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Abstract
This research study looks to determine the varying quality of election coverage in democratic nations.  Articles from USA Today and The New York Times that covered the 2012 presidential election were used to study media quality in the United States, The Daily Telegraph and The Guardian provided coverage of the 2010 British election, and The National Post and The Globe and Mail were used to examine coverage of the 2011 Canadian election.  The articles chosen from these newspapers provided election coverage from one month before the respective election days.  A comprehensive list of terms and phrases denoting high or low quality media coverage was used to compare the quality of the newspapers from each nation.  The findings of this research showed that Canada had the highest quality media while Great Britain had the lowest.  All three countries had similar percentages for low quality terms.
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Introduction
Media coverage of elections provides the voting public with the information that is necessary in forming an educated opinion about the respective candidates (Baumgartner and Bonafont 2015).   Political coverage can be heavily biased and possibly influential in democratic election and Ramsden (1996) believes that an informed and politically active population is necessary for democracies to thrive.  The different cultures and political systems of democracies around the world make it so that there are multiple styles and levels of quality of political news coverage.  Different nations place a higher value on certain issues that may be more prominent during elections and every country has their own unique history and tradition regarding news coverage.  The various aspects of democracy such as voting techniques and forms of representation also make so that there are multiple differences in nations that share democratic foundations. Some media outlets strive to put forth unbiased information about campaigns and candidates, others can be heavily partisan, and some provide sensationalist coverage that may or may not be factually based (Trenz 2004).  Election coverage varies from nation to nation, and that brings forth the question of if countries actually do have better quality media coverage than others (Esser and Umbricht 2013).
Election coverage provides the voting population with information about the candidates, campaigns, and issues.  This information must be reliable and unbiased so that voters are able to make well-informed decisions on election day (Baumgartner and Bonafont 2015).  The quality of media coverage is becoming increasingly important as the forms of it continue to increase (Esser and Umbricht 2013).   As more voters access election coverage through outlets such as social media, it is important to know the quality of the coverage they are exposed to.  This study will look at the news outlets of different democracies to determine what, if any, differences exist in the quality of their election coverage.   This will allow for the chance to look into the effects different cultural and political atmospheres have on election coverage.  Any findings of higher quality coverage in countries may also relate to issues such as political participation and voter turnout.  Little research has been done in this area, but a 2006 study comparing election coverage in Sweden and the United States showed that Swedish coverage is more issue based while U.S. news is more “fractured and episodic.” (Stromback and Dimitrova 2006).   This previous research indicates that coverage in the United States is presented in a more story-telling manner and may not present a clear view of the issues and candidates.
  This study examines the quality of election coverage. The United States, Canada, and Great Britain are industrialized democracies with access to multiple media outlets and large voting populations that will supply the data for this study. Articles from popular newspapers such as The Globe and Mail from Canada, The Guardian from Great Britain, and The New York Times from the United States will be compared among others. The selected articles will be scanned for words and phrases that denote high or low quality in order to determine what, if any, differences exist.
Literature Review
	Media coverage of elections provides the public with the information that is necessary to understand the candidates’ policies and ideas so that an informed vote can be cast.  The quality of media coverage varies greatly across countries and it is imperative that election coverage is at the highest quality possible so that voters are adequately informed about policies and issues (Ramsden 1996).  By asking, “Does the quality of media coverage of elections vary across the United States, Great Britain, and Canada?” it can determined what the best model for high quality media coverage is so that media outlets in other countries may follow suit and adapt a better system. 
Previous studies have compared media coverage of elections, across democratic electoral systems.  Hallin and Mancini argue that there are three basic models of media and politics: the Liberal Model, the Democratic Corporatist Model, and the Polarized Pluralist model. (Richani 2012).  For a comparison among the United States, Great Britain, and Canada, only the Liberal Model must be addressed.   This is model best fits political systems that have established democracies, majoritarian rule, and individualized representation. The Liberal Model is utilized by the United States, Great Britain, and Canada and places an emphasis on their cultures that are more focused on limited government, and a market economy (Curran 2011).  Media coverage in these nations strives to be neutral and information based with strong professionalization. 
The United States
Media coverage in the United States differs from that of other countries in that it the press has more freedom than anywhere else, but it is also among the most commercial.  With thousands of privately owned news sources the primary motive becomes financial gain (Patterson 1993).  Even as objective journalism became more prominent in the early twentieth century, sensationalist headlines and radical claims were still used to promote readership.  The desire for increased profit rather than an informed public is an issue that still permeates the press today (Dunaway 2013).  The American media has also been accused of falling victim to “pack journalism” and reporting the same stories with only slight differences in the coverage of issues (Barber 1980).   Media coverage in the United States is also decidedly more negative than in other countries with “muckraking”, or personal attacks, as a popular journalism tactic until it was pushed out in part due to new rules pertaining to objective journalism (Ranney 1983).  The balance between opinions and facts has since become more equal in press coverage (Andersen and Thorson 1989).  The findings of Stromback and Dimitrova (2006) showed that election coverage in the United States often uses “horse-race” framing as well as episodic framing and that American elections are more likely to be presented in the form of a “strategic game.” Esser and Umbricht (2013) found that the journalists in the United States support objectivity and “rely more heavily on fact-gathering techniques and interviews.”  However, the commercialization of the American press places limitations on the media’s ability to produce quality information.  Financial profit and attracting advertisers remain the primary motive for American newspapers rather informing the public (Jameison and Campbell 1988).  This becomes a major issue when reporting election coverage because politics are portrayed as a game in which politicians compete for power instead of addressing the policies and issues that are necessary for the public to cast informed votes (Weaver 1972).  Controversies and conflicts are heavily covered and the more negative approach to the coverage of electoral candidates has increased over the years (Patterson 1993).  The findings of Esser and Umbricht (2013) that indicated that there is more “analysis and interpretation” in American newspapers has raised the question as to whether this provides essential information or if it allows journalists to much power to insert their own observations and opinions. The relationship between politics and the media should be one where the media is the bridge between the public and policy issues and candidates, but instead the interpretive journalistic style of the United States media only supplies the people with its own opinions and views.
