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Chapter One: Statement of Thesis Objectives

Introduction
The coast is one of the most desirable places to both live and visit while also being one of

the most fragile. Coastal destinations have attained an iconic status thplifle®the human-
environment relationship. The coastal environment proves to be extremelyatt@dtoth
visitors and residents because of the abundant resources it offers. Hundreds of thousands of
tourists flock to beaches every year in search of sand and sun, as well as matypeshef
amenities offered by coastal locations. Tourism plays a large role imghaplace from
environmental, economic, social and cultural standpoints. While coastal tourisna pheaysr
role in the lives of visitors, it also plays a critical role in the lives of ressgehaping their sense
of place and community.

In tourist destinations, the preferences and interests of visitors often ateepdtof
those who reside and work at these locations. Tourists generate revenue fosésismany of
which exist to cater to visitors during the tourist season. The main goal otoassal resorts is
to ensure the satisfaction of visitors; however, nurturing the relationship betwders\and
residents needs to be a goal as well. As the topics of sustainability and tanismesto
merge together, tourism planners continue to discuss how they can ensure tleeok i
environment, the local community and the tourism industry. Resident satisfactomist
destinations lies at the heart of the movement toward socially sustainablmt@ilsams &
Lawson, 2001).

In order for a socially sustainable tourism industry to exist, resident opiaians
tourism and the future of its development within their community must be incorporaig¢dant

tourism planning process. In order for this to occur, resident perceptions ardeattaward



their communities and the place of tourism must be better understood. These opinioas are vit
to enhancing the quality of life of the host community. Addressing the place-bassdnié
concerns of residents is critical in maintaining public support for tourism ¢(Ackl& Vogt,

2000). Likewise, commercial tourism ventures may not be able to succeed in arsymm
without resident support. Research into the feelings and attitudes of resigeassisaplanners

in selecting those types of developments that minimize negative impacts onttberhosinity.

If allowed to develop without proper planning, tourism has the ability to createssexgative
impacts and thus play a negative role in the lives of residents. For tourism deamiopiine

beneficial to the community, it must first be planned in a responsible way (Bat,d2€08).

Purpose of Thesis
The purpose of this thesis is to analyze place satisfaction among lodahtediving in

a coastal community that is also a popular tourist destination. Instead of using rticoave
guestionnaire or survey, this in-depth study used the qualitative methods of auto-photography
and photo-elicitation interviews. Studies have shown that photographs have the power to unlock
feelings that would not otherwise be revealed in a conventional survey or wterls thesis
is based on the idea that photographs can be used to gain entry into a person’s sareselaf pla
reacting to and explaining their feelings about photographs, particigamntsyctheir ideas and
perceptions about their community, and how tourism fits into these perceptions, bothlgositive
and negatively.

The research used auto-photography and photo-elicitation to gain insight irgelihgsf
and opinions of full-time residents of Southern Shores, North Carolina in order to atldness t
perceived levels of place satisfaction. The thesis evaluates whatgadinigiresidents like and

dislike about the community and the general themes and patterns that chartesezies and
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dislikes. The thesis also examines the influence that length of residenceyreem status, and
gender have on place satisfaction among the residents of Southern Shoreg. theasiksis
examines where tourism fits, positively and negatively, into perceptionsoef gddisfaction
among the residents, allowing the researchers to identify issues aadhoencerns related to
tourism.

In addition to advancing our understanding of resident feelings towardsah@munity
and tourism development, the thesis contributes to the methodological use of photography in
geography and tourism studies. Previous visual research and interpretaties Istiwei come
from the fields of landscape aesthetics, visual sociology and visual anthropolegpl Vi
methodologies have been sporadically used in tourism research, although tHegpaeasing
importance (MacKay & Couldwell, 2004). Sense of place and place satisfact@amate has
used a number of methods, including surveys and interviews, but infrequently makes use of

photo-based methods.

Significance of Thesis
The goals of this thesis are to advance the understanding of resident pléaetisatis

a tourism destination and how tourism affects place satisfaction, positively geitd/aly. By
gaining a better understanding of the feelings and attitudes of residentsundy officials and
tourism planners will have a better idea of how they can improve the aspectsaitnenity
that are most important to residents. They will also have a greater underste#ritivge issues
that are of the utmost concern to residents.

This thesis calls upon residents and asks them to tell personal stories about their
experiences in the community. The interview portion of the project asked partidipéeits

why they chose to take the photographs that they did, what the photos represent and the photos’
3



significance in the context of place satisfaction. The thesis is innovatiaei@photography

and photo-elicitation are relatively new to tourism studies, and geographicstigatens using
auto-photography have tended to focus on the study of children’s geographies and not sense of
place in communities. In the past, tourists have been asked to chronicle themxperednces

by taking photographs and providing an explanation of their significance, butugwsshave

called upon residents of tourist destinations to relay their experiencesilivihe community

through the taking of photographs.

Organization of Thesis
This thesis is organized into seven chapters. Chapter one provides an introduction to the

topic and the general purpose of the thesis. Chapter two, the literature review, mavides
evaluation of articles and studies addressing issues in tourism, sustginasident perceptions
of tourism, and photography methodologies. Chapter three describes how the data were
collected and the methodology used. This chapter also describes the location of stutlg, how
participants were selected, and the procedures applied during the projectsuliseared
discussion portions of the thesis are broken down into three different chapters. Chapter f
describes the content analysis of the elements found in the photographs based @rishesact
of the participants. Chapter five provides a discourse analysis of the photograppter Sika
discusses the issues of concern among the research participants and ehapterovides the

major conclusions and findings resulting from the thesis.



Chapter Two: Literature Review

The purpose of this chapter is to provide a review of literature found to be relevant and
important to the research conducted in this thesis. This chapter describeniflvaisag of
place satisfaction, implications for sustainable tourism, resident aftitod@rds tourism

development and photography-based methodologies.

Sense of Place & Place Satisfaction
A place is defined as a setting that has been given meaning based on humanceegeri

relationships, emotions and thoughts. Places consist of the physical environmati¢sact
conducted in that environment, and social/psychological processes (Stedman et al, 2084). Mor
specifically, sense of place can be described as a compilation of meaninggdgew|
attachment, commitment and satisfaction that an individual or group assoctatagarticular
place. Place satisfaction is an aspect of sense of place and deals with hoevraggts or fails
to meet preconceived expectations, needs or standards of quality of life thedrahp®ds
(Stedman, 2002; Shamai, 1991). Community sense of place is a concept that crosses many
disciplines and recognizes the ways in which a place takes on special meanegsiona
Sustainable tourism development relies on the identification of the charazdehat make a
destination a unique. These characteristics can work to both improve residestpikiaetion
and attract visitors (Hao et al, forthcoming).

In order for a place to be sustainable, it needs to have a stable resident population.
Residents create economic, social, cultural and environmental vitalityefpiabe. In return,
residents’ place satisfaction is based upon these interrelated factorstadiosaud retain its

resident population base, policy makers and planners must consider the expectdtioeeda



of current and potential residents. Surveys created by local governmentdteftgot &

measure the level of place satisfaction of their residents. These sue@ysrenresidents’
perceptions of aspects of living in the place, such as satisfaction with commesadih and

safety, culture and the arts, leisure and recreation, infrastructure, ttatispaand the natural
environment (Insch & Florek, 2008). In his book, Buettner (2010) discusses placetsatisfac
and emotional health and makes suggestions for what communities can do to better ensure the
satisfaction of their residents. Buettner recommends that communities shepantts; increase
biking and walking; create a greenbelt; prohibit drive-through restaurantserschaking;

shrink signage; and empower the local population.

Communities that are tourist destinations differ from non-tourist destinatiomgnities
based on the fact that the former experience drastic amounts of change &tyam@ahly and
seasonal basis. Tourism has positive and negative effects on all aspectsef iaglading
how residents feel about their community. Tourism supplements the cultural ardioeate
aspects of a place, giving residents more access to various activities atsdnseh & Florek,
2008). Yet, by bringing thousands of outsiders into the place, tourism increasessatetys
for residents, while also possibly decreasing the integrity of the natwaibnment. Because of
the impacts that tourism brings to a community, planners must pay speciabatterthe place-

based perceptions and expectations of the location’s residential population.

Implicationsfor Sustainable Tourism
Sustainability has been a popular term used recently by environmeraatidisisinesses

hoping to “go green.” According to the United States Environmental Protection Agkacy
traditional, and most simple definition of sustainability calls for “policres strategies that meet

society’s present needs without compromising the ability of future genertdiameset their own
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needs” (USEPA, 2010). Sustainable tourism involves designing management appaodches
tools so that they better integrate tourism development and the protection of thé natur
environment at tourist destinations. Sustainable tourism seeks to find an appbstaate
between tourism-related economic development, environmental protection andstlaetsati of
the desires of tourists and local residents alike (Hunter, 2002). According totlteWurism
Organization (WTOQO), sustainable tourism encompasses six main principl€s, QU04):

(1) optimal use of environmental resources

(2) respecting the socio-cultural authenticity of host communities

(3) providing socio-economic benefits to all stakeholders

(4) constant monitoring of impacts

(5) informed participation of all relevant stakeholders

(6) a high level of tourist satisfaction

Sustainable tourism can be divided into three different areas: environmental, egconomic
and social. The environmental element consists of both the natural and built environhgent. T
economic consists of the new money that enters the economy through tourism agheell as
profits that are obtained by local businesses through tourism activitesly,lthe social element
includes the interactions between visitors and residents of the community. lfootderism
to be sustainable, it is vital that all three of these aspects are acknahéedbelanned
appropriately (Gilmore & Simmons, 2007).

Sustainable tourism has developed around two schools of thought: the functional
approach and the political economy approach. The functional approach places an esnphasis
the economic importance of tourism to all the participants in a community. This eppisa
discusses how tourism’s adverse effects can be minimized and efficienoy&dprThe

political-economy approach emphasizes the need for the tourism industry to palresitaitity

in the long-term maintenance of the resources at a location by allowitax#hgovernment and



communities themselves to hold higher stakes in any tourism development atoa locat
(Kitnuntaviwat & Tang, 2008).

Sustainable tourism gained popularity during the 1990s when researchers begathé¢o s
relationship between environmental and cultural degradation and tourism atdestiisations
(Stoddard et al., 2008). Even more recently, the sustainable tourism movement has lregn shift
to make residents the focal point of tourism development and planning. The sustainalote touris
paradigm tries to achieve a balance between the traditional utility paradigai,exchange
theory, which looks at the tradeoffs between economic costs and benefits, and the new
environmental paradigm, which focuses on the conservation of resources and the improvement
of the well-being of communities and their future residents (Choi & Siral2@h).

The main goal of sustainable community tourism is to prevent the detemoohtihe
social, cultural and environmental systems of the host community. In addition, reevhiiex
host community should benefit in some way from tourism development in their commumnsty. |
believed that active participation by community members can make sustapatrhunity
tourism possible. Successful and effective communication channels and recsgative |
governments are key to this process as well. The key components of sustainable gommuni
tourism have been identified as community- based tourism, long-term planning, managad
policy, natural and human resource protection, acceptable scale of developmet, limit
economic benefits and an ethical attitude toward the environment (Choi & Sirakés.

In order for sustainable tourism to succeed, a partnership between the tourisny indust
itself and the host community is vital and calls for the “ harmonious relationshipdvetiaee
visitor, the host community, and the place, without depleting resources, cheatinggdingoris

exploiting the local population” (Sheldon & Abenoja, 2001, 436). “Resident responsive
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tourism” is a type of community-driven tourism development that advocates local imasiven
tourism development within the community in order to ensure the vitality of destisat

(Sheldon & Abenoja, 2001).

Coastal Development & Tourism
Even a cursory observation of many tourist destinations, particularly in lo@agtens,

reveals the profound impacts of tourism development. High rise development in aceestal
increases in pollution and the destruction of fragile ecological systera eoasequences of
the tourism industry’s exploitative nature. Land use behaviors that are tededih coastal
development activities, which include the need for infrastructure for the tounigrstry,
contribute to land cover that increases impervious surfaces, alters theogiyeytle, lowers
water quality, disturbs natural habitats, and changes a location’s aassémetisense of place
(Crawford, 2007).

Coastal tourism and development in the United States have withessed dramagic cha
over the past thirty years. During this time, the economy within coastal cobaseshifted from
traditional maritime activities to a more service-oriented and tourisverdmarket (Klein,

Osleeb & Viola, 2004). In 2003, the Pew Commission reported that the coastal resident
population will increase 25 million by 2015 and will consume more than 20,000 acres af coast
habitat (Crawford, 2007). Much of this development will be due to the growing number of
seasonal tourists visiting coastal areas. From 1990 to 2000, North Carolina’s pomstation
grew by 17.5% (Crawford, 2007). This growth continues to put an increasing amountsof stres
on the coastal environment of North Carolina.

Studies have shown that in the United States, coastal areas are the most popular touris

destination, ahead of both national parks and historic sites. Yearly, about 180 million people

9



visit the coast for recreational purposes. In the United States, approxi8@afsdycent of
tourist-related revenues are generated by coastal states (YOTO, 1@88)diAg to the North
Carolina Department of Commerce, in 2003, North Carolina was the sixth most stsite in
the nation with more than 49 million tourists. The tourism industry supports over 180,000 jobs,
and beach related activities are among the most popular tourism outlet& (Atigelsong,
2005).

