J. (2014). Bodies over borders: The sized body and geographies of transnationalism.
Gender, Place & Culture, 21(1), 123-131.

https://doi.org/10.1080/0966369X.2013.791253

Lloyd, J. (2019). “You’re not big, you’re just in Asia’: Expatriate embodiment and emotional
experiences of size in Singapore. Social & Cultural Geography, 20(6), 806-825.
LONGHURST, R. (1995). VIEWPOINT The Body and Geography. Gender, Place & Culture,

2(1), 97-106. https://doi.org/10.1080/09663699550022134

Longhurst, R. (2005). Fat bodies: Developing geographical research agendas. Progress in

Human Geography, 29(3), 247-259. https://doi.org/10.1191/0309132505ph5450a

Longhurst, R. (2017). Mothering, digital media and emotional geographies in Hamilton,
Aotearoa New Zealand. Social & Cultural Geography, 17(1), 120-139.

https://doi.org/10.1080/14649365.2015.1059477

67


https://doi.org/10.1080/0966369X.2013.791253
https://doi.org/10.1080/09663699550022134
https://doi.org/10.1191/0309132505ph545oa
https://doi.org/10.1080/14649365.2015.1059477

Longhurst, R., & Johnston, L. (2014). Bodies, gender, place and culture: 21 years on. Gender,
Place & Culture, 21(3), 267-278.
Lucero, L. (2017) Safe spaces in online places: social media and LGBTQ youth, Multicultural

Education Review, 9:2, 117-128, DOI: 10.1080/2005615X.2017.1313482

Mathijssen, B., McNally, D., Dogra, S., Maddrell, A., Beebeejaun, Y., & McClymont, K. (2021).
Diverse teams researching diversity: Negotiating identity, place and embodiment in
qualitative research. Qualitative Research, 14687941211006004.

https://doi.org/10.1177/14687941211006004

McKittrick, K. (2000). 'Who do you talk to, when a body's in trouble?: M. Nourbese Philip's (un)
silencing of black bodies in the diaspora. Social & Cultural Geography, 1(2), 223-236.

McLean, J., & Maalsen, S. (2013). Destroying the Joint and Dying of Shame? A Geography of
Revitalised Feminism in Social Media and Beyond. Geographical Research, 51(3), 243—

256. https://doi.org/10.1111/1745-5871.12023

McMiillan, D., & Chavis, D. (1986). Sense of community: a definition and theory. J Community
Psychol. 14:6-23.
Murray, S. (2007). Corporeal Knowledges and Deviant Bodies: Perceiving the Fat Body. Social

Semiotics, 17(3), 361-373. https://doi.org/10.1080/10350330701448694

Nash, C. J. (2010). Trans geographies, embodiment and experience. Gender, Place & Culture,

17(5), 579-595. https://doi.org/10.1080/0966369X.2010.503112

Nguyen, M. H., Gruber, J., Fuchs, J., Marler, W., Hunsaker, A., & Hargittai, E. (2020). Changes
in Digital Communication During the COVID-19 Global Pandemic: Implications for
Digital Inequality and Future Research. Social Media + Society.

https://doi.org/10.1177/2056305120948255

68


https://doi.org/10.1080/2005615X.2017.1313482
https://doi.org/10.1177/14687941211006004
https://doi.org/10.1111/1745-5871.12023
https://doi.org/10.1080/10350330701448694
https://doi.org/10.1080/0966369X.2010.503112

O’Connor, E. L., Longman, H., White, K. M., & Obst, P. L. (2015). Sense of Community, Social
Identity and Social Support Among Players of Massively Multiplayer Online Games
(MMOGsS): A Qualitative Analysis. Journal of Community & Applied Social Psychology,

25(6), 459-473. https://doi.org/10.1002/casp.2224

Oktadiana, H., Pearce, P. L., & Li, J. (2020). Let’s travel: Voices from the millennial female
Muslim travellers. International Journal of Tourism Research, 22(5), 551-563.

https://doi.org/10.1002/jtr.2355

Ongie, D. (2019). Johnson City native travels the world, builds a global online community.