Great Britain
In Great Britain, newspapers provide political coverage from a more partisan perspective than other media outlets, and that aspect is heightened during election time with some newspapers providing minimal coverage of certain parties or candidates (Semetko et al. 1994).  There is commercialization of the media in Great Britain, but its presence during elections is nominal.  Political campaigns are relatively short compared to other countries so less time is spent covering them.   Additionally, there are strict limits on campaign spending, but political advertisements can be purchased in newspapers.  The presence of partisan biases in the British press has been shown to affect the way the public votes and reinforces party alignment (Curtice and Semetko 1994).  Esser and Umbricht (2013) observed that there are lower expectations of objectivity due to the fact that the “competitive nature of British press market has led to segmentation of political affinities.”  Television coverage is less partisan than newspapers, but both media outlets have shifted to covering less substantive political issues in favor of those that provide more attention grabbing headlines (Semetko et al. 1994).   One aspect of media coverage in Great Britain that differs from that of the United States is that coverage is less negative towards candidates and policies.  The two also differ in that Great Britain is less pluralist than the United States and less likely to use opposing viewpoints in the same article (Esser and Umbricht 2013).  The more positive approach provides the public with a better perception of politicians and reinforces party support (Semetko et al. 1994).  
Canada
Media coverage in Canada faces certain difficulties that the United States and Great Britain do not.  The country is divided by region, culture, and language which makes providing comprehensive and complete political media coverage a challenge.  Even with more centralized campaign coverage, elections are still largely regionalized (Fletcher 1987).  National media outlets strive to be nonpartisan, but they do set the tone for election coverage that is then passed along to smaller, regional outlets (Fletcher 1987).  Media coverage in Canada is similar to that in Britain because both countries share similar political systems.  Both countries have limits set for time spent campaigning as well as limits on campaign spending. The Canada Elections Act mandated that all broadcasters set aside a set amount of time for election campaigns that can be purchased by political parties.  This act also prohibits opinion polls from being published on election day and also requires that specifics of surveys such as questions asked, number of respondents, and margin of error must be provided (Gidengil 2008).  However, even with the efforts made to be fair in coverage and nonpartisan, election coverage usually only covers the main parties involved in elections (Fletcher 1987).   Some studies have shown that campaign advertisements do not have a significant impact on voting behavior, but agenda setting by the media does (Hyun and Moon 2014).  Even though concentrated media coverage on certain issues can result in the neglect of some important political topics, providing in depth coverage of an issue can supply the public with the information needed to develop informed opinions related to it (Gidengil 2008).   Uneven coverage and partisanship are still prominent in Canadian media systems, but regulations set for both the media and the political parties are allowing for a move towards a more balanced relationship between the media and political systems.  The difference between public and commercial media in Canada is also evident during elections.  Andrew (2013) found that headlines from public media tend to focus more on the candidates than the stories do and was also more issue-focused than commercial media.  Commercial media also applied more of a horse-race frame and provided more opinionated headlines (Andrew 2013).  
Discussion
The relationship between the media and democracy has a profound impact on the population and governments of nations.  It is the responsibility of the media in democracies to provide the public with the coverage that is necessary for them to make informed votes and also to hold the government accountable for its policies and actions (Schmitter and Karl 1991).  Agenda setting and bias will always be issues in election coverage, but in order to convey the necessary information, there must be high quality media coverage that is reliable, as objective as possible, and relevant to current issues.  These are the components that must be measured in order to compare the quality of the media coverage of elections in the United States, Great Britain, and Canada.  
Previous Methods
Esser and Umbricht’s (2013) research showed that media coverage in the United States favors a “critical yet fact-based interpretation of political affairs” while the British media has “greater press-party parallelism.”  These findings were reached by analyzing eighteen news outlets from six countries and picking a representative for the Liberal, Corporatist, and Polarized Pluralism models as well as borderline cases that mixed models.  Random samples of coverage from the 1960s to 2000s were collected from national, regional, and weekly newspapers and the opinion-orientation, objectivity, and negativity of coverage was measured using a coding system (Esser and Umbricht 2013).  
The findings of Wessler, et al. (2008) showed that countries employing the liberal model had the “lowest and medium percentage of factual paragraphs” found in their newspapers.  The method used to reach this conclusion was to sample ten countries from the old and new waves of the European Union by proportion and divide them into 5 categories: Liberal, Old member states Democratic-corporatist, Polarized-pluralist, new member states 2004, and new member states 2007.  The online editions of three daily newspapers were sampled from November 9-15, 2005 and were measured for similarity of reporting styles, vertical Europeanization, and horizontal Europeanization using a coding system.  
Stromback and Dimitrova collected leading newspapers from Sweden and the United States and separated them into “serious-popular” and “news stand tabloid” categories.  Front-page articles focused on the election were evaluated by a coding system that included the variables metaframe of politics, contextual frame, sensationalism frame, horse-race frame, politicians as individuals frame, political strategy frame, news management frame, and conflict frame.  The question, “In your best judgment, does the news story originate from events, incidents, or statements triggered by political actors” was also asked and the articles were then determined to be descriptive or interpretive (Stromback and Dimitrova 2006).  
	