The sustainable development of coastal tourism depends on a number of factors. These
factors include the development of good coastal management practicesslgsihese related
to infrastructure; clean air and water; maintenance of safe and secteational environment;
beach restoration; and policies for coastal wildlife and habitat protection{&am & Knecht,
1999). Sustainable tourism in coastal environments also requires the host community and

tourists to support these practices.

Resident Attitudes Toward Tourism
Resident attitudes toward the impacts of tourism have been studied extermsioskgrf

30 years. In the 1960s, the research tended to focus on the positive aspects. The 1970s brought
more research into the negative impacts, and a more balanced approach looking at both the
positive and negative aspects of tourism was introduced in the 1980s (Andereck & Voyt, 2000
Existing literature suggests that residents play a major role in thenhodegelopment process
because they are directly impacted by it. In turn, the receptivenessdeiits to tourism
development plays a role in attracting and pleasing tourists (Choi & SiaR@g5).

The majority of studies have revealed that, in general, residents have desiivgs
toward tourism development. Residents generally report having positiveedtioward

tourism and economic improvement, more recreational opportunities, an improvementtyn quali
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of life, an improvement in appearance and the development of cultural activitiesafrrom
economic standpoint, tourism is usually seen in a positive light. Tourism decreases
unemployment by creating new jobs by employing residents in hotels, re¢ssamd other

tourist services. Tourism also generates indirect employment bingrdatmand for local

products that would not otherwise exist without tourists. Tourism development encousages ne
infrastructure development, communication and transportation facilities. Bexfadbsse

benefits, residents of resort communities are expected to have higherddasfdemng and a

higher income as a result of tourism development. However, this does not meandeatse®

not view tourism in negative ways and recognize the problems of increasedanaffi

congestion, pollution, and a decline in resident hospitality (Andereck & Vogt, 2000).

Even though there are obvious benefits when it comes to tourism, some studies suggest
that tourism negatively impacts the lives of the residential community. Thigdement of
tourism in these areas is often justified because of the economic benefit; hqwebkms arise
environmentally, culturally and socially (Lankford & Howard, 1994). Accordingsadents,
public services, environmental concerns, and opportunities for citizen involvement &plpear
the issues most sensitive to increases in tourism development in communiBesetAdl,

1988). The seasonal nature of tourism often creates friction between residents atsd touri
During the high tourist season, infrastructure and services are stretchedraximum.
Overcrowding and traffic congestion caused by tourism creates an inconvepieresdents
who must go about their daily lives (Sheldon & Var, 1984). Some tourism scholars have
suggested that residents have been marginalized and subordinated by the toutcgymeate

process and should instead be treated as major stakeholders (Choi & Sirakaya, 2005).
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Southern Shores, North Carolina, the location of study for this project, has exgerienc
its own tensions between tourists and residents. As discussed by Sheldon and Var &1¢84), tr
congestion and overcrowding are two consequences of tourism that have become faitating
residents. In September 2010, a mandatory evacuation was issued for all eistoushern
Shores due to the approaching Hurricane Earl. In Southern Shores, there are twwatdedd
from the beaches to U.S. Highway 158 and the Wright Memorial Bridge, which corireects t
Outer Banks with the mainland. The first is the main road, Route 12. The other, South
Dogwood Trall, is a back-road. South Dogwood Trail is located in a community wheseah
the local residents of Southern Shores live. Figure 1 shows the location of South Dogvilood Tra
and Route 12. During the visitor evacuation process in September 2010, residents became
irritated that the quiet back road along which they lived was now a thoroughfarafoaéng
visitors. As a result, a roadblock was constructed on South Dogwood Trail by the town of
Southern Shores in order to deter visitors from taking this route. This is a usefiplexd the
tensions that exist between visitors and residents in a tourist destination.

Personal characteristics play a role in dictating how residentaldeat tourism.

Easterling (2005) has found that there are many residents within a tourtem sylso are

not economically involved with tourists, but are still highly impacted by their pceseln her
findings, she indicates that these residents are the ones who report the mos& pegaptions

of tourism development. The literature suggests that the longer respondents live &) Hreare
more negative their views toward tourism become (Um and Crompton, 1987). Sheldon and Var
(1984) found that lifelong residents tend to be more sensitive to the impact of toursn in t

daily lives, and that newcomers tend to appreciate the economic gains that fmodsices. In

their study, Lankford and Howard (1994) found that those residents born in the area and long

12



Figure 1: Location of South Dogwood Trail and Route 12
Source: Google Maps
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term residents tended to hold less favorable feelings toward tourism, buffi¢hendi® was not

profound. In contrast, Tomljenovic and Faulker (1999) found that older residents tend to be

more tolerant towards tourists in their community and less concerned with the emntahm

impacts of tourism than younger residents. Their study revealed that oldentgsend to be

highly concerned with crime, safety and disturbance in their neighborhood, although only about

20 percent credited a threat to their safety to tourism. McCool and Martin (1994)ilaachsV

et al. (1995) found that long-term residents tend to have a less favorable opinion of toamism t

did short term residents. Girard and Gartner (1993) found that long-term reseleerislly did

not want to see increased tourism development. Other studies show that women tend o be mor

opposed to tourism development than men (Mason and Cheyne, 2000; Harrill and Potts, 2003).
Kitnuntaviwat and Tang (2008) found that sustainability attitudes and sense of

community affect the way residents perceive tourism and their reactiangisnt development.

In order for sustainable tourism to succeed, participation of the local commuwitgl.isIf

residents are alienated from the tourism decision making process, thekeljlhlave negative

feelings toward future tourism developments. They will also harbor feadiig) will towards

tourists. Visitors are not likely to return to a place in which the local people do notimeake

feel welcome (Kitnuntaviwat and Tang, 2008). It is imperative that resonstozalize the

importance of recognizing the needs of their residents along with the needssittand

investors. Tourism planners increasingly view residents as being a vitaf patestination’s

“hospitality atmosphere” and try to incorporate their opinions into planning effauslyiBg the

local populations’ perception of tourism impacts can help to minimize the frictiorebet

tourists and residents and can help governing bodies and tourism planners make decisions

14



regarding tourism development that will satisfy the needs of both resicehtsuaists alike

(Lankford & Howard, 1994).

Theoretical Perspectives
Social-carrying capacity

Social-carrying capacity describes a threshold that chasetdrow well a community is
able to cope with the negative social impacts of tourism development. The threshbédllouw
in a community that lacks proper tourism planning that matches the expectations@dsdne
residents. Portrayals of dissatisfaction by residents will likedgteran unwelcoming
atmosphere and discourage further tourist visits (Mansfeld, 1992).

Social-carrying capacity is made up of three different categofiks first, destination
characteristics, is made up of both the sociocultural structure of the comauochitiye
location’s qualities. The second category, development-process chatmstegfers to a
community’s ability to adapt to changes caused by tourism development. Tletdgsiryg,
tourist characteristics, suggests that the number of tourists present in a comimenength of
their stay, their racial and economic characteristics and their beladiviave an impact on the
community (Mansfeld, 1992).

Measuring Community Attachment

Community attachment is defined as “the extent and pattern of social padicigad
integration into the community, and sentiment or affect toward the communitC¢M&
Martin, 1994, 30). Past research has measured resident attachment in variousrwvaysl
Crompton (1987) measured resident attachment levels in a community based on length of
residence, birthplace and ethnic heritage. Williams et al. (1995) measunetlaity

attachment based on length of residence, age and income. Jurowski (1998) meashneerattac
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by looking at how respondents rated their quality of life and satisfactioniveittoimmunity as a
place to live.
Social Exchange Theory

Social exchange theory in tourism research focuses on the assumption that tourism
development is associated with economic benefits in exchange for various social and
environmental impacts (Harrill, 2004). Social exchange theory suggestedidaints are likely
to support tourism development as long as they believe that the benefits welll ¢élxeecosts.
(Kitnuntaviwat and Tang, 2008). In the case of tourism research, the exchangaas a soc
characteristic of the encounter between residents and guests. This ensaftearunbalanced

due to the exploitation of either the resident or the tourist (Ap, 1992).

Importance of Photographs
Photographs contribute to ethnographic research because they are consideredaisual da

The visual has always been an important component in geographical research (POO®)as
Visual methods provide a qualitative approach to data generation. Visual approaches t
methodology can include photographs and dialogue that provide knowledge about the human
condition and help foster a better understanding of social and cultural factdes @tedl,
2008). Visually-based research methodologies involve the collection and cnitgzarétation
of photographs as a source of data. These data can provide researchers witidadeftéhe
meanings that people attach to a place.

The differences in interviews that use images and interviews that use wordssidé in
the way humans respond to each of these symbolic representations. The parts of that brain t
process visual information are evolutionarily older than those that process wéshakition.

Because of this, exchanges using images evoke deeper elements of consciousdessetihal
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exchanges (Harper, 2002). In their study, Miller et al. (2010) made use of visudi stithe
form of colored picture cards that illustrated a variety of tourist behavidrsselvisuals became
referents for the participants and helped them to better convey meanings. étiogyants

were asked to sort the picture cards according to places that they most adddieadtto visit
and again according to which tourist activities they thought had the greajatvee
environmental impact. These sorting methods helped to stimulate the discussion agpelots
are most appealing to tourists and what they perceive as being environmentafiy.h&esults
of the study indicate that respondents’ understanding of how tourism relatesngitbaraent

is weak (Miller et al, 2010).

Auto-Photography
Auto-photography is an ethnographic field research technique that attempts toamterst

what qualities of environments and places are important to subjects in thelivésil Auto-

photography relies heavily on technology, especially the development of theacamdeiim.

This research method, therefore, has not been used in geographical resedaigfpeaod of

time (Thomas, 2009). Auto-photography involves content that is meaningful to the subject and

selected by the subject from many different alternatives. Auto-photograghiyes the subject

to select the appropriate environment, focus on the portion of it that makes up the nonverbal

message and make the decision by taking the photo (Ziller and Lewis, 1981).
Auto-photography has been used mostly by geographers studying childregrapiees.

In the past, geographers have also used this method to study identity, tineegespg@phy and

human-environment interactions. This type of research has proven to be very usefihingbt

information and ideas from those who find it difficult to articulate and verbagilagxwhat they

are thinking. This research method is also useful for those who may be intimigated b
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participating in a research study (Thomas, 2009). Auto-photography puts threlressdmgects

in control, which can be both an advantage and disadvantage for the researcher. fdheresea
has no control over the selection of the photographs. It is also difficult for dageker to
understand the complete mental process that takes place when the partmpaes ¢o take a
photograph.

Auto-photography came into being in the 1960s and early 1970s when ethnographers
began to question the ways in which subjects viewed the world. In 1966, Solworth and Adair
gave cameras to Navajo Native Americans in Arizona. They taught them teeuseteras and
edit film. The result of the study gave the researchers a better understandingtioé$m people
view the world. The 1970s and 1980s brought the inventions of the instamatic and “Polaroid”
cameras, which allowed research subjects to take photos and have instant ressdt€afieeas
were expensive, however, so researchers were often forced to accompasuybieets in the
photo taking process. Ziller and his colleagues conducted a number of auto-photordiely s
during the 1970s and 1980s in which they asked research subjects to photograph their
environment (Ziller et al., 1977; Ziller and Lewis, 1981; Ziller and Rorer, 1985). Fhadies
gave researchers a better insight into how people see and interpret ptheagiconments.
Inexpensive disposable cameras became popular in the 1990s, allowing researdiséibute
cameras to their subjects and not be forced to accompany them on their photogragieaex
(Thomas, 2009).

Gotschi, Delve and Freyer (2009) highlight the fact that participatory methods i
photography are being used more often in research and discuss the reasons waylibisha

case:
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(1) to develop a deeper understanding of individuals and groups and their beliefs and
social relations;
(2) to give the researched a stronger voice;
(3) to give the researcher a better idea of how research subjects think abowgdahehres
topic at hand;
(4) to provide an additional qualitative method for complementing other data;
(5) to share the stories of the photographs with policy makers, governments and others
(Gotschi et al., 2009).
The visual has always been an important component in geographical researcty, Usual
the most important aspect of auto-photographs as data is how the research suhjedtimself
or herself to the environment which they photographed. The images contain symbols, but there
are many ways in which these symbols can be interpreted. Photos are the produation of t
subject and show his or her position when taking the photo. From these photos, researchers ca
understand the different social motivations of the subject by examining whincgenes are
captured in photos over others. Each photo contains important information about the subject
who took the photo (Thomas, 2009).
In tourism studies, Visitor Employed Photography (VEP) has been used to capture
visitor’'s perceptions of a location. However, these locations are not only expédrignce
visitors, but by year-round residents as well. Residents may have differegptmns of the
place, and these views can be captured through resident employed photograpikelyitieat
residents have deeper feelings about a place because they are moreviétmiliaand because
of this familiarity, may be able to bring about a wider range of topics than paptsgraken by
visitors (Stedman et al, 2004). VEP, or in the case of this study, resident-employeagtggiotpo
can greatly assist in understanding place attachment because:
(1) it can convey multilayered meanings;

(2) photographs have the ability to serve as a reference and point of focus during
the interviews;
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(3) photographs are taken in ways that are not easily captured using other
methods, such as surveys.
(Stedman, 2004)

Photo-Elicitation

Photo-elicitation takes auto-photography to the next level by using the photos to evoke
responses from participants (Hurworth et. al, 2005). The interview process ardatussion
between the researcher and the participant about the photos the participatgrhésdber et.
al, 2008). Photographs are not always what they appear to be and may represent soengthing v
different when comparing the perception of the researcher to the participlantb-elicitation
serves as a follow-up method and helps the researcher understand the true intetht#ons of
participant in taking the photo (Stedman, 2004). Photo-elicitation is commonly usedritoorde
improve the cultural meaningfulness of research questions (MacKay and Coukiod).