(n.d.). Retrieved May 11, 2022, from https://jcnewsandneighbor.com/johnson-city-native-

travels-the-world-builds-a-global-online-community/

Osayomi, T. (2020). “Being fat is not a disease but a sign of good living”: The Political
Economy of Overweight and Obesity in Nigeria. Ghana Journal of Geography, 12(1),

99-114. https://doi.org/10.4314/gjg.v12i1.5

Osman, H., Brown, L., & Phung, T. M. T. (2020). The travel motivations and experiences of
female Vietnamese solo travellers. Tourist Studies, 20(2), 248-267.

https://doi.org/10.1177/1468797619878307

Ortiz-Ospina, E. (2019) The rise of social media. (n.d.). Our World in Data. Retrieved April 25,

2022, from https://ourworldindata.org/rise-of-social-media

Park, N. Kee, K. & Valenzuela, S. (2009). Being Immersed in Social Networking Environment:
Facebook Groups, Uses and Gratifications, and Social Outcomes | CyberPsychology &
Behavior. (n.d.). Retrieved April 29, 2021, from

https://www.liebertpub.com/doi/abs/10.1089/cpb.2009.0003

69


https://doi.org/10.1002/casp.2224
https://doi.org/10.1002/jtr.2355
https://jcnewsandneighbor.com/johnson-city-native-%09travels-the-world-builds-a-global-online-community/
https://jcnewsandneighbor.com/johnson-city-native-%09travels-the-world-builds-a-global-online-community/
https://doi.org/10.4314/gjg.v12i1.5
https://doi.org/10.1177/1468797619878307
https://ourworldindata.org/rise-of-social-media
https://www.liebertpub.com/doi/abs/10.1089/cpb.2009.0003

Pereira, A., & Silva, C. (2018a). Women solo travellers: Motivations and experiences. Millenium
- Journal of Education, Technologies, 99-106 Pages.

https://doi.org/10.29352/MI1LL0206.09.00165

Pratt, G. (2009) The Dictionary of Human Geography, edited by Derek Gregory, et al., John
Wiley & Sons, Incorporated, 2009. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/eastcarolina/detail.action?docID=437431.

Relph, E. (1976). Place and placelessness (Vol. 67). London: Pion.

Richardson, P. (n.d.) Thinking through the body. EMBODIMENT RESOURCES: Embodied
Geographies.

Riger, S., & Lavrakas, P. J. (1981). Community ties: Patterns of attachment and social
interaction in urban neighborhoods. American journal of community psychology, 9(1), 55.

Rivera-Segarra, E., Rivera-Medina, C. L., & Varas-Diaz, N. (2016). Validating the Factor
Structure of the Brief Sense of Community Scale with a Musical Community in Puerto
Rico. Journal of Community Psychology, 44(1), 111-117.

https://doi.org/10.1002/jcop.21745

Rose, G. (1993). Feminism & geography: The limits of geographical knowledge. U of Minnesota
Press.

Sarason, S. B. (1974). The psychological sense of community: Prospects for a community
psychology. Jossey-Bass.

Schwartz, H. A., & Ungar, L. H. (2015). Data-Driven Content Analysis of Social Media: A
Systematic Overview of Automated Methods. The ANNALS of the American Academy of

Political and Social Science, 659(1), 78-94. https://doi.org/10.1177/0002716215569197

70


https://doi.org/10.29352/MILL0206.09.00165
https://doi.org/10.1002/jcop.21745
https://doi.org/10.1177/0002716215569197

Schwarz, E. C. (2009). Building a sense of community through sport programming and special
events: The role of sport marketing in contributing to social capital. International Journal
of Entrepreneurship and Small Business, 7(4), 478.

https://doi.org/10.1504/1JESB.2009.023364

Seamon, D., & Sowers, J. (2008) Place and Placeness. Key Texts in Human Geography, P.
Hubbard, R. Kitchen, & G. Vallentine, eds., London: Sage, 2008, pp. 43-51

Sharp, J. (2005). Geography and gender: Feminist methodologies in collaboration and in the
field. Progress in Human Geography, 29(3), 304-309.

https://doi.org/10.1191/0309132505ph550pr

Solo Female Travel Trends & Statistics. (2020.). Solo Female Travelers. Retrieved April 12,

2022, from https://www.solofemaletravelers.club/solo-female-travel-stats/

Specia & Mzezewa (2019) Adventurous. Alone. Attacked. - The New York Times. (n.d.).