Hypotheses and Goals
The goal of this research is to not only compare election coverage, but also to determine the quality of the coverage that is provided to the public.  This previous studies done on comparing election coverage allow for some predictions to be made about the findings of this study:
Hypothesis 1: The quality of election coverage in Canada will be significantly higher than 	that of the United States due to the strict limits placed on campaign length and spending.
The United States media is frequently characterized as sensationalist and less issue driven than other countries and that could translate to lower quality election coverage.  Media coverage in the United States also tends to fixate on more shallow issues such as the appearance and personal lives of politicians.
	Even though it is clear that there are differences in election coverage in democratic nations, there may not be significant differences in quality.
	Hypothesis 2:  There is not a significant difference in the quality of election coverage in 	the United States, Great Britain, and Canada.
The United States, Great Britain, and Canada all share the same basic framework for their political coverage by utilizing the Liberal model so they all share characteristics of that model, including similar media markets, political parallelism, professionalization of journalism, and the role of the state (Wessler, et al. 2008).  This common foundation could mean that the differences in political coverage have little effect on the quality and type of coverage provided to the public. Esser and Umbricht (2013) also found that journalists in following this model often include more negative stories that are dramatic and can be presented in a “conflict-emphasizing story-telling” manner.  
Data Summary
The data used to answer the question “does the quality of media coverage of elections vary across the United States, Great Britain, and Canada?” was collected from multiple newspapers in the United States, Great Britain, and Canada.  The newspapers used from the United States were USA Today and The New York Times.  Articles from these papers that related to the 2012 presidential election that were published in October, the month before the election, were scanned for terms indicating high or low quality content.  The British newspapers were the Daily Telegraph and The Guardian and articles published one month before the April 2010 election were used.  The National Post and The Globe and Mail were the Canadian newspapers that provided articles from April 2011 that covered the election.  USA Today supplied 345 articles and 172 came from The New York Times.  The Daily Telegraph had 355 articles and 319 articles came from The Guardian.  The National Post had 231articles and 288 articles came from The Globe and Mail.  Articles that are higher quality are more issue based and less biased, while lower quality articles tend to be more sensationalist.   The words and phrases that were chosen to indicate high quality coverage are more issue based and use more technical and professional language.  Indicators of low quality were more sensationalist and extreme and focused more on personal issues related to the candidate.  Terms that deal with the candidates appearance or personal life are also considered low quality because they are irrelevant to political news coverage. In order to measure the quality of these articles, they are scanned for terms denoting high or low quality from the following list:
	High Quality 
	Low Quality