Photo-elicitation has been used in a number of studies, including health settings
(Hurworth et. al, 2005), outdoor adventure experiences (Loeffler, 2004), culturasstudi
(Samuels, 2004) and tourist behavior (Zainuddin, 2009). Samuels (2004) looked at the
differences between word-only interviews and photo-elicited intervigtesfound that those
interviews that included photographs tended to bring forth not only more information, but more
detailed information as well. Samuels also found that having photographs presentcsesnetr
process helped to establish a bond between the researcher and the participaiitasas w
minimizing uneasiness between the two. Hurworth et al. (2005) found that in health,studie
photo-elicitation leads participants to divulge more specific and moreetktailratives than the

interviews could have provided alone.
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Advocates for using photo-elicitation as a method of study argue that plotatie
produces more concrete information, has the ability to trigger memory, and iskatyréol
evoke more emotional and multi-layered responses in participants than a wonatenvigw
(Croghan et al., 2008). Photo-elicitation can also be used to make the intervieleesdee
comfortable in the interview situation, as they can refer to the photos to assish thieswering
qguestions. The photographs are often used as a starting point from which trust camopedieve
between the researcher and the study participant (Cederholm, 2004). By hnmageg into
the center of the research process, it puts the focus on the photographs rather than on the
participant. Photo-elicitation is a collaborative process where the ckse@ecomes the listener
as the participant interprets the meanings of the photo (Loeffler, 2004).

This study contributes to the current literature because it examines thieess of auto-
photography and photo-elicitation methods in geography and tourism studies. Thidgrartic
study differs from previously conducted studies because it uses a diffemgriegopulation.
Previous studies using auto-photography and photo-elicitation have used eitirenabril
visitors as their research participants. Also, this study helps to advarcethedge of the
place satisfaction of residents living in a tourist destination. Overall,utig stakes
suggestions for town officials and planners regarding how they can better intetpera

feelings of residents in order to maintain their support of tourism.
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Chapter Three: Data & Methodology

The purpose of this chapter is to provide an explanation of how the study’s empirical
research was conducted. The chapter begins by describing the study hegarojeict and then
describes the process by which research participants were selectechapker then describes
data collection and how the interviews with participants were conducted. The tast pbthe
chapter gives a brief discussion of content and discourse analysis and how baithlzeden

the project.

Study Area
This study was conducted in Southern Shores, North Carolina. A case study approach

seems appropriate for this type of project because case studies allose&ocheto be conducted

in a grounded, real-life situation. In-depth discussions that are relevantworkbhproblems

and situations will be obtained from the research (Wilson and Mcintosh, 2007). As shown in
Figure 2, Southern Shores is located on the Outer Banks of North Carolina. SouthermsZhores
small oceanfront town located on the northern portion of the Outer Banks in Dare County. The
Outer Banks is a chain of barrier islands on the Atlantic Seaboard. Dare Cyeatyi®und
population was 33,955, according to the 2008 census. The Dare County Planning Department
estimates that the seasonal tourist population increases to approximately 2da®e04|,
forthcoming). Southern Shores is located just north of the Wright Memorial Bridge th

connects the Outer Banks to the mainland. According to Peter Rascoe (2010), the toger mana
of Southern Shores, the year round population in 2010 was 2,600 with an additional 15,000
seasonal tourists. According to the US Census Bureau, 2005-2009 American Community

Survey, 46.5 percent of the year-round population is male, while 53.5 percent is female.



Northeast North Carolina Coast

Figure 2: Location of Southern Shores, North Carolina




Approximately 57.3 percent of the town’s population is in the labor force. About 53.3 percent of
the homes in Southern Shores are owner-occupied, leaving 46.7 percent vacant, indicating the
large number of rental homes in the town (US Census Bureau, 2011).

Southern Shores is a small town that serves as both a place of residence astd a tour
destination. Tourist destinations often have problems that arise due to conflictsrbetwe
residents and tourists. While sometimes hidden in larger destinations, thesgscoafflioften
be magnified in small towns. Likewise, smaller tourist destinations such dseeBo8hores,
often use the “local flavor” of the destination as a selling point. In order tdtamathis “local
flavor” and a harmonious relationship between local residents and tourists, towamsrarpland
officials must be sensitive to local resident values and opinions, especiatiglirtcurist

destinations.

Selection of Resear ch Participants
The participants chosen for this study are residents of the town of Southern Shores.

Southern Shores witnesses a large tourist season with thousands of visitors foiking t
beaches, yet has a sizeable year-round resident population. Participardsawer from
members of the Southern Shores Civic Association (SSCA). By using this group in the
participant recruitment and selection strategy, the researcherweasagicess to the participants’
mailing and email addresses. Membership in the SSCA also signals a esghof |
commitment and concern for Southern Shores as a place.

The SSCA is open to both year-round residents and those who simply own property in
Southern Shores. The SSCA performs a number of services for citizens of the toelhaas w
its guests. Services include maintenance of the beach access points, padantganis courts,

and marinas. Membership in the SSCA is relatively non-exclusive, as it otdyd&@sper year
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to join. The SSCA manages an online database which contains a directory of ldsrmiérhe
directory includes information about the members, including their mailing addrasd email
addresses. For the purposes of this study, access to this directorynted gyathe SSCA.
The SSCA directory contains 3,042 listings. These listings include those of propeers@md
second home owners, not exclusively year-round residents of the town. For the purpose of this
study, only year-round residents of Southern Shores were selected as pasticljpasis not to
suggest that second-home owners are not legitimate stakeholders within thentiynfeng. see
Hao, forthcoming) but it is vital to engage research participants who willrisé experience the
community for a significant portion of the year. Using the SSCA directory, aoppotential
participants was created. Those people with postal mailing addresses in Soltinesn S
(indicating that they are full-time residents) were contacted byl éonsee who might be
interesting in participating in the study.

Approximately 400 residents were contacted by email on October 1, 2010. Thetfinal se
of research participants was then selected using “criterion-basedrgaimplhis type of
sampling asks potential participants for some information about themselvesftthey meet
the criteria for inclusion in the study (Loeffler, 2004). Thus, potential pamitspeere asked
how long they have lived in Southern Shores full time; if they currently work in ¢lae idthey
retired to Southern Shores; and specifically, if they would be willing to gaatecin an auto-
photography study and a photo-elicitation interview process. Contacted residentiven a
week to respond via email. Approximately 50 responses were received fromeoteessdents,
however only 14 residents were selected for the study due to limited timentestral funding.
Participants were selected based on their length of residence in the towgetigeir, and their

current employment status. Before returning his camera, one partidipaped out of the
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project for a personal reason. Therefore, 13 photograph collections were geaedals
interviews were conducted.

The selection process sought to find participants who have lived in Southern Shores for
varied amounts of time. The study was then able to compare the perspectives of\pegpie |
the area for a short period of time versus those who have lived in the community forra longe
period of time. Inspiration for examining resident perceptions based on lengteglehoe in
the community came from a case study of Chincoteague Island, Virginia, techdyc
Easterling (2005).

Easterling’s survey contained items that measured residents’ attibweisl the benefits
and costs of tourism. First, the survey asked residents about the length of resadegcy
type, and achieved education level. The survey then examined resident percepiaiisgeg
congestion and crowding, increased costs of living, feelings of estrangement, agesahamay
of life. The study found that there were significant differences in atsitbdi®veen the different
groups of residents. Those who were born on the island had different opinions about tourism
than those who moved there later.

The population composition of Southern Shores is similar to that of Chincoteague Island,
as both locations have residents with varying length of residence in the commumsgtutly
sought to acquire the same type of information gathered by Easterling, buhdpyauto-

photograph and photo-elicitation as the primary methods instead of a conventional survey.

Data Collection
The residents who were selected to participate in the auto-photography and photo-

elicitation study were each given a disposable camera and a brief setunftioss. They were

asked to take 15 photographs that depict what they like and dislike about their community.
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Instructions were brief, so as to not cause confusion among the participants. Bygrsuah a
broad prompt, this study wanted to delve into the imagination of the participants inoorder t
obtain an unmediated representation of their true feelings about their commAmioy
photography is a participatory method that allows for the subjects to m@ifléiceir own
existence and place in their communities. Taking photographs often helps subjectate enha
their own observational skills. Auto-photography produces a situation in which taecress
are able to construct and communicate the meanings that they have attribuiaget®timat they
themselves have produced. Consequently, the photographs can serve as a resource for the
subject as he or she articulates a narrative about him or herself to theh@isgrhnsen et al,
2008). This method allows participants to use the space around them to demonstrate their
perceptions rather than just talk about their thoughts and feelings or answésrpnevezl
guestions (Phoenix, 2010). Allowing participants to take their own photographs giveththe
ability to include and exclude what they feel is important to them personallye{Epsal,
2006). The auto-photography method is especially important in understanding f@lelomatit.
This method allows participants to tell stories and document their experiermaghthine
photographs that they have taken (Stedman, 2004).

Fifteen photographs were deemed to be sufficient to capture the feelingstaddsaof
the residents without becoming burdensome to the participants. Participantskeeréoaeturn
the disposable cameras to the researcher by November 5, 2010 after the 15 photogragms had be
taken. The film was then developed by the researcher at no cost to the participang th&avi
researcher handle film development allowed for less potential error and lossgekias well as
the conversion of photographs into digital files. Once the participants submittechsamer

photographs were developed, photo-elicitation interviews were scheduled in betwesnEov
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9, 2010 and November 29, 2010. Interviews were held at either Starbucks in Kitty Hawk, NC,
Bonnie’s Bagels, or Duck Woods Country Club, both in Southern Shores. Participants decided
the location in which they wanted the interview to be held. All three of the locatioas we
convenient to the participants and provided comfortable places to sit to conduct thewstervi
The interviews were generally 45 to 90 minutes in length.

The researcher conducted an in-depth interview with each of the participawitdualtly
in order to gain a better perspective of how residents felt about their commsinéffected in
the photographs that were taken. Interviews were recorded using a digitdingctavice.
Before the interview, each photograph was given a number so that during the infengess
the photos could be referenced and the information recorded.

At the beginning of the interview, each participant was asked some brief biogtaphic
guestions. Participants were then given a chance to lead the conversation aboubtgnagitsot
To further the depth of the interview, the laddering technique was applied. Therngdder
technique refers to the process of asking probing follow up questions that encoutiagpapes
to think on a deeper, more emotional level. Examples of questions that were asked include:

e What is this a photo of?
e Why did you choose to take this photo?
e Is this an aspect of your community that you like or dislike? Why?

A direct, participant-led analysis of the photographs and the participant folloesppnses
helped the researcher to understand what the participating residents of Southesik&itbaad
disliked about their community. Since Southern Shores is a tourist destination, s&sident
perceptions and attitudes about tourism in their community were main themes in theggistog
taken, and interview questions sought to elucidate the role of tourism in placesatisfa

Participants were asked if there were any photos missing from theictemti that would
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exemplify their likes and dislikes within the community, assuming thatcgaatits may have
forgotten to take a photo or could not find one that captured their perception of place.

In order to gain a better perspective about the place satisfaction esithents of
Southern Shores, the following questions were also asked:

What motivated you to move to the Outer Banks?

What have been your general impressions of the Outer Banks as a community?
How satisfied are you with living here?

What do you believe makes a place satisfying to live in?

What improvements would you like to see made to the community?

These questions helped to gain a broader understanding of why the participant cBagerthe
Banks as his or her place of residency, what their general impressionstere€aiimunity, and
what is their satisfaction or dissatisfaction with the community and impmvisnthey would
like to see made.

Asking participants to take photographs during the months of October and November had
both advantages and disadvantages. These months are not considered to be the conventional
tourist season, Memorial Day to Labor Day, but do fall into what some considshthdder
season,” from Easter weekend to Thanksgiving (Hao et al, forthcoming). Somipaaisic
discussed that they were unable to take photos of large crowds, traffic, andesttemte of
tourism that they disliked. This is why each participant was asked if they woulddkawe
additional photographs if they had been given a longer period of time to complete the proje
An advantage to this time period, as acknowledged by participants, was that thegpéstivere
forced to think about the aspects of the community and tourism in particular thhkdéae
instead of focusing on solely the negative aspects of tourism. It alsal foacticipants to look
past the large crowds and traffic and examine the elements of the comthahdgsuse these

issues.
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Being a member of the Southern Shores community gave the researchebke valua
advantage in conducting this project at this study site. First of all, knowtédige community
itself and the make-up of its residents helped to give the researcher an advafitalyeg
participants for the project. The researcher was introduced in the iniadlterresidents as a
fellow member of the community. Some residents may have been more willingi¢gptetin
the project because they felt that they were helping a fellow community meslser in
interviewing the participants, the researcher was familiar withyroathe issues discussed and
the locations of various features throughout the community.

The researcher being a member of the community also presented disgelyamthe
study. As a resident of the community, the researcher had previously developed opinions about
the community and the problems that exist. The researcher did her best to enthamiz
influence that these opinions may have had on the research. It is also possibéerdsgdrch
participants’ responses were conditioned by the fact that the researchefellaw member of
the community; however, participants were reminded that they could speakatveatytheir

concerns.