Retrieved April 25, 2021, from https://www.nytimes.com/2019/03/25/travel/solo-female-

travel.html

Stefancic, A., House, S., Bochicchio, L. et al. “What We Have in Common”: A Qualitative
Analysis of Shared Experience in Peer-Delivered Services. Community Ment Health
J 55, 907-915 (2019). https://doi.org/10.1007/s10597-019-00391-y

Stephens, M. Gender and the GeoWeb: divisions in the production of user-generated
cartographic information. GeoJournal 78, 981-996 (2013).

https://doi.org/10.1007/s10708-013-9492-z

Stewart, J. (1994). An interpretive approach to validity in interpersonal communication
research. In K. Cart er & M. Presnell (Eds.), Interpretive approaches to interpersonal

communication (pp , 45-8 1). Albany: SUNY Press.

71


https://doi.org/10.1504/IJESB.2009.023364
https://doi.org/10.1191/0309132505ph550pr
https://www.solofemaletravelers.club/solo-female-travel-stats/
https://www.nytimes.com/2019/03/25/travel/solo-female-%09travel.html
https://www.nytimes.com/2019/03/25/travel/solo-female-%09travel.html
https://doi.org/10.1007/s10708-013-9492-z

Stoll, L. C. (2019). Fat Is a Social Justice Issue, Too. Humanity & Society, 43(4), 421-441.

https://doi.org/10.1177/0160597619832051

Striley, K. M., & Hutchens, S. (2020). Liberation from thinness culture: Motivations for joining
fat acceptance movements. Fat Studies, 9(3), 296-308.

https://doi.org/10.1080/21604851.2020.1723280

Taylor, C. (1994). Interpretation and the sciences of man. In M. Martin & L.C Mclintyre (Eds.),
Readings ill the philosophy of social science (pp. 181-211). Cambridge, MA: MIT Press.

Terziyska, 1. (2021). Solo Female Travellers: The Underlying Motivation. In M. Valeri & V.
Katsoni (Eds.), Gender and Tourism (pp. 113-127). Emerald Publishing Limited.

https://doi.org/10.1108/978-1-80117-322-320211007

Thomas, T. K., & Mura, P. (2019). The ‘normality of unsafety’-foreign solo female travellers in
India. Tourism Recreation Research, 44(1), 33-40.
The Wondering RV. (2020) 70+ Solo Travel Statistics, Trends & Data (n.d.). Retrieved April

28, 2021, from https://www.thewanderingrv.com/solo-travel-statistics/

Townley, G., & Kloos, B. (2009). Development of a measure of sense of community for
individuals with serious mental illness residing in community settings. Journal of
community psychology, 37(3), 362-380. https://doi.org/10.1002/jcop.20301

Tuan, Y. F. (1977). Space and place: The perspective of experience. U of Minnesota Press.

Thomas, T. K., & Mura, P. (2019). The ‘normality of unsafety’- foreign solo female travellers in
India. Tourism Recreation Research, 44(1), 33-40.

https://doi.org/10.1080/02508281.2018.1494872

Tudor, M. (2021). Queering digital media spatiality: A phenomenology of bodies being stopped.

Feminist Media Studies, 0(0), 1-16. https://doi.org/10.1080/14680777.2021.1980080

72


https://doi.org/10.1177/0160597619832051
https://doi.org/10.1080/21604851.2020.1723280
https://doi.org/10.1108/978-1-80117-322-320211007
https://www.thewanderingrv.com/solo-travel-statistics/
https://doi.org/10.1080/02508281.2018.1494872
https://doi.org/10.1080/14680777.2021.1980080

Valentine, G. (1989). The Geography of Women’s Fear. Area, 21(4), 385-390.

Valaja, E. (2018). Solo Female Travellers' Risk Perceptions and Risk Reduction Strategies-As
Expressed in Online Travel Blog Narratives.