	Issue
	Scandal 

	Policy
	Personality

	Position
	Poll

	Community
	Malfeasance

	Public Affairs
	Sex

	Issue 
	Corruption 

	Position
	Horse Race

	Concern
	Conspiracy

	Stance 
	Rumor

	Topic
	Public Embarrassment

	Subject
	Defamation

	Matter
	Gossip

	Approach 
	Infamy

	Protocol
	Depravity

	Method
	Immorality

	Management 
	Misconduct

	Guideline
	Bribery

	Strategy
	Fraud

	Practice 
	Exploitation

	Approach
	Extortion

	Theory
	Crooked

	District
	Crookedness

	Society
	Shady

	Populace
	Misbehavior

	Locality
	Impropriety

	Approach
	Affair

	Intention 
	Disposition

	Outlook
	Charisma

	Conduct
	Makeup

	Jurisdiction
	Fashion 

	Legislation
	Designer

	Regulation
	Temper

	Execution
	Charm

	Platform
	Reputation

	Candidate 
	Mannerism

	Nominee
	Pundit

	Office
	Opinion

	Partisan
	Popularity

	Majority
	Extremist

	Ballot
	Muckraker

	Caucus
	Bleeding Heart

	Elector 
	Demagogue

	Electorate
	Monopoly

	Executive
	Hearsay

	Federal
	Relations

	General Election
	Mediscare

	Incumbent
	Play the Card

	Officeholder
	Push Poll

	Representative
	Spin

	Cabinet
	Bigotry

	Running Mate
	Tilt

	Nomination
	Flip-flopper

	Participation
	Birther

	Turnout
	Handicapping

	Primary Election
	Momentum

	Republic
	Fixed

	Constitutional
	Immoral


Data Analysis
There were 517 articles from the American newspapers, 674 from the British, and 519 from the Canadian.  A word processing software was used to scan the articles for words and terms from the quality terms dictionary. The count for high and low quality terms was compared to the overall word counts of the articles to determine what percent they made up of the articles.  The results from the two newspapers from each country were added together to establish a national average of high quality and low quality terms used by the media to cover elections.  An unpaired t-test was run on the results in order to determine if there was a significant difference between the amount of high and low quality terms in the newspapers from each country.
Data Results
The results of the article scans showed that Canada had the highest percentage of high quality terms at 1.19% and the lowest percentage of low quality terms at .03%.  American Newspapers had the second highest percentage of high quality terms at 1.15% and tied with Great Britain for an average percentage of low quality terms at .04%.  Great Britain had the lowest percentage of high quality terms at .08%.
National Average High Quality %
The United States: 1.15%
Canada: 1.19%
Great Britain: 0.08%
National Average Low Quality %
The United States: 0.04%
Canada: 0.03%
Great Britain: 0.04%
A Chi-Squared analysis conducted at a .05 significance level showed that the p-value was < 0.00001 and that a significant relationship existed between the amount of high and low quality terms in the newspapers of the United States, Canada, and Great Britain.
Some examples of high quality terms used in articles include:
· “What is the Green Party's stance on the health care issues that face Canadians today and in the future?” –The Globe and Mail, Canada
· “The topic did not come up during the three presidential debates, and the candidates have not provided detailed legislative or regulatory plans outlining their stances on the issue.”- The New York Times, The United States
· “Though the party has good policies on equality, it has not prioritized the promotion and selection of women and ethnic minority candidates.” –The Guardian, Great Britain\
Examples of the use of low quality terms are:
· “Brown labours under the disadvantage of being seven years older, three sizes larger, and light years less fashion-literate than her potential usurper.”  - The Daily Telegraph, Great Britain
· “Canada's "First Lady" ends up receiving about as much gush from Beker as Valentino (one of the many designers whom she knits tales about).” – The National Post, Canada
· “After face-offs in which his demeanor, his exaggerated sighs and even his makeup drew criticism, Gore trailed Bush by 4 points after the last one.” – USA Today, The United States
Conclusion
	The goal of this study was to determine if the quality of media coverage varies during elections in the United States, Canada, and Great Britain.  Previous research showed that all three countries utilize the liberal media style that best fits nations that are established democracies with majoritarian rule and individualized representation.  This research also demonstrated that each country had its own media culture and campaign guidelines.  The information gained from previous research allowed for a hypothesis to be formed regarding the findings of this study.  The hypothesis “the quality of election coverage in Canada will be significantly higher than that of the United States due to the strict limits placed on campaign length and spending” was tested by comparing the amount of high and low quality terms used in election coverage in newspapers from the respective countries.  Articles covering the election from one before election day were taken from The New York Times and USA Today for the United States, The Daily Telegraph and The Guardian from Great Britain, and The Globe and Mail and The National Post from Canada.  The articles were then scanned for terms from a dictionary that was created that labeled words and phrases as either high or low quality.  The total percentages of high or low quality terms used in the newspaper articles from each country were then compared.  The results showed that Canadian newspapers had the highest percentage of high quality terms and the lowest percentage of low quality terms while the United States had the second highest percentage of high quality terms and had the same percentage of low quality terms as Great Britain.  The findings of this study show that Canada had higher quality election coverage than the United States and Great Britain meaning that the hypothesis “the quality of election coverage in Canada will be significantly higher than that of the United States due to the strict limits placed on campaign length and spending” can be accepted along with the acknowledgement that the exact reason for the existing discrepancies is unknown.  
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