Content Analysis
A content analysis of the photographs taken by participants was used to explore the

number and type of elements displayed visually in the photographs. Content analyg$-is a
established method in social research and requires the researcher to count thehtimés a
particular theme or issue appears in the text, or in this case, the photograpesultha this
method was a numerical summary of the importance of certain features in thgrapbs over

others.
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Content analysis is an observation research method that allows for the sigstema
evaluation of the content of recorded communication, such as photographs (Hall and Valentin,
2005). In this study, the content analysis of photographs provided a means of ret@&ding t
frequency of pictorial elements and allowed for inferences to be madedirepgtre prevalence

and absence of types of content (Rose, 2001).

Discourse Analysis
Discourse analysis was used in conjunction with content analysis to examine the

photographs in a greater totality. Discourse analysis determined the bireyatiscourse and
themes that were present in the group photographs taken by participants. The nlagure of t
discourse analysis was somewhat subjective as the researcher detemmmextdarching themes
that seemed to be present in the photographs after looking at photographs andgeftecti
comments made by participants in the photo-elicitation interviews. The maivalisage of
this type of research was the potential influence of the researcher. Hpthes/gipe of research
is not different from other methods of research in the social sciences. $mtie study,
research in the social sciences largely rests on the judgment of theltesead the application
of the research process. By incorporating content analysis with discourggsaithé researcher
was able to put a numerical breakdown of place satisfaction results in a largemiteiqretive
context.

Although content analysis is extremely useful in charting the elements phitos, the
research must move further than just content description and focus on larger thexkes fort
granted ideas behind the photos (Albers & James, 1988). Discourse is a waygfabadat or
representing the world to make it meaningful. It is a shared way of thiakimgf reality that

places a key role in how people construct and give meaning to the landscape #Aldatm
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Ward, 2008). This research will follow a recent geographic trend in adapting Waugre
techniques of discourse analysis to critically examine images (Atejadi®oorne, 2002). It
requires close and skillful reading and interpretation of visual imagesr(@daeand Ward,
2008).

For this study, a number of major discourses or interpretative themes bedderd
through the analysis of photographs taken by research participants. Margntlifigers of
meaning can be interpreted through an image; therefore, there was a large ofuligoeiurses

or ways of thinking about Southern Shores that became apparent.
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Chapter Four: Results & Discussion - Content Analysis

This chapter is one of three that presents the results and discusses ths.fildihgs
chapter is a description of the characteristics of the participantsendrtent analysis of the
photographs taken by residents. The content analysis gives a breakdown of the number of
positive and negative images photographed and discusses the elements displayed in the
photographs for each of the respective collections. Chapter five provides aidisofisise
discourses derived from the participants’ photographs and the dialogue during the photo-
elicitation portion of the project. Chapter six discusses the various issueslehtesncern as
derived from both the photographs and the interviews. Selected photographs taken by
participants are included in the thesis. The photo captions consist of quotations provided by the
participant, using his or her pseudonym.

A key component in place satisfaction involves residents’ concerns regarding thm place
which they reside and whether or not these concerns are acknowledged by tows effitia
managers. Residents show concern for the appearance of the place, the bat\aces t
provided, current and future development, congestion and traffic, their health and saffety, a
their overall happiness living in that location. A tourist destination located on thebcoas
about even more concerns from local residents. These include concerns regaring tou
behavior and tourism development, as well as concerns regarding beach aeckss, be
replenishment and the impact of storms. The photographs taken by participamégelhinst
aspects of the community that the participants feel are positive and negative.

As mentioned previously, a broad prompt was given to participants, so as not to restrict

the type of photographs taken. As a result, the types of images vary within the study’



photograph collection. Participants were quite creative in what they chose to pblotaxgdan

the manner in which they represented some of the issues and themes most important to the
Some photographs show places, people and events that participants felt weoengtalents of
their satisfaction or dissatisfaction with the community. Other photograpkswae symbolic,

but rooted in community concerns held by participants. Photographs were taken witbwarthe

of Southern Shores itself and within the surrounding Outer Banks community. Paicyeaat
asked to take 15 photographs, however, some chose to take more and a few participants took
fewer.

Since not all of the photographs taken were self-explanatory or self-evident, the phot
elicitation process assisted greatly in gaining a better understandireggaafrtberns of the
participants. Some of the photographs that, at first glance, would be expected entepres
negative aspect of the community actually represented something positieeciyes of the
participant, and vice versa. The photo-elicitation interview portion of the prdmeed for
these possible discrepancies to be resolved. In addition, the interview prtmeed &br
participants to recall stories and articulate them to the researchg&cipBats gave accounts of
their connections with the community. Stories of interactions with people, osidents and
tourists alike, and with the environment were common. Stories of the participantisaspi
connection with the place were common in the conversations as well. All of theésg gtoved

to be rich with information and offered valuable data for the project.

Characteristics of Participants
Of the 13 residents selected to participate in the project, six were malevamdwere

female, as illustrated in Table 1. Six of the participants were employeeaenl \sere not

employed. The participants were split into three groups based on their lengtderficesi The
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first group (Group 1) was made up of four participants who had lived in Southern Shores for
more than 16 years. One male and three females made up this group with three of the
participants employed and one unemployed. The second group (Group 2) consisted of those
participants who had resided in the town for six to 15 years. Five people werkiptadhis
group, with three being female and two being male. Four of the participants irotipsvgere
unemployed while one was employed. The last group (Group 3) was made up of four
participants who had resided in Southern Shores for less than five years. This grotwgdconsis
one female and three males. Two of the participants in this group were unempidybd a
remaining two were employed. In order for the identities of the partisipamemain
anonymous, all names were changed, so pseudonyms were given to each of thamsartithe
following provides a brief biography of each of the participants:

The first group of participants consisted of Paul, Carol, Betty, and Donna. Paul has
resided in Southern Shores for 24 years and is employed in the tourism industry. Paubmoved t
Southern Shores from Virginia after visiting the Outer Banks as a tourist years prior. Paul
has raised a family in the community. Carol, a resident for 21 years, moved to Sobtivesh S
from New Jersey. Her husband is a native of the area, so she was faithlidae Outer Banks
before becoming a permanent resident. She is employed by her church anskldashikdren in
Southern Shores. Betty has lived in Southern Shores for 20 years and is a eeabestat She
began visiting Southern Shores as a tourist before moving to the town from her home in West
Virginia. She has raised a family in the community. Betty also ownsoag®&ome in Southern
Shores that is rented to tourists. Donna is retired and has lived in the community farsl7 ye

She also owns a second home that is rented to tourists.
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Pseudonym | Length of Sex Work Status
Residence (years) | (M/F) | (working/non-working)

Group 1

Paul 24 M Working
Caral 21 F Working
Betty 20 F Working
Conna 17 F Non-working
Group 2

Anne 15 F Non-working
Daniel 15 M Working
Sandra 11 F Non-working
Barbara 7 F Non-working
Robert 6 M Working
Group 3

Mary 4 F Non-working
Thomas 3 M Working
William 3 M Non-working
Michael 1 M Working

Table 1: Participant characteristics
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the second group of participants was made up of Anne, Daniel, Sandra, Barbara, ahd Robe
Anne, a 15 year resident, is retired and moved to Southern Shores from Californiaise&tha ra
family in the community. Daniel has also lived in Southern Shores for 15 years esmtlgur
works for the local school system. Sandra, an 11 year resident, moved to Southern &hores af
residing in many areas of the country, as her late husband was employed bytdng mil

Barbara has lived in the community for seven years, but began vacationing in S&itbess in

the early 1980s. She moved to Southern Shores from New York after retiring from hegrjob a
teacher. Robert, a resident for six years is currently retired. Ha bsgang the Outer Bank as

a tourist 12 years ago.

The third participant group consisted of Mary, Thomas, William, and Michaaty Nas
resided in Southern Shores for four years. She began visiting the Outer Bantsresst a t
initially and is currently retired. Thomas has called Southern Shores homestoyédars after
retiring from his career. He and his family moved frequently but vacationedioftee Outer
Banks. Thomas currently operates a business in the community. William hassalsd in
Southern Shores for three years. He moved to the community from Washington, D.@mWilli
was quite familiar with the area before moving, as he began visiting the Gunies Brty years
ago. Lastly, Michael, a resident for only one year, currently commutesgmidifor work. His
family moved to the Outer Banks after frequently vacationing in the area. B#cippat
comes from a different background, from where they initially resided to whethet threy are
currently employed. Each characteristic plays an important role in thagzantis place
satisfaction. Each participant’s situation dictates what aspects afrtimaunity that he or she

“likes” or “dislikes.”
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In order to investigate the place satisfaction of the participants, the @pitegvere
analyzed four times, each based on a different variable. Each analysisrieddima proportion
of likes to dislikes for each of the groups, followed by a content analysis of theefefound in
the photographs. The first analysis addressed the group of participants as &wbtdemine
the overall place satisfaction of the participants. The second looked at thegpilsfeetson of
participants based on their length of residence in the community. The third sinalgstigated
the place satisfaction of participants based on their current employaieist and the last
analysis looked at place satisfaction based on the gender of the participamst varresdes were
selected because places can be both empowering and constraining to different ggpeopteof
Variation in length of residence, employment status, and gender can insiédiflegrees of
place satisfaction and can play a role in determining what a person needs eexdftesia

place.

General Place Satisfaction of Participants
Because participants were given cameras and a very brief setabibdisenstructing

them to take photographs of what they liked and disliked about their community, some
participants chose to photograph only aspects of Southern Shores, while othergedténpne
community as being the entire Outer Banks. Both interpretations are valigsbéba goals of
the project are to better understand resident place satisfaction in adestisation, whether
Southern Shores alone or the Outer Banks as a whole. Both interpretations provieieidelaett
of the community features that satisfy and dissatisfy participants.

The photographs that participants chose to take exhibited three different typeges,ima
includingovert, surface,anddeep Overt images were shown in the photographs in which the

participant photographed the exact feature which he or she liked or disliked, as shayumen Fi
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3. The store shown in the photograph shows the participant’s dislike for big retail tonesirs
the community. Surface images were shown in those photos in which the participant
photographed an element that was meant to represent another feature, as depgiesidn F
This photo represents the participant’s appreciation for volunteerism withiortiraunity.
Deep messages, as shown in Figure 5, were abstract, often representiagtapat or idea that
the participant liked or disliked. This photograph represents the participant’siappneior
patriotism in the community. In order to better understand the meanings of $egeses
presented in the photos, the photo-elicited interviews were extremely helpful.

The first analysis consisted of determining the number of images repregantiogpant
satisfaction (like) and the number representing participant dissabsfédislike) with elements
of the community. A total of 181 photographs were taken by the 13 participants. Of these, 137
(76%) were defined by the participants in their photo-elicitation intes/eew‘like” images and
44 (24%) were “dislike” images. Table 2 shows the number of photographs takernby eac
participant and the percentage of those photos that participants identified askesiegd
dislikes.

Next, the photographs were analyzed by the type of photograph taken. The Outer Banks
as a tourist destination, is both a built and natural place. Both aspects atitiarst sl play a
role in the place satisfaction of residents. The built environment consists of thinsedef the
community that are strongly influenced by humans. The natural environment, on the other hand,
consists of features that are native to the environment, with less human interventiotheBot
built and natural components of a place are vital to its sustainability as & desstisation and a
residential community. The natural environment, such as beaches and wattreayvisitors

and residents and makes the Outer Banks community a desirable place to liite @rvibe
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Figure 3: Example of an overt image, as displayed in a participant photograph.
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Figure 4. Example of a surface image, as displayed in a participant photograph.
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Figure 5: Example of a deep message, as displayed in a participant photograph.
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Robert
Sandra
Thomas
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Table 2: Percentage of “likes” and “dislikes” per participant.
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opposite end of the spectrum, the built environment makes the Outer Banks livable, providing
the basic services necessary for everyday life. Though that may bedhe cas

the built environment is also represented by commercialization and developmeguaiethat

beyond necessity. Figures 6 and 7 provide examples of participant photographs taken of the
natural and built environments, respectively.

One hundred and thirty-three (73%) of the photographs in the total collection displayed a
feature of the built environment. Forty-eight of the photographs (27%) in the totatiocolle
displayed features of the natural environment. As shown in Figure 8, of the 133 photaosglepict
the built environment, 90 of them (68%) were identified by research participanis@slize”
images. Forty-three of the photos (32%) were described as being “dislikgés. Of the 48
natural environment photos, 47 (98%) were “like” images and only one (2%) wasilee*disl|
image. This analysis perhaps illustrates that both the built and natural envireco@ain
elements that are important to participants. The built environment tended to be photbgraphe
more because participants came into contact with these elements on a dailyrbaduilt
environment tended to have more critics, as participants identified elements oftthe bui
environment as a “dislike” much more frequently than they did elements of the natural
environment.