Welbourne, J. L., Blanchard, A. L., & Boughton, M. D. (2009b). Supportive communication,
sense of virtual community and health outcomes in online infertility groups. Proceedings
of the Fourth International Conference on Communities and Technologies - C&T 09, 31.

https://doi.org/10.1145/1556460.1556466

Welter, B. (1966). The Cult of True Womanhood: 1820-1860. American Quarterly, 18(2), 151.

https://doi.org/10.2307/2711179

Whiting, A., & Williams, D. (2013). Why people use social media: A uses and gratifications
approach. Qualitative Market Research: An International Journal, 16(4), 362—369.

https://doi.org/10.1108/QMR-06-2013-0041

Wilson, E., & Harris, C. (n.d.). Meaningful travel: Women, independent travel and the search for
self and meaning. 54(2), 12.

Wilson, E., & Little, D. E. (2008). The Solo Female Travel Experience: Exploring the
‘Geography of Women’s Fear.” Current Issues in Tourism, 11(2), 167-186.

https://doi.org/10.2167/cit342.0

Wo, D. X. H., Schminke, M., & Ambrose, M. L. (2019). Trickle-Down, Trickle-Out, Trickle-Up,
Trickle-In, and Trickle-Around Effects: An Integrative Perspective on Indirect Social
Influence Phenomena. Journal of Management, 45(6), 2263-2292.

https://doi.org/10.1177/0149206318812951

Wombacher, J., Tagg, S., Burgi, T., & MacBryde, J. (2010) Measuring sense of community in

the military: Cross-cultural evidence for the validity of the brief sense of community

73


https://doi.org/10.1145/1556460.1556466
https://doi.org/10.2307/2711179
https://doi.org/10.1108/QMR-06-2013-0041
https://doi.org/10.2167/cit342.0
https://doi.org/10.1177/0149206318812951

scale and its underlying theory. Journal of Community Psychology—Wiley Online
Library. Retrieved April 26, 2022.

Xie, Z. (2019). Asian Solo Female Travellers (Doctoral dissertation, Auckland University of
Technology).

Youlden, 2022. The World’s 10 Greatest Female Travellers of All Time. (2017a, March 7). On

The Go Tours Blog. https://www.onthegotours.com/blog/2017/03/worlds-greatest-

female-travellers/

Ziraba, A. K., Fotso, J. C., & Ochako, R. (2009). Overweight and obesity in urban Africa: A
problem of the rich or the poor? BMC Public Health, 9(1), 465.

https://doi.org/10.1186/1471-2458-9-46

74


https://www.onthegotours.com/blog/2017/03/worlds-greatest-%09female-travellers/
https://www.onthegotours.com/blog/2017/03/worlds-greatest-%09female-travellers/

APPENDIX

IRB Approval

EAST CAROLINA UNIVERSITY
University & Medical Center Institutional Review Board
A EC‘[ ] 41N-64 Brody Medical Sciences Building- Mail Stop 682
A 600 Move Boulevard - Greenville, NC 27834
Office 252-744-2914 @@ - Fax 252-744-2284 @ -
rede.ecu.edu/umcirb/

Notification of Exempt Certification

From: Social/Behavioral IRB
To: Miranda Lee

CC: Beth Bee

Date: 8/2/2021

Re: UMCIRE 21-001544

Social Media as & Tool for Understanding Curvy Solo Female Travelers (2)

I am pleased to inform vou that your research submission has been certified as exempt on 7/30/2021. This study
is eligible for Exempt Certification under category £ 4b.

It is your responsibility to ensure that this research is conducted in the manner reported in your application and/or
protocol, as well as being consistent with the ethical principles of the Belmont Report and vour profession.

This research study does not require any additional interaction with the UMCIRE unless there are proposed
changes to this study. Any change, prior to implementing that change, must be submitted to the UMCIRE for
review and approval. The UMCIRE will determine if the change impacts the eligibility of the research for exemnpt
status. If more substantive review is required, you will be notified within five business days.

Docurnent Description

Concept Paper(0.01) Study Protocel or Grant Application
Example (0.01) Data Collection Sheet

Info paper about my work(0.01) Information Sheet

For research studies where a waiver or alteration of HIPAA Authorization has been approved, the IRB states that
each of the waiver criteria in 45 CFR 164.512(1)(1)(i)(A) and (2){1) through {v) have been met. Additionally, the
elements of PHI to be collected as described in items 1 and 2 of the Application for Waiver of Authorization have
been determined to be the minimal necessary for the specified research.

The Chairperson (or designee) does not have a potential for conflict of interest on this study.