The second analysis investigated the qualitative differences in the photoigrapbh of
the collections. Photographs were analyzed by the type of feature beingd@pitie
photograph. The purpose of this analysis was to examine the images that parttips@at®
display in their photographs, and examine the issues of place satisfaction. TialkleaBas the
“likes” displayed in the photographs. Photographs of various businesses around the community,

the beach/ocean, waterways/canals, and forest/foliage were the mostrcéikas of
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Figure 6: Example of the natural environment, as displayed in a participant gttatogra
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Figure 7: Example of the built environment, as displayed in a participant photograph.
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Figure 8: Satisfaction and dissatisfaction based on the type of environméisplaged in
participant photographs.
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participants. The businesses that were most frequently photographed as “likeesinaé stores
and non-chain restaurants as displayed in Figure 9. Big businesses were esintepronce
as a “like”. Houses/ architecture, recreational services, neighborhootefgeatnd community
events were also frequently photographed. Other features that were photograpdedtdiedli
as “likes” include icons of the community, Jockey’s Ridge, the Wright Brotheradvial
monument, representations of patriotism, wildlife, representations of envirommenta
sustainability (e.g. wind turbines, recycling containers) piers, chyrsiges, roads, and
representations of the climate (e.g. thermometer showing temperature).

As shown in Table 4, a number of “dislikes” were also displayed in the photographs
taken by participants. The most common “dislike” shown in the photographs were images
related to roads. Participants used photographs to document a lack of crosswalbksvealkss
for pedestrians, excessive traffic, and dangerous road designs. Another frequent pivedogra
“dislike” dealt with businesses. The majority of the businesses displayedeghetographs
were large stores such as The Home Depot, Wal-Mart, and Food Lion. Other sdisidteded
the excessive use of signs, empty buildings and houses and architecturahatypesticipants
felt did not “fit” the beach. Photographs of utilities, governmental buildings such as tdwn hal
and the police station, and pollution were also included. Interestingly, the onliétisli
photograph taken of the natural environment represented the storms that often s@ikethe

Banks.

Place Satisfaction of Participants Based on L ength of Residence
The photographs taken by participants were then sorted into three collections based on

their length of residence within the community. Photographs were analyzedgghe number

of likes and dislikes and by the types of features shown in each of the photos, but thighiene
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Figure 9: “The old mom and pop businesses that have been around for decades need to be
preserved. This is the heritage of our community that we are talking about aadibg them
down strips us of our history.” — Daniel
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Business 14
Beach/ocean 13
Forest/foliage 13
Waterway/canal 13

Recreation 11
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Icon
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Jockey’s Ridge
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Wildlife
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Patriotism
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Climate

Government Service

Road
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Table 3: Areas of participant satisfaction, as shown in photographs.
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Table 4: Areas of participant dissatisfaction, as shown in photographs.
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special eye to the participants’ length of residence. Sorted collectmmsisied of the

photographs taken by participants in Group 1, participants who have resided in Southern Shores
for more than 16 years. Sorted collection 2 consisted of the photos taken by participants

Group 2, participants who have lived in the town for six to 15 years. Sorted collection 3 was
made up of the photographs taken by participants in group 3, those who have called Southern
Shores home for less than five years.

The first collection yielded 54 photographs in total. As depicted in Figure 10, 46 (85%)
of the photos displayed “like” images. Eight (15%) of the photographs showed “dislike”
images. The second collection produced 66 photographs. “Like” images were depicted in 52
(79%) of the photos in the collection. “Dislike” images were shown in 14 (21%) of the photos in
the collection. The third collection generated 60 photographs. Of these, 39 (65%) photos were
“like” images, while 21 (35%) photos were “dislike” images. As the proportionakbdoevn of
“like” and “dislike” images illustrates, the participants who have residéda community for a
longer period of time took a higher percentage of photographs displaying whatttépyeted
as “likes” and a lower percentage of “dislikes” than the other two groups. Tiegaents who
have resided in the community for the least amount of time took a lower peeehfd@mptos
displaying what they perceived as “likes” and a greater percentafp@ios showing “dislikes.”

The features represented in the photographs taken by participants alsd Oyfexegth
of residence. Figure 11 shows the areas of resident satisfaction based on |lezgjtiente. All
three of the groups frequently photographed elements of the natural environmens, thech a
beach, waterways, and foliage as features of the community that theby Hiosvever, the first
group of participants, who have lived in Southern Shores the longest, photographed images of

their neighborhood, recreational features, and community events more freco@ntilye other
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Figure 10: Photograph distribution based on length of residence of participants.
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Figure 11: Major areas of satisfaction based on the length of residencampaiats, as shown
in photographs.
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groups. Examples of photographs of neighborhood and recreational features are shown in
Figures 12 and 13. Group two and three photographed businesses, mostly small non-ekain stor
and restaurants, and houses/architecture as features that they most liked.

In all three of the groups, businesses and roads, as shown in Figure 14, werehamong t
most frequently photographed “dislikes.” The first group also photographed pollution &8 a ma
dislike. The second and third groups photographed houses and signs that represented town rules
and regulations as features they disliked about the community. The first grougetas the
community for a longer period of time and seemed to be more concerned with environmental
factors, while the groups who have lived in the community for a lesser amount @fréinrere
critical of the decisions made by town officials. Figure 15 shows the majer@ressident

dissatisfaction based on length of residence.

Place Satisfaction of Participants Based on Employment Status
Next, the participant’s photographs were analyzed by the number of likes kkebdis

and by the types of features shown in each of the photos, as a function of employtnentiséa
photographs were arranged into two collections, based on employment status. The first
collection contained photographs taken by those participants who were currentlyesnpl he
photographs taken by participants who were unemployed made up the second collection.

In total, the participants who were currently employed took 92 photographs. Seventy-
four photos displayed what the participant considered a like and 18 representedentiétid
dislike. The participants who were unemployed took at total of 89 photos. Sixty-two of the
photos showed a like and 27 represented a dislike. As shown in Figure 16, 80 percent of the

photos taken by employed participants were of features of the community thakedewhile
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Figure 12: “I really like that Southern Shores takes spots like this and turnstiogphaices for
the community. | like that it's located in a place where kids can walk or rigebtkes.” - Carol
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Figure 13: “I love golf courses and there are some of the most beautifulscberseon the
Outer Banks. There are a lot of opportunities for recreation and to get out anchenjoy t
environment.” - Betty
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Figure 14: “The traffic gets so bad in the summer and tourists disrespgcttias and
regulations. They speed and don't stop at stop signs. It’s like tourists’ minds go eonvasat
soon as they cross over the bridge.” - Mary
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Figure 15: Major areas of resident dissatisfaction based on length ohieside shown in
photographs.
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Photograph Distribution Based on
Employment Status
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Figure 16: Percentage of ‘likes” and dislikes” based on participant empibgtatis.
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20 percent represented aspects of the community that they disliked. Seventy qfetiee
photographs taken by unemployed participants displayed a like and 30 percentdiaplaye
dislike. Therefore, there does not appear to be a large difference in the numbesbatidke
“dislikes” identified by those participants who were employed and those who waenploged.
Even though there was not a major difference in the numbers of “likes” and “dislikes
identified by employed and unemployed patrticipants, differences and comtiesrizdicame
apparent in the types of features depicted in the photographs taken by each of the gnoaps. O
again, photographs of waterways, foliage and the beach/ocean were common “likeg’bathon
groups. Similarly, roads and traffic were the most popular “dislikes” forrtiptoyed and
unemployed alike. The employed participants displayed businesses and images of the
neighborhood as elements of the community that they liked, while the photos taken by
participants who were unemployed showed recreational features as comimeri “kigure 17
illustrates the commonalities and differences in “likes” and “dislikest/eéen the employed and
unemployed groups. It makes sense that unemployed participants may heatel gr
appreciation for recreational features such as golf courses than tp&yeccounterparts
because they have more time to enjoy these features. Employed paditeépaetd to be
younger in age and may have children, which would explain their appreciationgbbogiood

features.

Place Satisfaction of Participants Based on Gender
Lastly, the number of likes and dislikes were tallied and the types ofdedtumd in the

photographs were analyzed based on the gender of the participants, as shown in Figure 18
Males and females often view places in different ways and appreciatia ¢edtures of the

community more than others. It is important that a community ensure the satistddoth
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Figure 17: Major areas of participant satisfaction and dissatisfactied basemployment
status, as shown in photographs.
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Figure 18: Percentage of “likes” and “dislikes” based on gender.
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males and females for the purposes of social equity. In this study, malesdtalkod 87

photographs with 64 (74%) of them being “likes” and 23 (26%) being “dislikes”. Femaleat

total of 94 photographs with 73 (78%) being “likes” and 21 (22%) being “dislikes.” ¢learl

there was not a large difference between male and female participmtsniumber of “like”

and “dislike” photographs they chose to take. Though this may be the case, tieesewe
considerable differences in the types of features the two groups chose to giotddedes

tended to photograph the built environment more than females. Out of the 87 photographs taken
by males, 63 (72%) of the photos were of the built environment and 24 (28%) of the natural
environment. Females, on the other hand, took 45 (48%) photos of the built environment and 49
(52%) of the natural environment. This distinction is shown in Figure 19. The most popular
“like” features photographed by males were small businesses, houses/veateaivays and

beach accesses. Females, on the other hand, most frequently photographed tleeach/o
forest/foliage, community events, waterways/canals and recredtabates as “likes.” The

“dislikes” of the two groups were relatively similar, with roads and bignesses photographed

as the most common dislikes. Males tended to “dislike” houses more than females, while

females tended to “dislike” signs more than males.
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Figure 19: Type of environment photographed based on the gender of participants.
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Chapter Five: Results & Discussion - Discourse Analysis
This chapter focuses on the findings of the discourse analysis. Discoursésaseaies
to identify, through a deep reading and interpretation, the major themes witippatic

expressions of place satisfaction.

A Place Divided
As mentioned earlier in the thesis, a simple content analysis can only gorso far i

uncovering the perceptions and sense of place of research participants. Consengently
necessary to analyze participants’ visual and verbal responses in terngeiofliscourses or
themes. By analyzing the photographs, certain overarching discourse® lz@arent to the
researcher. These discourses delve deeper into the meanings and renes et
participant photographs. The discourse analysis also pulls from the responsespéuicipant
provided in the photo-elicitation interviews.

One discourse that became apparent during both the review of the photographs taken by
residents and the photo-elicitation interview process is the representationter8diiores
community as a place divided. Even though the main attraction of living in Southern Shores i
the proximity to the beach, the vast majority of the year-round residents intedvpairposely
resided away from the beach area of the town because of the tourist population eathis ar
during the summer months. In order to better understand this concept, it is ryetwessar
understand the layout of Southern Shores. The town is split into what year-round resiéents
to as the “woods”, where most of the year-round resident population lives and the “beach”,
where the majority of the rental homes exist.

Even though the “woods” and the “beach” are both part of the same small coastal town,

the participants clearly viewed these areas of the town as having faenliifeialities. These



differing qualities include variations in the population, the architecturales$ithe homes, the
cost of land, and the overall environmental appearance. Participants referretivimoith&’ as
being a neighborhood, while they referenced the “beach” as being a rentalicitynnt he
“woods” community exhibits a sense of permanence because the homes araaksidanie,
as depicted in Figure 20, and the people who live in these houses tend to be year-rounsl resident
Most participants acknowledged that living in the “beach” section of the town would not be
desirable for a number of reasons. First of all, the “beach” community isseéetteone, with
people moving in and out on a weekly basis. Participants stressed the importancegoé havin
neighborhood as one of the requirements for place satisfaction.

The architectural design of the homes and the cost of the land in these twandratso
differs dramatically. Homes in the “beach” community are customauilyydn pilings as to
protect the home from possible storm surge. Many of the homes in this zone alsoenafk@ us
“reverse construction” style. This means that the main living area igtboatthe top floor of
the home, while the bedrooms are below. Homes are built this way in order to makemize t
view of the ocean. This construction style suits the needs of the tourist population, lmatmay
be the ideal layout for those who may want to make the home a permanent residencging\ccor
to the interviews, older residents find it difficult to navigate the many statste characteristic
of these types of homes. The “woods” community consists of homes that are moreoghiged t
year-round resident who may view the home as a permanent residence. Particgubnit
clear throughout this study that having a suitable home that fits their ayergdds is another
component of place satisfaction. Similarly, land farther away from the beatshttebe cheaper
than the land closer to the coast. Year-round residents may choose to purchase or build homes

farther from the beach because it is cheaper.
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Figure 20: “This is our home, located in a quiet, residential community. We hdwbtiss built
So it suits our needs. There are no rentals here so it is a very nice, peaceful heghber
Thomas
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In addition to the differences in architectural style of the homes and the cast af khe
“woods” and the “beach”, there are also variations in home size. Participantseisaus
noticeable increase in the size of rental homes that have been constructed indiie “bea
community in recent years. Some participants deemed these homes “mini-hstéiey house
up to ten bedrooms each, with multiple kitchens, exercise facilities and somsetiereindoor
pools, as evident in Figure 21. Most participants described these homes as $& yestmaese
they take up the majority of the property, leaving little room for foliage anchl space
between homes. Participants worry that an increase in these types of hordegraatifrom the
quiet, family friendly atmosphere of the Outer Banks. Because these homesaénalct large,
extended families or groups of families, and as a result, parking and noisec@s@eisto play.
Participants find it disturbing that these large homes are taking the pldmesvhall beach
cottages that once populated the Outer Banks.

The “beach” and the “woods” communities each exhibit differences in their
environmental appearances. The “beach” consists of hearty trees and shrubs)igestoaks,
that can withstand salt-spray and harsh winds. In contrast, the “woods” is cahsidere
deciduous maritime forest and is made up of live oak, red cedar, wax myrtle, loblolgnpine
even some hardwood tree species. For many residents, living in an area surroursleslibyat
necessary component of place satisfaction. Trees offer privacy and shadessity during the
hot summer months. Participants acknowledged that the beach environment can beta difficul
place to live because of the strong winds, especially during the winter month&votus”
environment lends itself better to year-round residents because it is favdnefrom the beach
and is more protected from strong winds and salt-spray. Participants acknowletgbdyt

feel safer living in the “woods” than in the “beach” during a hurricane or sttong $ecause it
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Figure 21: “I like the quaintness of the Outer Banks, how it used to be. The big housegnthese
bedroom mini-hotels take away from the quaintness of the Outer Banks. | don’t umtiasia
the property can even support them.”- Paul
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is further from the ocean. While the “woods” and “beach” communities reprepbgsigal,
natural distinction, participants appear to also interpret it as an importeaitismandary.

In addition to the physical division of the “woods” and “beach” areas of the community,
divisions between not only residents and tourists, but between residents themseleassal
Regional tensions are created between those who have resided in the area fpeaddraf
time and whose families originate from southern states and those who have mbeeal éat
from other parts of the country. Thomas, a participant who lived in various places around the
country before settling in Southern Shores three years ago discussed how thoskydrigm
southern states and those from “up north” do not always see eye to eye regardimgssags.
He recalled seeing a bumper sticker that read “We don’t give a damn how ybumitbirth!”
on numerous vehicles in the Outer Banks. Likewise, William discussed his displesih “the
people from the New Jersey suburbs who move here and want their green lawns and white
fences.” These regional tensions play a large role in the sociaustre¢the community,
creating divisions in the population base, and have an effect on place satisfaction.

Tensions also exist between newer residents and those residents who hadenrésede
area for a longer period of time. Newer residents tend to have a mindset claaéoforisitors
than residents. Previous literature conveys the idea that there is @neldmativeen resident and
visitor, when in fact, the line is very blurry. Newer residents see a placeuolradiiferent way
and may require different types of services and amenities than those reshehive lived in
the area for a longer period of time. The length of time that a person has readetea
clearly plays a role in his or her place satisfaction. Different mindsgésding the community
may create tensions between newer residents and residents who have lived aftireaare

longer amount time.
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A Place of Consistency
Even though Southern Shores is located on an ever-changing barrier island, some

participants invoked a discourse that represented the community as a place tdraonsibhe
majority of participants began vacationing in Southern Shores long beforgyégaiome. Many
of the participants either served or had spouses who served in the military aedwdsthair
families moved frequently, often to different areas of the country or the world. Bemwh
participants bought homes in Southern Shores during the time of their militaryeservic

Most of the participants developed a significant bond with the community before
becoming year-round residents, a characteristic different from previousssfueli&asterling,
2005). Even though this may be the case, participants recognized that theyefehtlyff
toward the community when they were vacationers as opposed to when they becamengear
residents. Thomas shared that his children feel as though Southern Shores is tliewimome
because it was the only place that their family was able to return to suntenesuaimer
consistently. The children, now grown, feel a connection with the place and both held their
weddings in Southern Shores.

Similarly, participants felt as though they live in a “special placeabse they were
located in close proximity to so many tourist attractions. According to ipais, one of the
benefits of living in Southern Shores was that their relatives and friends oftetowasit them.
Participants’ families often combine their vacations with family visitd thus save money on
lodging. Living in a place that is appealing to other people, especiallyyfamil friends plays a
role place satisfaction. The community in which the participants reside idiagfeadthers for

a number of reasons that also contribute to the place satisfaction of residentshigrom
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standpoint, tourism is seen as a positive aspect of living in a tourist destinatiomoinhis

illustrates how tourism can contribute to the place satisfaction of residents.

Human-Environment I nteraction
Another discourse that became apparent in the photographs and interviews isnSouther

Shores as a place that fosters human interaction with the environment. It ibatigarticipants
identify the beach/ocean as being an important aspect to everydaythieedommunity. Every
participant in the study photographed the beach/ocean, as shown in Figure 22, astaf degpe
community that they liked. In a number of cases, participants labeled the ppbttgathey
took of the beach as being the one image that most defines the community. Otheaphstogr
that depict the importance of the human-environment interaction include photographs of
Jockey’s Ridge, the emblematic sand dunes and various ecological resensgsdadhe Outer
Banks (Figure 23).

A number of participants mentioned their spiritual connection with the environment as
being an important aspect of why they chose to live in the Outer Banks communi§andra’s
first visit to the Outer Banks, she felt that it was her home. After her husbanttis stesafelt
safe living in the community and the proximity to the beach provided her with peace of mind.
She found that living near the coast helped her grieve when her mother passed amahy seve
years later. Betty found the beach as being a stress reliever. It procmesoatable location
to walk and reflect on daily life. Anne felt as though the proximity to the beachoeasfor a
health. It promotes a healthy lifestyle and encourages people to walk, sd/iemjay nature.

The human-environment interactions discussed were not solely positive in the tyes of

participants. Hurricanes, tropical storms and nor’easters often hit the Quites, Borcing
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Figure 22: “The beach is a big attraction of course. I've always loveattan. There is
nothing more restful and calming and wonderful than sitting there and looking aetre dts
a big part of our lives.” - Anne
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Figure 23: “Jockey’s Ridge is just such a cool place. You can watch the lderg gind it's so
relaxing. | think that's why a lot of people come here. You can go to places lkey3oRidge
and create your own fun and not have to worry about spending more money.”- Betty
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residents to adapt to the effects of driving rain, harsh winds and storm surgaepdtdstic
described hurricanes as being one of the negative aspects of the communiogra Ba
photographed hurricanes as being a dislike, as shown in Figure 24. Participanysd tinat
hurricanes are not only scary experiences but are also the cause of disandetize
community. Emergency managers and town officials are forced to make emaclegisions
for both tourists and residents. Oftentimes, officials advise evacuations buthediel
decision up to the residents themselves. Participants described the mansdl Hreg these
decisions can create, including concern for their homes, belongings and petipahgstworry
about the cost of evacuating (gas, hotel fees, etc.) and the fact that if theyultesva@ one
will be present to handle damages that maybe occur to their homes.

Living in a coastal community that is susceptible to frequent storms alsts figher
costs. In addition to high insurance premiums, taxpayers’ money is used to fix roadtessd ut
that have been damaged as a result of a storm. The majority of participamsetistheir
displeasure with the construction of new utility poles, as shown in Figure 25, locatgdle
main road (State Highway 158) on the Outer Banks. The majority of participantthese
poles to be unsightly and from what they believed, unnecessary. Daniel was the taripapar
who felt as if these new poles were a positive addition because they would besmsieat to
high winds. Thomas voiced similar annoyance with roadwork that occurred in Southern Shores
beginning in September 2009. The project involved fixing Highway 12 and raising ttye util
lines so that they would not be covered with water during storm events. This particula
participant owned a business and felt that the construction would have been betteoistheed f

winter months when there are fewer tourists, rather than during the tourt.seas
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Figure 24: “I took this photo to show the hurricanes that hit the Outer Banks. This is one thing
that | really don't like about living here. They cause us to have very costhamtsuand they
can be scary. We've evacuated a couple of times. We figure if they teljoswe need to

go.” - Barbara
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Figure 25: “The poles that they are putting up along the bypass areesyekguess it will help
to strengthen the utilities, but this is an ugly way of doing it.” - Paul
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From the photographs and interviews with participants, it is apparent thatjdrgyma
feel a connection with their natural environment. Paul and Daniel stressatptreance of
sharing this connection with visitors by fostering eco-tourism within thevaamty. According
to them, businesses that support eco-tourism, as shown in Figure 26, should be encouraged to
bring their services to the Outer Banks. Residents felt that by nurturibgutists’ connection
to the environment, tourists will be more likely to treat the environment with ngpeaie
Creating an eco-tourism sector in the Outer Banks would help discourage tioomsts
disturbing nature in harmful ways. Participants stressed the fact tdasguino are familiar
with the flora and the fauna associated with the area should lead tours so hebdmats
disturbed. Participants were pleased with the waterfront boardwalks and bgeasrahown in
Figures 27 and 28, which have already been established in various locations acrossrthe O
Banks as an outlet for self-guided eco-tourism. These trails and boardwalks piicaatien for
people and help to prevent them from traveling into areas that may be easilyedistur

Increasing the environmental sustainability of the community was arnofher
important to some of the participants. Mary and Daniel discussed their apipretor the wind
turbines, as shown in Figure 29, that have been installed in various locations on the Outer Banks
Both agree that harvesting the wind for energy on the Outer Banks is alsgisidn and hope
for more of them to be constructed in the future. Mary would even consider instaléreg her
own home once they become more affordable. Daniel and Mary also discussed other $olutions
the energy crisis and the generation of drinkable water. Carol voiced hesiaipundor the
curbside recycling program in Southern Shores, as shown in Figure 30. SouthernsShroges i

of the few towns on the Outer Banks that provides this service to its residents tmd. visi
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Figure 26: “I like these types of businesses. The business is to take you mtolty sections
of the community. The guides take you to explore but yet not disturb the environment. dVe nee
to preserve the integrity of this environment.”- Daniel
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Figure 27: “The new boardwalk along the sound and the parks they have recentlyenade a
beautiful and it's so lovely to walk along the water. Whenever we have guetigevthem
there.” — Donna
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Figure 28: “I love that the town has set aside land for these bicycle pathew# that they
want to preserve land for the people to use. It helps us to enjoy nature and stay ‘hezétfoy
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Figure 29: “The wind turbines that have been installed are just wonderfush bve had more
of them. | wish | had one in my own backyard, but | just can’t afford that. | tténgreat that
they're trying to conserve energy and go green.” — Mary
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Figure 30: “We have curbside recycling in Southern Shores and | think thgrieiéisthat the
town makes it easier for residents and tourists to recycle. Otherwis@ytiaply wouldn’t do
it.” - Carol
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resdential and rental homes are equipped with recycling bins, thus making thegeesaitess
very simple. Carol felt as though Southern Shores had the right idea in making geegishin

for residents and tourists.

A Place of Rich History
The Outer Banks community proves to be historical, from the first flight of thghWVr

Brothers in 1903 to the various lifesaving stations and lighthouses that have stood for hundreds
of years around the island. Participants voiced pleasure in the fact thabtheiunity takes
pride in the history of the area. The Wright Brothers Memorial (Figure 8% )one of the
landmarks that was photographed and discussed most by participants. Those who chose to
photograph the Memorial did so because they felt that it showcased an importaitahstent

for not only the Outer Banks, but for the world as well. One participant shared thiti¢jiné
Brothers Memorial was one of the motivations behind her daughter gettingdier lgense.
Another participant

discussed how the First Flight Centennial Celebration that took place in Dec®0Beras one
of the most memorable events she had ever attended. People came from all ovedtfog worl
the celebration, and participants felt proud to call the Outer Banks their home.

Preservation of older buildings and architecture as a way to uphold the histaucal na
of the community is a similar topic discussed by participants. Photographs af thegd Head
style cottages, as shown in Figure 32, were common in the collections, as hstibas
businesses and restaurants. The traditional style ranch homes, or flattop saheeg;tad in
Figure 33, were types of homes built around the Outer Banks community during the mid-
twentieth century. Participants want some of these homes to be preserved ds maiagain

the old flavor of the beach. The Outer Banks Community Foundation works to raise funds to
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Figure 31: “I really love the history behind the Wright Brother's Monument. Mytltau
worked there when she was in high school and it inspired her to go get her pilot's.tieens
Betty
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Figure 32: “We used to come to the Outer Banks a long time ago and this is wihatallses
looked like. We just love the old Nags Head style. We built a house in 2000 that resembled the
old style houses. There’s history behind these houses and it's a neat memorty.” - Bet
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Figure 33: “I feel sad that they are tearing down the flat top houses in Southezs. Stfior
you've been here a long time, they are part of the history. | realize mreptatitied to do what
they want with their property, but | hope a few get saved.” - Carol
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preserve the flat top homes, and many of the participants in this project arengithkers of the
foundation or support its purpose. Many of the old businesses and homes have sentimental value
to participants who have either lived in or visited the community for a long periodeof t

Participants hated to see old memories torn down in order for new development to be
constructed.

Participants felt that the historical aspects of the community cactaiurists who are
interested in the history and culture of a destination and are looking for more thamwpest at
the beach. According to them, continuing to preserve the heritage of the Outer Banks
community would help to encourage cultural tourism in the area and give tourists mons opti
for activities while on vacation. Fostering cultural and heritage tourishei@tter Banks
community would give local residents the opportunity to showcase what they love alrout the

community and possibly provide residents with additional business prospects indhe fiel

A Community of Volunteers
Participants frequently labeled Southern Shores as a community of volunteers.

Participants themselves, as well as their friends and family, have invbk@delves in a

number of volunteer activities around the community. The community takes caréesbit
fortunate and helps those from outside of the community. Betty discussed her invohaiment
a visually impaired fishing tournament, as shown in Figure 34, that took place at oneochthe |
piers. Many people volunteered that day, including local students. She said thabinisian
occurrence to find residents who are ready and willing to volunteer at various cognevemits.
One may think that the unemployed participants would be more inclined to volunteerebaicaus

the extra time they may have, but this was not necessarily the case. Both gremptoyed
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Figure 34: “I helped with the visually impaired fishing tournament at thad fwer. 1 love it
because that's how our community is. We had so many volunteers and | reatyslifdedut
our community. We’re very giving.” - Betty



and unemployed participants discussed their roles in volunteerism in the comamahitgw it
played a role in contributing to their place satisfaction.

Thomas, Sandra and Michael chose to include photographs of churches in their
collections. As shown in Figure 35, Sandra chose to photograph her church as a part of the
community that she liked. Some participants discussed being quite active tivtiniown
church community, while others simply attend Sunday services. Participants foulog tha
joining a church, it enabled them to meet other people when they first moved into the
community. One participant said that the people of her church became her faraugdshe
did not know anyone when she first moved to the Outer Banks. Other participants discusse
how the church communities were distinctive in the Outer Banks and other touiishtitass
for that matter because during the tourist season there is a mix of locahtesia tourists who
attend services, as compared to the off-season when only residents attecgari@rti
acknowledged the importance of having the tourists attend services becaus®tietary
contributions are vital to the maintenance of the church. This again makes the paourtbiat

can contribute to resident place satisfaction.

Preservation of Natural Beauty
The preservation of the natural beauty of the Outer Banks community was a popular

theme or discourse running throughout the participant responses. Participants fousgsanyec
to maintain the integrity of nature because it is why they chose this comraarifieir home in
the first place. Similarly, it is what draws tourists to choose the OutésBss their destination.
All of the research participants agreed with the concept of preserving theB2uik’s natural

beauty, however, they disagreed on the types and degrees of preservation.
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Figure 35: “This is my church, Kitty Hawk Baptist. When | first moved Hed@n’t have any
family or anything so they served as my family. My faith is very impottane and | like that
the church is very active in the community.” - Sandra
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Examples of areas in which participants disagreed were the presereemfawns and
the construction of large rental homes. William found it disturbing that fellowemts would
buy a plot of land and cut down every tree before building their home, as is evidentran J6g
William built his home where he did because of the presence of the maritese fete does not
understand the reasoning behind destroying parts of the forest in order to plamt lagrein an
area in which lawns are unnatural. He feels that lawns are not only eyesorés) the a
irrigation that is needed for their upkeep creates water supply issues. However, othe
participants included photographs of homes with green lawns as images thieithe\hey
liked the suburban, neighborhood feel that the traditional residential home created.

Similarly, participants were divided on the issue dealing with the conetiuaftlarge
houses, deemed as “mini-hotels” by some participants. William and Pau fletiiagh these
types of homes detract from the general feel of the community and the naturaheent by
taking up the entire piece of land. These types of homes also bring about parkingseagte
and septic issues. Betty and Thomas, on the other hand, took photographs of large rental homes
as aspects of the community that they liked. Both were very large, ygtonatad the old
“Nags Head style” architecture into their construction. These particifgntsat these homes
were beautiful additions and improved the appeal of the community.

Participants, for the most part, acknowledged that having big-box retail stmtesas the
Home Depot and Wal-Mart present in the community did make their lives easi@ydmwhe
majority said they would sacrifice the conveniences that these stores pgriondee
preservation of the land. Participants expressed their dissatisfactiotngviarge tourist stores

such as Wings, as shown in Figure 37. These stores are scattered acos$sriBanks, and
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Figure 36: “I don’t understand why people buy a piece of property and tear dotve aéds. It
just doesn’t make sense to me. Why move to a maritime forest and put in a green kate? |
it. It's a waste of water and it doesn’t look good.” — William
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Figure 37: “There are way too many of these types of stores. There’'schtona# of them. |
have no idea how they all stay in business. Their stuff is terribly overpriceaskedabay all run
50- 75 percent off all the time. We need more of a mix of retail, not these tygesesf”s
Thomas
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sell low-quality products and souvenirs. Participants acknowledged that ihresecstme with
the tourism industry; however, they felt that there were far too many of thauhfeR as though
it was only a matter of time until the natural beauty of the Outer Banks s aaksey by the
construction of big businesses, large rental homes and roads. He felt thaidess ras already
started, and that the residents must fight in order to preserve the natural béla@tQoter
Banks so that future generations can enjoy it.

Another issue that concerned participants was water pollution. Betty worried about the
drainage pipes that direct storm water off the roads and dump it directly intoete, as is
evident in Figure 38. Oil and other debris accompany the water, especellg Eftge storm
event. This concerned her because she has known children who have gotten sick aft@rgswim
or surfing near these pipes. Sandra was similarly concerned about bacteveréamund at the
sound-side beach in Southern Shores. On occasion, the beach is closed because ths water tes

indicate that the levels of bacteria are not safe for swimming, aseeped in Figure 39.
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Figure 38: “This pipe takes all the storm water off the road and its nasty. W&hile my kids
were growing up here several of their friends got sick because they go dogtoteesim or
surf. We need to treat that water someplace else rather than taking affritjet road and
putting it into the ocean.” - Betty
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Figure 39: “This sign shows the problems they are having at the sound-side bdablactétia
in the water. This has been a hot topic at town council meetings, how we can fix the greblem
Sandra
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Chapter Six: Results and Discussion - Issues of Concern Among Rantscip
This chapter is the third of three that present and discuss the findings of the thes
focusing specifically on issues of concern identified by participants thrbvegtphotographs

and the follow-up interviews.

Tourist Behavior
Participants highlighted several points of friction that exist betweeterds and tourists.

Many of the participants expressed concern over the fact that tourists oftedinmot clean up
after themselves or their pets. There was a sentiment expressed dpgasgithat tourists do
not care about the appearance of the town because they live there for a vedyalinutent of
time. Residents expressed the view that tourists are interested in hgood time and “getting
their money’s worth” while on vacation, and as a result they are often loud and diftégpe
local residents. Residents find it bothersome that tourists often do not realitteetbatre
people who live in the town year-round and have a daily routine, such as waking uprearly fo
work in the morning.

Another tourist behavior that participants find bothersome is the tourists’ needttorti
gratification. Participants presented the idea that since the majorityradts on the Outer
Banks travel from the northern states, many are accustomed to quick, immsediate. Many
do not realize (or do not care) that the pace of life in southern states is okeandifthan what
they are familiar with. Residents identify tourists as being demasditigecalled events when
tourists were rude to locals at restaurants and stores because they werneedodsickly
enough for the tourist’s liking. In contrast, two residents interviewed showed aicedpa

tourists because of their “vacation pace.” These residents have full-timengbfeebas though



tourists often have a slower speed of pace and this often interferes with yireutaie of local

residents.

Development
Further development in the community of the Outer Banks has some residents divided

based on the responses of participants. During the interview phase of the pragiectises
provided their opinion on the construction of the new Currituck County Bridge that will connect
the northern Outer Banks to the mainland. Nine participants were in support of the bridge
construction and four did not support the construction. The majority viewed the bridge as a
means of alleviating traffic problems during the peak tourism season. Thairgma
participants felt that the bridge would exacerbate the overpopulation and ¢mafestion
problems. Since the new bridge is still in the planning phase, residents were not able t
document this concern in a photograph. Though this may be the case, this was a popular topic
that came up during the interviews.

In contrast, photographs that appear frequently in the study’s collectionaayes of
empty stores and strip malls found in Southern Shores, as shown in Figure 40. Partacgpant
disturbed that new buildings are being constructed when there are so manyuddargs
already in existence. It is suggested that these existing buildingsdsated and put to use
before new buildings are constructed. As shown in Figure 41, photographs ofdaegessth
as Wal Mart and Home Depot are also frequent. Participants discussedrtogarece with the
construction of a new Lowes store near the Wright Brother's Memorial Monuriibete is a
general agreement that the Lowes itself is unnecessary and itsnouedr the monument is

disrespectful.
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Figure 40: “We have a lot of new construction and all these empty stores sty try to fill
these buildings before they build new ones.” - Daniel
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Figure 41: “Big retail stores such as this one are unnecessary here.aléayway from the
mom and pop stores that had been around forever. This Home Depot forced Kitty Hawk
Hardware to close down. That was a small family owned business that was good for the

community, and now they’re gone.” — Daniel
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Services and Utilities

Another area of concern discussed by participants deals with the servicetitea®l ut
provided to the public. Many of the participants felt as though there are redundemeres
comes to the services that are provided to residents and tourists. Thomas discussed the
importance of consolidating some of the services, such as the police and éee faeebelieves
that it is wasteful for each of the towns on the Outer Banks to hire year-round palitteea
forces, which do the vast majority of their work during the tourist season. Hi®sauto hire
what is needed for the year-round population and contract outside help for the tosost asa
is done in many other resort destinations.

Anne and Daniel each discussed the need for public transportation on the Outer Banks.
They believe that the addition of public buses would lighten the traffic and lessezethéor
public parking. Also, public transportation during the tourist season would help to reduce the
number of car accidents, especially those related to drunk driving. They believedlinat
transportation would be one way to alleviate some of the perceived tensions betwisenandr
residents. Both groups would benefit from a reduction in traffic and the need for parking

A growing concern identified by some participants was the lack of medmhaliés in
the Outer Banks community. Recently, a local hospital was built, yetviseseare limited.
For Donna, this was a significant drawback of living in the community. According to her,
residents are forced to drive up to 100 miles in order to reach certain specialedslitibn to a
shortage of large medical facilities and specialists, the community doederat bfoad
selection when it comes to family physicians, dentists, and other standardlmpealitices.
Because of this lack of services, participants worry about continuing to residedorhmunity

as they age.
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Beach Access & Replenishment

Beach access and replenishment were other topics that were common inussahsc
with participants. The majority of participants felt that beach acceks tommunity was
sufficient. Figure 42 shows an example of a beach access commonly found in the cgmmunit
Most liked the fact that public parking was limited because it kept beach ctowdsinimum.

In order to park near the beach accesses, the town of Southern Shores requiredesllteehi
have a parking pass. Only residents of Southern Shores, second homeowners, and tourists
renting homes within the town limits have the ability to obtain a parking passcigents did

not oppose this method and felt it was a good way to limit traffic congestion near ¢he bea
accesses.

Beach replenishment, however, is a different issue altogether and participants we
divided on the issue. Several participants were also second homeowners, with ocesantabnt r
homes. Participants with oceanfront homes wanted beach replenishment to occurtm order
maintain the beach in front of their rental property. On the other hand, those pasgieipant
did not own a second home felt as though the beach should be left to take its natural course and
that spending tax dollars to “fix nature” is not worthwhile. This indicates that pydpeure is
a major point of interest in Southern Shores and other coastal tourism communities wbtkure
in auto-photography might focus more intently on differences in likes and dislikgebgrty

status of participants.

Rules and Restrictions

Participants voiced concerns regarding the local laws and covenants of Southesn Shor

and other towns on the Outer Banks. Participants felt that Southern Shores had toawnany la

104



Figure 42: “I selfishly love having private access to the beach. Jusatkeays are private.
Anyone can walk on the beach, but it really keeps the crowds down. Yeabh, itsis, dmlfiit's
one of the reasons we live here and in return, we probably pay more in taxes.” - Anne
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and that some were overly strict. The nature of these rules and regulatiomsgative of small
town bureaucracy. Betty felt that Southern Shores tends to post far too many sstpasyrasm
Figure 43. One rule that participants disliked the most was the restioe=idf the year that
dogs are allowed on the beach. Participants felt that as long as the dog=sasleed,|than they
should be allowed during any time of the year. This is an issue that participaatstaght up
with the town council, but have had little success in getting their voices heartipBats also
felt that it was necessary for laws to be consistent with other towns on theBaoks so as not
to confuse both visitors and residents.

Participants understood that, because it is a popular tourist destination, Southern Shores
and the Outer Banks community as a whole, need to create rules to regulatd&havior. As
a result, resident privileges sometimes suffer. Paul discussed his displegisuhe new
restrictions placed on beach driving. He felt as though tourists ruined the grieilbgach
driving because they did not properly respect the rules that were alreauplsee. Also, new
restrictions have been created because the beaches were no longer atulietthéasheer
numbers of vehicles. Paul feels as though beach driving should be a privilege of residents

that tourists should either be restricted from participating or a heftyhéeddsbe required.

Crimeand Drugs
Most participants discussed feeling safe within the Southern Shores community.

Participants acknowledged that some robberies do take place during the off-seas m
because so many rental houses are left vacant. For Betty, Thomas and Donmuéd bieess
were a concern because they own rental homes in the community. Other pastidiganot

worry about having their own homes broken into. Two participants, Paul and Anne both stated
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Figure 43: “One thing | hate about Southern shores is all the signs. And they’reéhahgsithat
basically say no. | mean, look at how many signs there are just to get on the belhateto te
what | can and can’'t do. And that’s so typical in Southern Shores. We call it the land ef no.”

Betty
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that a drug problem does exist in the Outer Banks community. They felt thaplienpis not
because of tourism itself, but that tourism may be the reason the problem is natdadingth
appropriately. Paul and Anne discussed that the community tends to turn a blind eye to the
problem and act as though it will go away on its own. They felt that the drug problemgs bein
ignored because the community wants tourists to continue to perceive the OlkeaBa

family friendly destination and addressing it more directly would damagienthge even if it

would deal with the real problem.

Tourism and Resident Place Satisfaction
The majority of participants described tourism as being an “annoyancetébe dealt

with” or a “necessary evil.” As previously discussed, length of residengéoyment status,
and gender all played a role in how participants viewed the community. All of thetprojec
participants initially visited the Outer Banks as tourists. At a later, éach made the decision
to move to the community. As a result, participants may be more accepting sintaumd its
impacts. If the participants had not been tourists, they may not fully understand thanmtkeeds
wants of tourists when they are visiting a destination for vacation. Bagdttiaaft tourism was
a vital part of the community, but as Southern Shores became more of her home, tise tourist
became more bothersome. She felt as though they were intrusive since theymhly spert
amount of time in the community. Barbara’s sentiments towards tourists echmaghtiuit the
discussions with other participants as well. Participants recalled eveviigcmtourists were
rude and appeared to be unaware that the community was a residential one, a8 taeitiat
destination.

On the other hand, participants acknowledged that tourists play an importantthae i

economy of the community. They realized that without tourism, the community would not be
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what it is today. Several participants acknowledged that their lives would heelghadfected
without the presence of the tourism industry. Betty said she enjoys the teasshsand being
able to meet people from across the country. Other than the traffic and comgestithey

bring, she misses them when they are gone. Paul and Daniel both discussed the ingfortance
catering to the tourists’ needs. They believe that, in order to sustain the ecufrtbiey
community, it is important that tourists continue to choose the Outer Banks as théwrvac
destination. Issues such as severe traffic congestion on turnover days neesstivied so that
tourists do not gain a bad impression of the Outer Banks. There are many other beac
communities in North Carolina and elsewhere in the country, and it is important to keep the
tourists coming back to the Outer Banks.

The majority of the photographs taken by participants and the issues discussethéuring
photo-elicited interviews related in some way to tourism. Tourism sust&3uter Banks
community, helping to keep local stores and restaurants in business and providing funding for
other community projects. As previously discussed, one of the most popular of the “dislike”
photographs that participants chose to take dealt with roads. Traffic congeskph
crosswalks and sidewalks for pedestrians and poor road designs were among populast
complaints. Each one of these problems is exacerbated by tourism or affestsniiei way. A
large tourist population obviously increases the amount of vehicles. A lack of crosanalks
sidewalks, makes it difficult for tourists (and residents) to walk insteadwef r and from the
beach and to other destinations. Poor road designs, such as dangerous turning laasesthecre
amount of accidents especially during times of high traffic.

Another popular complaint among participants was the presence of big box re¢ail stor

All of the participants, with the exception of one, listed stores such as Home Depdtdawal
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and Wings as “dislikes.” Participants believe that these stores exist @@mmunity because
they are sustained by the tourism industry. Participants also discussetisgagisfaction with
the construction of a new Lowes Home Improvement store. Participants do ras fieeligh
the store is necessary and its location next to the Wright Brothers Mema@van more
disturbing. Stores such as the Home Depot and Loews are sustained indirecthohyishe t
industry. The construction and upkeep of rental homes require these types of statesfor or
supplies.

From the analysis of the photographs and the discussions, it is clear thatahty miaj
the participants want the Outer Banks community to remain similar to whatutrently. They
believe that the current infrastructure cannot handle an increase in touhsttafiic situation
during the summer months is a common point of frustration for residents and most likely for
tourists as well. Participants feel as though solutions to the traffic andssed ineed to be
resolved not only for their own benefit but for the well-being of the tourism industry.
Participants feel that if the traffic becomes worse, tourists may Hewchative places to
vacation, thus hurting the economy of the Outer Banks.

Participants also feel that by keeping development to a minimum, the “old flaube€ of
beach will be kept intact. Participants discussed this as being one of the rmansnehy they
chose to vacation and live in the community. Likewise, they feel that this is probatdy the
main reasons that tourists chose the Outer Banks as their vacation destinatioratiédabgach
destinations have been built up over the past years with vast numbers of hotels, anpakse
and boardwalks. The Outer Banks, however, has remained a relatively quiet place, where
development has been kept to a minimum. Large hotels are relatively hard to canaktie

single-family beach cottage still remains the norm. Though this may lbagbeurrently, many

110



participants are concerned about the daunting trend of the construction of largbdtalsi*
These types of homes accommodate many families and the majority ojppaitsdeel that
these structures detract from the “old flavor” that they hope to preserve.

Part of retaining the “old flavor” of the beach requires preserving sothe oid
businesses, many of which have been in existence for a number of decades. Tharhster B
home to non- chain restaurants and shops that characterize life on the coast. Rarfeapthat
these businesses are important to preserve because they help to retain tief afgoeall
coastal community. This is not a simple task, however, due to the construction oftiitge re
stores. Wal-Mart and Wings are able to sell goods to tourists for much cheaper sraaltee
stores. Likewise, chain restaurants often put the smaller, local regsaowd of business.

Participants would like to see the tourism industry of the Outer Banks delvyerapcts
that support ecotourism and heritage tourism. The Outer Banks has so much to offer from both
an environmental and historical standpoint. When searching for a beach destinatamafion,
visitors have many choices. Some visitors may search for a destination énahwdfe than just
the attractions of the beach and the Outer Banks is one of these places. Fromarihefhiss
Wright Brother's first flight to the shipwrecks and lighthouses scattemedsthe Outer Banks,
there are many different historical avenues that visitors can explore ai$ntthe environment
of the Outer Banks fits the bill to make it a destination where visitors caaipaie in
ecotourism.

Participants acknowledged that the Outer Banks has become branded as a tourist
destination through the “OBX” brand name, as shown in Figure 44. It is not uncommon to see
the popular “OBX” sticker on vehicles several hundreds of miles away from theadiest.

Participants thought it was noteworthy that residents and tourists aliketlpdseestickers on
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Figure 44: “I really like the logo. It's unique and catchy and people from allrewegnize it. |
can be driving somewhere relatively far from the Outer Banks and peopigawvél It's neat
how it caught on so fast!” — Barbara
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their cars to identify with others who enjoy the Outer Banks either as a honzatona

destination.
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Chapter Seven: Conclusions

Gaining a better understanding of resident place satisfaction, residemgSeewards
their community, and resident perceptions of tourism is vital to fulfilling rasideeds and
creating a place where people want to live. It is hoped that this thesis hasdeipa better
perspective of what residents of Southern Shores, North Carolina like and disliketzeir
community and the various features and issues that play a role in dictasadiklbe and
dislikes. This thesis examined the elements of the Southern Shores communitysthsatrafy
residents and those that residents feel need improvement. Tourist destinatiopsitote
preferences of tourists ahead of those who live and work in the location, but thiglisreim
sustainable for the tourism industry at that destination. Tourist destination® maauhtain
their resident population and in order to do so they must keep their residents satigfledsir a
be responsive to their opinions and needs. Maintaining the resident population and ensuring
satisfaction is vital to safeguarding resident support for tourism, one of thmnents of
creating a socially sustainable tourism industry.

A methodology based on auto-photography and photo-elicitation was used in the thesis in
order to explore the thoughts and feelings of residents of Southern Shores. In codeeto c
what the participants liked and disliked about their community, they were asked og théat
likes and dislikes in a series of photographs. Studies show that photographs have the unique
power of unlocking feelings that would not otherwise be revealed in a conventiorey sr
interview. This thesis sought to gain entry into the participants’ sense ofgoldaetermine
their level of place satisfaction. In reacting to the photographs, particijmavsyed their

perceptions of the community, and where tourism fits into these perceptions.



Generally speaking, it was found that the majority of the study’s peatits were
satisfied with their community. Seventy six percent of the photographs depictezhtdeof the
community that participants identified as a “like,” while 24 percent portraygdres that
participants identified as a “dislike.” As chronicled by the photographs thatdblk,
participants tended to like small businesses, the beach/ocean, waterwayséahal
forest/foliage the most. They tended to dislike roads/traffic and big ataihstores most.

The thesis also examined the likes and dislikes of participants based on the personal
characteristics of length of residence, employment status, and genderipdtas who lived in
the community for a longer period of time were more satisfied with the comnuovaitgll then
those who had lived there for a shorter period of time. The group who had lived there the longest
liked elements of their neighborhood, recreational features, and community eventsthe
while the two groups who lived in the community for a lesser amount of time liked small
businesses and houses/architecture the most. All of the groups, regardless of iesgierce,
disliked large, retail stores and roads/traffic. The participants who hadd &sithe area the
longest disliked pollution, while the participants living there for a shorter peritohefdisliked
houses and signs representing community rules and regulations.

For this particular study, there was not a discernable difference foumel teice
satisfaction of employed and unemployed participants. There were howefezentiés and
commonalities found in the types of features that employed and unemployegaatsidiked
and disliked about the community. Employed participants tended to like local busiaedse
neighborhood features the most, while unemployed participants favored recrdattunas.
Roads/traffic were most frequently photographed as being dislikes for both the edhgtoyp

of participants and the unemployed group.
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Similar to employment status, there was not a major difference found in the plac
satisfaction of female and male participants, but there were qualitdfimesdces in the types of
photographs each group chose to take. Female participants tended to take photodraphs of t
beach/ocean, foliage/forest, community events, canals/waterways, antioratdéeatures.
Males favored photos of local businesses, houses, canals/waterways, and lessgsacc
Interestingly, 72 percent of the photographs taken by males were of the budnhemsmt, while
only 48 percent of the female group’s photographs depicted the built environment.

The significant findings of this case study show that among the three patrticipa
characteristics, length of residence, employment status, and genddr deresidence was the
only one that played a significant role in the place satisfaction of partisip&milarly, length
of residence was the only characteristic that exhibited differences in mpemal feelings about
tourism in the community. Length of residence, employment status, and gérdiéy however,
generate qualitative differences in the types of photographs taken by drerdiffroups. Itis
apparent that personal characteristics dictate what community feed¢srdents like and dislike.

The information gained from this thesis was intended to assist planners, gerernm
officials, and community leaders in making decisions about future development in the
community. Decision makers need to ensure that they communicate with, and involve, al
stakeholder groups within the community. This thesis asks planners to rethink thamno@ort
public input and the ways in which input is collected. It also asks that planners aradsoffi
understand the true value of individual opinion.

As this thesis has argued, community residents have important ideas and @esdbapti
they are willing to share. These perceptions can then inform public policy and plaffantg

in Southern Shores. For example, zoning laws can limit the construction of big bbstoetsi
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and can assign appropriate locations for their construction. Historic prsesan protect
structures that are of historical significance to the Outer Banks commumiitgstructure
planning can design and implement road systems that are both effective and sdfe. Sm
businesses can be given incentives to support their continuation in the community. Land can be
set aside for recreation and neighborhood features such as parks and bike pathsseiace the
aspects of the community that are important to residents. Similarly, towispaasor
community events and find ways to encourage volunteerism in the community.

In addition to providing information about how residents feel about their community and
the perceived impacts of tourism in the area, this thesis also contributes tahbdatoyical
use of photography in geography and tourism studies. Research participantsryere ve
enthusiastic about being a part of this project, finding it both interesting andcisneédne fact
is plain and simple: residents like talking about themselves and sharingdhes about the
community. The methods of auto-photography and photo-elicitation not only empower
participants, but it puts them at the forefront of the discussion. Participants took ppbtogf
what they wanted, and these photographs became the focus of the interviews. Thep#istogra
made the interview process more productive, as the photographs made the partiogpant
comfortable and in return, more open. Instead of participants being askessatguestions as
in a standard interview, they were given the opportunity to discuss the photographsyttaikhe
and their experiences that went along with the photographs. Participantsirstaiks and
experiences, both of which served as valuable information for the project.

As compared to traditional survey methods, auto-photography and photo-elicitation allow
the researcher to delve deeper into the feelings and perceptions of thpgrdsgic A survey of

Dare County, NC residents conducted by the Center for Sustainable Tourissh @aEdina
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University asked respondents to rate their levels of satisfaction witotheunity in terms of
land use, economy and jobs, government, cultural opportunities, infrastructure and quiédity of |
as related to tourism development. This type of survey is great for gaining tienepf large
numbers of people; however, it is not able to investigate further the experienesislents and
the stories they have to tell. A project that utilizes auto-photography and picttdien as
follow up methods to a survey process would provide a mass assessment of peoplasaa well
deeper evaluation of their thoughts and perceptions. The goal of this thesis veaeneive a
majority opinion, but to emphasize the importance and usefulness of individual opinions. The
purpose of this study was not to gain a representative and comprehensive opinion of the entire
population, but to get a deeper reading of peoples’ perceptions and place satisfaction.
Auto-photography and photo-elicitation could also be a very useful supplement to public
meetings and studies that utilize surveys. Photo based methods could also be usethiasoa p
to a survey, in order to identify the key issues that need to be addressed in the survey.
Photographs taken by participants could also be used to engage focus groupsneiiheds
proved to be extremely useful and would undoubtedly be helpful in further studies of place
satisfaction, as they have the power to unlock the thoughts and feelings of resdenplamst
These methods help the research participants become more comfortable imtlenisietting,
giving the researcher the ability to learn vast amounts of information.
This type of project could be conducted in other communities and these methods applied
across disciplines. Scholars may also find it useful to conduct a more in depthsamalysi
carrying out a content analysis of the words spoken by participants during thesjptitdtion
interviews. If funding permits, future studies may try to expand the number iofgearts.

More participants could be added, as well as a broader cross-section of peopleiadth va
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biographical characteristics. More than one community could also be looked at and the
commonalities and differences examined. Visitors to the area could aldkebde@participate

in the study to observe the commonalities and differences between visitor anat nelsice
satisfaction in a tourist destination. Tourism business owners, vacation rentgensapablic
officials, and other economic stakeholders in the community could also be askedctpatarin

a future study in order to gain an even broader perspective. A longitudinal studyhessage
group of people from a community and asking them to take photographs at differentrpoints i
time would allow the researcher to examine how people’s perceptions and sitivatge over
time. This study is only one way that the methods of auto-photography and pho#biatican

be used to study place satisfaction in a tourist destination.
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